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Note --- Illustrations actual size. Other sizes can be furnished. 
Patented in United States, Canada, Great Britain and other countries. 








inthe NEW PERFECTION 


‘The Part That Gives Your Product Prestige’’ 


f Non-rolling, extra depth, 
bakelite cap; oil-resistant ¥v 
rubber parts; Saftee ball 


glass. 


ee = represent only a few of the many styles of 
soe yult bene New Perfection dropping parts. All parts have 
been perfected through years of experience and 

OB recta: seun nate op meeting the special requirements of the manufac- 


synthetic rubber part; semi- 
blunt glass. 

turer. Both Bakelite caps and rubber parts can be 

Ab singic cnet mest cap: supplied in practically any color desired. 


clutch rubber part: tooled 
blunt glass. 
SAMPLES and quotations to meet your special re- 


5 quirements will be gladly submitted on request. 
Fancy Durez cap; midget 


rubber part; regular straight 


_ Pennsylvania Glass Products Company 


@ All parts can be supplied with **“GLASS GOODS OF THE BETTER KIND” 


or without Perfection protective 


liners. 410-412 North Craig St. Pittsburgh, Pa. 
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Medicinal Chemicals 
Abbott Laboratories 
. T. Baker Chemical Co 
enzol Products Co. 
California Fruit Growers Exchange 
Dow Chemical Co. 
Heyden Chemical Corp. 
Mallinckrodt Chemical Works 
Merck & Co., Inc. 
Monsanto Chemical Works 
N. Y. Quinine & Chemical Works 
Chas. Pfizer & Co., Inc. 
Sherka Chemical Co. 


Alcohol 


Rossville Commercial Alcohol Corp. 


U. S. Industrial Alcohol Co. 


Alkaloids 

ee Laboratories 

J: Baker Chemical Co. 

annals Chemical Works 

Merck & Co., Inc. 

N. Y. Quinine & Chemical Works 
Bromides 

J. T. Baker Chemical Co. 

Mallinckrodt Chemical Works 

Merck & Co., Inc. 

NE Xe Quinine & Chemical Works 
Citric Acid 

H. J. Baker & Bro. 

J. T. Baker Chemical Co. 

California Fruit Growers Exchange 

Dodge & Olcott Co., Inc. 

Mallinckrodt Chemical Works 

Merck & Co., Inc. 

N. Y. Quinine & Chemical Works 

Chas. Pfizer & Co., Inc. 
Glandular Products 

Wilson Laboratories 
Magnesia 

Schofield-Donald Co., Inc 
ae 

i . Baker Chemical Co. 

Yow Chemical Co. 

Heyden Chemical Corp. 

Mallinckrodt Chemical Works 

Merck & Co., Inc. 

Monsanto Chemical Works 

N. Y. Quinine & Chemical Works 
Aromatic Chemicals 

Budd Aromatic Chemical Co., Inc 


W. J. Bush & Co., Inc. 


Bottles 
Carr-Lowrey Glass Co. 
Glass Products Co. 
Hagerty Bros. & Co. 
Hazel-Atlas Glass Co. 
Maryland Glass Corp. 
Owens-Illinois Glass Co. 


Boxes & Cartons 
Crosby Carton Co., Inc. 
H. R. M. Gordon 
C. F. Hatch Co. 


Collapsible Tubes 
National Collapsible Tube Co. 


Labels 
John Horn 


Glassine Paper 
Riegel Paper Corp. 
Packing Material 
Kimberly-Clark Corp. 


Vials 
Kimble Glass Co. 


Buyers’ Guide 


The firms listed below are reliable sources of supply 
which we are glad to recommend to our readers. 


California Fruit Growers Exchange 
Dodge & Olcott Co., Inc. 
P.R. Dreyer, Inc. 


E. I. du Pont de Nemours & Co., Inc. 


Benj. French, Inc. 

Fritzsche Brothers, Inc. 
Givaudan- Delawanna, Inc. 
George Lueders & Co 

Magnus, Mabee & Reynard, Inc 
Compagnie Parento, Inc. 
Sherka Chemical Co. 

A. M. Todd Co. 

Ungerer & Co. 

van Ameringen-Haebler, Inc. 


\lbert Verley, Inc 
Essential Oils 
Budd Aromatic Chemical Co., Inc 
W. J. Bush & Co., Inc. 
California Fruit Growers Exchange 


Dodge & Olcott Co., Inc. 
POR Dreyer, inc. 
Fritzsche Brothers, Inc. 
George Lueders & Co 
Magnus, Mabee & Reynard, Inc 
Compagnie Parento, Inc. 
A.M. Todd Co. 
Ungerer & Co 
van Ameringen-Haebler, Inc. 
\lbert Verley, Inc 

Flavors 
Budd Aromatic Chemical Co., Inc 
W. J. Bush & Co., Inc. 
California Fruit Growers Exchange 
Dodge & Olcott Co., Inc. 
P.R. Dreyer, Inc. 
Fritzsche Brothers, Inc. 
George Lueders & Co 
Magnus, Mabee & Reynard, Inc. 
Monsanto Chemical Works 
Compagnie Parento, Inc. 
Ungerer & Co. 
van Ameringen-Haebler, Inc. 
\lbert Verley, Inc 

Cocoa Butter 
R. F. Revson Co. 

Cod Liver Oil 
W. Benkert & Co., Inc. 
Consumers Import Co. 
P. R. Dreyer, Inc. 
S. B. Penick & Co 

Mineral Oil 
M. W. Parsons, Imports 





Containers & Machinery 


Corks 
Arco Crown Cork & Cap Co. 
Armstrong Cork & Insulation Co. 


Metal Caps 
Aluminum Seal Co. 
Anchor Cap & Closure Corp. 
Arco Crown Cork & Cap Co. 
Armstrong Cork & ‘aa. Reese Co. 
Chase Brass & Copper Co. 
Crown Cork & Seal Co. 
Ferd. Gutmann & Co. 
Phoenix Metal Cap Co. 


Molded Caps & Containers 
Anchor Cap & Closure Corp. 
Armstrong Cork & Insulation Co. 
General Plastics, Inc. 

Resinox Corp. 

Liners 

Armstrong Cork & Insulation Co. 


Filter Paper 
August Giese & Son 
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Schliemann Companies, Inc. 

S. Schwabacher & Co., Inc. 

L. Sonneborn Sons, Inc. 
Quinine 

Mallinckrodt Chemical Works 

Merck & Co., Inc. 

ee & Quinine & Chemical Works 

oe Materials 

]. L. Hopkins & Co, 

M. W. Parsons, Imports 

John Powell & Co., Inc. 

R. F. Revson Co. 


Botanical Drugs 
W. Benkert & Co., In 
J. L. Hopkins & Co. 
Peek & Velsor, Inc. 
S. B. Penick & Co. 
Absorption Bases 
Th. Goldschmidt Corp. 
M. W. Parsons, Imports 


Beeswax 
Koster-Keunen 
Theodor Leonhard Wax Co., Inc 
Will & Baumer Candle Co. 
Chalk 
Industrial Chemical Sales Co. Inc 
John & E. Sturge, Ltd. 
Colors 
Ansbacher-Siegle Corp. 
Interstate Color Co., Inc. 
R. F. Revson Co. 
Gums 
Paul A. Dunkel & Co., Inc. 
J. L. Hopkins & Co. 
S. B. Penick & Co. 
Thurston & Braidich 
Lanolin . 
American Lanolin Corp. 
Bopf-Whittam Corp. 
Lipsticks, Rouges, Etc. _ 
Sterling Manufacturing Co. 
Rubber Latex 
Heveatex Corporation 
Stearates _ 
Franks Chemical Products Co. 
Mallinckrodt Chemical Works 
M. W. Parsons, Imports 
Zine Oxide em 
New Jersey Zinc Co. 


Tablet Counting & Filling Machinery 


John W. Ayers & Son 


Capping, Filling & Packaging 
Machinery 

Arthur Colton Co. 
Karl Kiefer Machine Co. 
Geo. G. Rodgers Co. 
F. J. Stokes Machine Co. 
Stokes & Smith Co. 
U. S. Bottlers Machinery Co. 


Tanks, Kettles & Mixing Equipment 


Abbe Engineering Co. 

Ertel Engineering Corp. 
Pfaudler Company 

F. J. Stokes Machine Co. 

U. S. Bottlers Machinery Co. 


Production Equipment 
Abbe Engineering Co. 
Ertel Engineering Corp. 
Karl Kiefer Machine Co. 
Pfaudler Company 
U. S. Bottlers Machinery Co. 
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There’s a New 
Hyacinth Note in 
JACINTHONE 
* 


JACINTHONE is a new, refreshing hyacinth scent 


developed expressly for compounds. It can be used 











successfully in conjunction with Lilac, Lily of the Valley, 

















Jasmin, and Sweet Pea types, as well as in all flowery 
extracts. Jacinthone strengthens these types with a 


new, engaging note. It will not discolor. 


Write us for full information 
on Jacinthone 


WE 00 OUR Pant 


GIVAUDAN-DELAWAN NA, INC. 


80 FIFTH AVENUE NEW YORK, N. Y. 


Branches 


Philadelphia, Los Angeles, Atlanta, Cincinnati, Detroit, Dallas, 
Baltimore, New Orleans, Chicago, San Francisco, Montreal, Havana 


Jan. 34: XXXIV, 1 The Drug and Cosmetic Industry 





New York 


Baker's Rochelle Salt 
Is Chemically Balanced 


Baker’s Rochelle Salt is made from 
a selected grade of Argols. In the 
manufacture of Seidlitz Powders as 
in many other pharmaceutical prepa- 
rations—neutrality or the chemical 
balance of each component part of 
Rochelle Salt is essential. BAKER’S 
Rochelle Salt, U.S. P., large crystals, 
fine crystals, or powder makes a 


solution, with chemical balance be- 
tween the Alkali metals, Potassium 
and Sodium and Tartaric Acid. 

It is free from insoluble matter and 
heavy metals to an unusual degree. 
Test Baker’s Rochelle Salt. You will 
appreciate its physical uniformity 
and chemical balance. Quotations 
gladly made upon request. 


J.T. BAKER CHEMICAL CO. 


Phillipsburg, New Jersey 


Philadelphia Chicago 








WIN aa scneg 


Anailyz 


C. P. CHEMICALS AND ACIDS 
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KOSTER 


Beeswax guaranteed 
100% sunbleached 
without any chemicals. 
Visit our bleacheries 
and convince yourself. 


KEUNEN 















SUNBLEACHED 
BEES WAX 


Many American manufacturers have known 
Koster-Keunen as a name famous in Europe for 
the quality of the sunbleached beeswax they 
have produced for 80 years. 

Now for a little over a year Koster-Keunen has 
also been established in America, at Sayville, 
Long Island. 

Here sunlight and air conditions are as ideal 
as at the home plant at Aalst, Holland. 

Here the same crude wax is sunbleached Ne re 


and refined under the same critical eyes which New England by 
have made Koster-Keunen the standard of quality © WALLACE A. BUSH CHEMICAL CORP. 
300 Fourth Ave., New York, N. Y. 


in Europe for 80 years. Phone: Abacanuna tn?) 
Now that we are fully established at Sayville, ‘ie 
Long Island with increased production facilities, Récatiminad inthe 
we can offer additional American manufacturers Middle West by 
sha dinicenac Riidaiciatae WALTER H. JELLY & CO., Inc. 
412-420 N. Western Ave. 
May we send samples and quote prices ? Chicago, Ill. 





K O S E R K E U N E N (eS ~e {LONG ISLAND) 
( ) 
YELLOW BEESWAX NEW YORK 
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KIMBLE VIALS 
END PACKAGE TAIALS! 





Many manufacturers—searching for the ideal package in which to sample and 





sell their products—have turned to Kimble Glass vials as the final answer. 
( After all, the perfect package should display the product to its 
best advantage. Seeing is believing, and a perfectly trans- 
















parent container such as a Kimble vial lets the customer i 
see what he or she is buying—its very nature indi- 4 
cates sanitation—its sparkling luster and color- f \ 


ful cap or closure bespeak quality - 
and invite sales. Kimble Glass 


vials are made entirely by 







automatic machine — for 


maximum uniformity. 1 
They are thor- 


oughly 


aapeatls 
ange 
wo MS Bag 










retempered 








by heat to insure 


” 








maximum strength and 




































limination of all strai CU 
elimination of adil sirains. A. 
a ee 
They are available in types, qi igen @ 
styles and sizes to fulfill practically any a 7 
requirement. There are Kimble dropper Pain 
y ; ; | c + shpalagl Thi 
vials, slip cap capsule vials, metal and moulded tes A _ 
' meri 
screw cap vials, Re-Seal-It vials, Goldy seal vials, i a upon | 
shaker top vials, and numerous other forms. rar Inc. @ 
atte eanenpet 
oe we stem Dr. Ve 
Don't waste time and money experimenting. Put your sampling i nom 
zr new S 
and packaging problems up to Kimble for the easiest, simplest and } compo 
most economical solution. Follow America’s leaders—see Kimble first! wie ings, o 
sive us 
flower 
venera. 


LASS COMPANY | [hie 
YORK. © — PHILADELPHIA «= BOSTON 
<a CHICAGO ‘ DETROIT 
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THIS ne A SUCCESS 
{and many another } 


IS A SPECIAL PERFUME COMPOSITION 
by the HOUSE OF ALBERT VERLEY, INC. 















This salable product, marketed by a distinguished research. @ These are the ingredients of success. 
NK : of ] 1 rh e 7 a 
American house, typities the results one may el The creation itself .... developed exclusively for a 





upon presenting a problem privately to Albert Verley, client by the American technical staff... . you may 
Inc. @ Sophisticated American houses realize tha ‘ judge by writing to us for a blotter....as the public 
Dr. Verley is a genius in the manufacture of finer has already judged it, with favor. @ We stand ready to 
Synthetics and in the discovery and perfection of serve you in like manner. Albert Verley,Inc., David A. 


new Synthetics with which to create new, modern Bennett, President, 11 East Austin Ave., Chicago; L. J. 


compositions. Hence come new notes, new shad- Zollinger, Vice President, 114 East 25th St., New York. 
ings, originality. @ Add to nee resources the exclu- Exclusive American representatives for ETABLISSE- 
sive use in Albert Verley compositions of the natural MENTS fi sBERT VERLEY, 8, Quai de la Marine, Isle 
flower Essences and ase Oils produced by th« St. Denis (Seine), Paris, and S. A. TOMBAREL FRERES, 
venerable house of Tombarel Freres, Grasse, France Grasse, France. Pacific Coast Distributors: Mefford 
and truly one has a basis for achievement and quality. Chemical Company, 1026 Santa Fe Ave., Los Angeles. 
@ In the art of blending fine aromatic materials, * 1» oblication of hondur. in acnonioneein the cudiomaneel 
skill comes with years of intimate knowledge and icy of Albert Verley, Inc., prevents naming this well-known patron 


Aled | etlery PERFUME COMPOSITIONS 


Verley a I Es es, W om} rusi 
advis sory | service, are qe ‘hte to the > sui PI ped for mpounding. 








A NAME THAT HAS MEANT QUALITY 
AND UNIFORMITY FOR SIXTY YEARS 


Bi Waa Tae 


e 
i 
4 





JOHN & E. STURGE, Lkd.. Birmingham, England 












% Distributors: 

: H.J. BAKER & BRO. 

FE 271 Madison Ave., New York, N.Y. 
El 0], WACLolol mu Korey: 
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‘CITRIC ACID 
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Y POTASSIUM 

















; SODIUM CITRATE 


CHAS, PRIZE LO. 


8| Maiden Lane,New York 
444 W.Grand Ave.,Chicago 
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ST. Louis.uS* 





VERY modern facility, every refinement in 
manufacturing is put to work at Monsanto 


to achieve and safeguard exceptional quality. 


Products for the pharmaceutical industry include: 


Acetyl Salicylic Acid U.S.P. Caffeine U. S. P. 
and Starch Granulations Chioramine U.S. P. 
Aspir Gran Salicylates 
Acetphenetidin U. S. P. Glycerophosphates 
Phenolphthalein U. S. P. 


red by 


onsanto Chemical Company 


St. Louis.U.S.A. 








MERCK CHEMISTS 














The Merck Laboratories, Rahway, N. J. 


SELECT DUREZ CLOSURES! 


The new Merck packaging research laboratory specifies Durez caps for 


prescription chemicals. Merck chemists’ tests proved that Durez ... . 

















“he Potassium Iodide bottle, showing Durez Screw-Cap. 


The distinctive Merck cross is molded on the top of each cap. 


For the first time, a drug manufacturer 
has scientifically tested packaging ma- 
terials. And the first big decision of the 
Merck packaging laboratory is the se- 
lection of Durez closures for Merck 
prescription chemicals. No considera- 
tion of artistry or sales-appeal entered 
into this decision. Every type of cap 
or closure was tested scientifically by 
Merck chemists to find the one best 
suited for each product. 

These tests proved, conclusively, that 


Durez has greater structural strength 


The Sodium Perborate can with easy - off, easy -on 
Durezfriction-type cap replacing old hard-to-openlid. 


and is the most chemically inert to the 
entire line. Merck also found that 
Durez closures guard against corrosion 
resulting from unfavorable atmos- 
pheric conditions and from vapors 
present in the laboratory. 

These unprejudiced and scientific 
tests made by Merck and Company, 
Inc., offer additional proof that today’s 
Durez is technically practical for use in 
the drug and cosmetic field. You can 
now take full advantage of the beauty 
and sales-appeal of a modern molded 


*« 


*« 


is most 


chemically inert 


has greatest 
structural 


strength 


resists 
laboratory 


atmosphere 


closure or container — without fear of 
any harmful effect on your product. 

There’s scarcely a liquid, powder or 
cream that can’t be sealed more safely, 
smartly and conveniently with Durez. 
We'll gladly send you sample closures 
and containers. Have your chemist 
test them, in your own laboratory, 
with your product. When writing, 
specify the product for which the clo- 
sure or container will be used. General 
Plastics, Inc., 350 Walck Road, North 
Tonawanda, N. Y. 


DUREZ FOR BETTER MOLDED CAPS 
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EVERY YOUNG CHILD 
NEEDS COD LIVER OIL 


This statement has recently been made 
by the New York State Department of 
Health, Thomas Parran, Jr., M. D., 
Commissioner. A leaflet in which the 
dosage for babies through the first six 
years of age is recommended is _ being 
widely distributed. 


Norwegian Cod Liver Oil is rich in vita- 
mins. Their potency, their mutual re- 
lations, are natural standards which time 
and science are repeatedly showing to be 
the safest, most effective way to prevent 
rickets and many other childhood infec- 
tions and diseases. 


Standardize on Norwegian Cod Liver 
Oil. The Norwegian State inspection 
assures you uniform quality; generations 
of confidence in Norwegian Cod Liver 
Oil assures you a_ ready consumer 


acceptance. 


NORWEGIAN COD LIVER OIL 











10 
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LISTEN TO THE 


ER- CONVERSATION 


“Okay, I'm increasing our stock 





“Say, Jerry, put some more of 
. Male j é on this stuff, too. A modern 
this on your want list, will you? 
‘ es glass package sure sells ‘em, 
We're selling a lot of it since nS 
3 ” doesn't it? | could name a 
they introduced the new bottle. 

couple of other products that ee 


d " we 
ought to get wise to that! gy THAT'S WHERE YOU LEARN THE 
oA, SALES VALUE OF 








The Onlzed line includes a multitude of attractive 
and practical stock shapes and sizes for cosmetics 
and proprietaries. Styles are designed to be used 
with modern closures that afford permanent pro- 
tection to the contents. They are easily opened 
and simply and efficiently re- 
sealed. Consult with Owens- 


@ Retail sales prove that products packed in glass 
sell faster than similar products put up in any other 
way. The same sound index shows that, of two prod- 
ucts packed in glass, the one in a modernized con- 
tainer sells faster than the one which clings to an 
outmoded design. Further- 


more, a sales analysis of How about a stock container like this *& 


products recently placed on 
the market will give convinc- 
ing evidence of the fact that 
those introduced in glass sell 
faster than others and estab- 
lish themselves much more 
quickly with both the public 
and the retail trade. 


al. zed Picture your product in a 


PHAR jp Seed tele AN 
OPRIETARY WAR E 





Illinois. Investigate the new 
glass packaging ideas that 
have been made possible by 
constantly improved meth- 
ods of manufacture. Send to- 
day forsamplesand complete 
information. Owens-Illinois 
Glass Company, Toledo, O. 


more salable package 


“Owens Ulineis 
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BOTTLES 


WILL MAKE YOUR PRODUCT STAND OUT 


AKE your product easy to see and 

you make it easier to sell. Alert 
manufacturers have proved it! Proved it 
by dressing up their products with 


color—to make them stand 
out on display. 

You, too, can clothe your 
product in color—rich, royal 
color that says “quality” in a 
modern, exclusive way. Put it 
ina bottle or jar of Maryland 
Blue. The brilliant, distinctive 
blue catches the customer's 
eye. Suggests the quality of the 
product within. Makes the 


product easily identified. Serves as a 


reminder to buy. 


Result: your product is seen, rec- 


Opendosn B 


MARYLAND GLASS CORPORATION 


BALTIMORE, MARYLAND 


New York Representative: 


Two-Seventy Broadway, New York City 


On Pacific Coast: 









Owens-Illinois Pacific Coast Co., San Francisco 


Maryland Green Tint and Flint Bottles are of the same hich quality as Maryland Blue 


ognized and bought more frequently. 

Let us send samples and show you 
how your product will look dressed up 
in Maryland Blze Bottles. They are made 


in a wide variety of modern 
stock shapes and sizes which 
are very distinctive when 
used with appropriate caps 
and labels. 

Maryland Blue Bottles are 
also made in special designs 
for many famous products. 
In requesting samples, 
just tell us the nature of 


your product and the sizes 


in which it is packed. Or, better 
still, send us samples of your present 


containers. 


WE 00 OUR PaaT 
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|, eveniga can stop an Armstrong 
closure specialist when he’s on the 
trail of the exact seal for your package. 
Thorough laboratory tests, not guesses, 
are his guiding clues to the cap and liner 
which will most effectively 
your product. 

And he also goes to any lengths to be 
sure that the shape and color of the closure 
are precisely right to harmonize with your 


bottle and label. 


safeguard 


* * 

One of his most popular solutions 
(particularly interesting to manufacturers 
with small packaging budgets) is a low-cost 
Armstrong’s Metal Cap. These good-look- 
ing, tight-sealing closures are furnished in a 


~ PERFECT SLEUTH 


when it comes to track- 
ing down the closure 
that will do the best 
sealing job for you. 














variety of brisk, clean colors, and in multi- 


colored private designs. They can be had in 
either single or double shell construction, in 
all G.C.A. standard sizes for wide or narrow 
mouth ware. For a very little money they 
give you an efficient closure that, with the 
correct liner, can be used on virtually 
any product. 

Why not write today for samples and 
prices of Armstrong’s Metal Caps? We'll 
gladly send information, too, on any of the 
other closures in our complete line. If you 
have a designing or sealing problem, our 
Package Styling Department and Labora- 
tory are at your service. Address Armstrong 
Cork & Insulation Company, Closure 
Division, 918 Arch Street, Lancaster, Pa. 


Armstrong’s METAL CAPS 
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JANUARY 
SUGGESTIONS 


Timely are these chemi- 
cals used in respiratory 


disorders: 


Acetanilid U.S.P. Powd. 

Acid Acetylsalicylic U.S.P. 
Powd. 

Amidopyrine U.S.P. Cryst. 


Ammonium Bromide U.S.P. 


Ammonium Chloride U.S.P. 


Gran. 
Caffeine Citrated U.S.P. 
Codeine Salts 
Creosote U.S.P. 
Guaiacol Liquid U.S.P. 
Methyl! Salicylate U.S.P. 
Morphine Sulphate U.S.P. 
Phenobarbital U.S.P. 


Potassium Citrate U.S.P. 
Gran. 


Potassium Bromide U.S.P. 
Gran. 


Quinine Salts 


Sodium Benzoate U.S.P. 
Powd. 

Sodium Salicylate U.S.P. 
Powd. 


Terpin Hydrate U.S.P.Cryst. 


Over 1500 fine chem- 
icals are made by 
Mallinckrodt. A com- 
plete list showing 
grades and forms will 
he sent on request. 


ANALYTICAL 
REAGENTS 


Most all items for which 
the Committee on Ana- 
lytical Reagents of the 
American Chemical 
Society have set stand- 
ards are in the Mallin- 
ckrodt line. A complete 
list showing maximum 
limits of impurities 


sent on request. 
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Mallinckrodt manufactures a complete 
line of pure Sulphocarbolates for use 
in Medicine, and other manufacturing 
processes. Mallinckrodt Zinc Sulpho- 
carbolate, a clean white product, is 
especially suitable as a denaturant in 
alcohol because of its freedom from 
iron and sulphate—the causes of pre- 
cipitation. 


SULPHOCARBOLATES 


Sodium Sulpho-carbolate 
U.S.P. IX Gran., Powd. & 
Pink Powd. 


Zinc Sulpho-carbolate N.F. 
Gran. & Powd. 


Acid Sulpho-carbolic Pure 
Calcium Sulpho-carbolate 


Copper Sulpho-carbolate 


CHEMICAL 4 WORKS 
ST. LOUIS NEW YORK 


Makers of Fine Medicinal Chemicals 
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No Financial Interest---- 


ee Copeland has introduced a new Federal Food 
and Drugs Act replacing the well-known Tugwell bill 
for which the Senator was sponsor. The new bill is vastly 
improved from the point of view of fairness, but there are 
still features in it that would make it absolutely unaccept- 
able to the manufacturing industry as well as to the pro- 
fession of pharmacy, if these interested parties are to have 
anything to say regarding the new legislation. 


erator Copeland has sought to remove the objections to 
the broad grants of power to the Secretary of Agriculture 
by creating two boards of five members—one for drugs and 
one for food. Wherever in the bill discretionary powers are 
eranted to the Secretary he must have the approval of. at 
least three members of the board interested. So far, so 
good. The members of these boards are to be named by the 
President. 


W=. FEEL a particular interest in the creation of a board 
to regulate certain provisions of the Food and Drugs 
Act, for it was several years ago, during the regime of Dr. 
James J. Durrett as Chief of Drug Control that we originally 
made this proposal. We are pleased to see Senator Cope- 
land come around to it, but we certainly must object to the 
manner in which it is to be done. 


HE bill provides that members of both boards must have 
“no financial interest in the manufacture, advertising, 
or sale of any food, drug or cosmetic.” 


W* COULD dwell on the impossibility of obtaining worth 

while men to serve on the drug committee in the face 
of such a provision, but we would merely ask the Senator to 
investigate some of the men whom he would propose— 
college professors or otherwise—and then find that such a 
provision would probably place the control at 535 North 
Dearborn Avenue, Chicago. And even when this is done 
the Senator could not be too certain that there is not a 
financial interest of one sort or another at stake. 
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NRA and Retailers 


Unless some provisions are made 
in the codes of manufacturers to 
protect prices of packaged goods all 
along the line of distribution, the 
NRA will not be able to protect the 
retailer against losses in competi- 
tion. The provision in the retail 
code against selling below cost is not 
enough since different retailers have 
different costs due to free goods and 
extra discounts granted by manu- 
facturers and wholesalers. 

If manufacturers should, by any 
chance. agree to discontinue all 
special discounts, free goods and 
other practices which lead to this 
condition, how is the wholesaler to 
be controlled) Certainly the mu- 
tual cooperative wholesalers are not 
to be denied the right to indulge in 
those practices which made them 
what they are today. The practice 
of giving ten per cent. off on pro- 
prietaries, as well as other savings 
to those retailers who made _ these 
wholesalers possible, cannot be de- 
clared illegal without confiscation of 
property. 

The Drug Institute of America 
presents the idea of not allowing a 
retailer to sell a product at a dis- 
count greater than twenty-one per 
cent. of the retail list price named by 
the manufacturer. But here we run 
up against the snag that the manu- 
facturer’s retail list price is a purely 
arbitrary figure, and from those 
close to the workings of the NRA 
we are led to believe that there is 
nothing in the Act which would per- 
mit the naming of such a figure. 

The problem is a very real one. 
It is of prime importance not only 
to all branches of the drug trade, 
but it is also of prime importance to 
those engaged in the enforcement 
of the NRA. 


Controlling Substitution 


Substitution of pharmaceutical 
specialties on prescriptions con- 
tinues to be one of the most serious 
evils of the drug business. When it 
is realized that substitution of some 
items runs as high as sixty per cent. 
in some parts of the country, it can 
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readily be seen that this is not a 
matter which manufacturers can 
afford to ignore. Fortunately, sub- 
stitution is violation of the Retail 
Drug Code. and in New York City 
at least. effective control of the evil 
is now under way through this 
agency. 

The manufacturer often suffers a 
double loss when an article is sub- 
stituted on a prescription. In the 
first place. he loses the sale of his 
item: but in the second place. if the 
item substituted is not as effective 
or as paliatable as the product 
prescribed, the manufacturer loses 
good will for his product. 

Substitution originates either be- 
cause the druggist wants more profit 
than he is entitled to, or because the 
druggist wants to lower the prices of 
prescriptions and thus take business 
away from his neighbor. It spreads 
because other retailers feel the 
effect of this competition upon their 
prescription business, and feel that 
they must meet it. 

The effective way to stop it ts 
through the NRA which explains to 
retailers that they will not in the 
future have to fear such price com- 
petition on the part of other retail- 
ers. Any retailer is quite apt to 
gladly discontinue the practice if he 
feels certain that the costs of other 
retailers are exactly the same as his. 


New and Non-Official 


When Economy Rules 

Listerine asks why women with $25,000 
coats buy this 25-cent tooth paste. 

Try sinking 25-grand in a coat sometime 
yourself, and see how much it leaves for 
tcoth paste, or even food. 

e J * 
The Stepchild 

When things look darkest remember that 
the distillers got the Tugwell bill in their 
code without being asked to approve it, 
attend a hearing, or anything else. 

o e e 
Flying Fish 

For dramatizing cod liver oil advertising 
nothing quite approaches the flying fish 
and the startled woman awakened from 
sleep which is currently being featured by 
Health Products. 

The fishy nightmare is used to empha- 
size the absence of fish flavor in White’s 
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cod liver oil concentrate tablets. And 
judging by the expression of the awakened 
sleeper, there’s nothing like a fishy taste 
for pure, unadulterated horror. 


% * & 
P. D. on Self-Medication 


In the midst of all the shouting pro and 
con regarding self-medication, Parke, 
Davis & Co. resumed its institutional ad- 
vertising campaign with, “Things | wish 
my Mother hadn't taught me,” said 
things being what to do for the baby 


when this or that goes wrong. Says the 


copy: “... many a brand-new mother 
has learned that often the reward for 
following such advice is regret . . . when 


a thing so fragile and precious as a baby’s 
health is at stake, there is one person, and 


one person only, whose advice you can 


safely follow. That = person is your 
doctor.” 

* e e 

Bedfellow 


In very small tvpe, buried in a large 
advertisement for such winter goods as 
weather stripping, ash cans, electric heaters, 
furnace clocks and the like, R. H. Macy ¢ 
Co. recently exploded the choicest bit of the 
month: Maev’s $1.99 heating pad ts a fine 
bedfellow for cold winter nights, but don’t 
let us intrude if vouwve made other arrange- 
ments. 

® € eS 
Triumph of Science 

\ few weeks ago the press of the country 
announced the fact that Janet Penserosa 
had recovered from her cold. The news was 
greeted with loud hosannahs and huzzahs 
by scientific circles throughout the length 
and breadth of the land. And cod liver oil 
received one of the biggest boosts it has 
had in years. 

Janet, in case you have not already 
heard, is a seven-year-old gorilla, in- 
habitant of the New York Zoological 
Gardens. There is but one other of her 
clan in this country and only one in 
Europe. She is the only gorilla that the 
N. Y. Z. G. have been able to keep alive. 
And, ladies and gentlemen. she owes it all 
to an outdoor life and cod liver oil. 

In her upbringing, the officials of the 
zoo have violated all previous traditions 
in the treatment of primates. Instead of 
contining her in a sub-tropical atmosphere, 
they have let her live out of doors in all 
kinds of weather. And they have given 
her a large daily ration of cod liver oil. 

Instead of dying in captivity, as had 
her predecessors, she thrived under the 
new treatment. Then she caught cold, 
and the scientific world trembled and 
shook while her fate was in doubt. But 
instead of weakening, her medical ad- 
visers increased the dose of cod liver oil 
and Janet recovered and is once more 
cavorting about on the flying trapeze. 

How about a testimonial from Janet, 


you cod liver oil advertisers. 
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WHERE’S MEDICINE HEADING IN? 





The great Osler finished his lecture and turned to 
leave the rostrum, hesitated and turned back. Raising 
his famous surgical number one digit, he said, “Re- 
member, gentlemen, your profession deals with the 
heart as well as the head. Treat the patient as well as 
the disease.” 

Strange is it not that a man as great as Osler, a man 
who saw and so forcefully commanded the practice of 
the art of medicine as well as the science of medicine, 
should be the father of therapeutic nihilism. But 
perhaps we wrong him. Mayhap he was the spar—the 
buoy, about which the ever-changing tide of medicine 
turned. At any rate he marked the turn and today 
hardly a student of medicine would challenge the state- 
ment that Osler was the father of modern medicine . . . 
medicine as we knew it up to five years ago, two years 
ago. Who can say exactly where the tide turned again? 
For turn it has and once again we are afloat on the 
rising waters of therapeutics and materia medica. 
Where is medicine going? 

Just as it is hard to say whether Osler was God or 
the Instrument to the medicine practiced until today, 
it is hard to say when therapeutic nihilism ended and a 
wider range of therapeutics began to be practiced. In 
fact there are probably plenty of observers of the 
ancient craft who would deny materia medica was 
“staging a comeback,” just as there are plenty of 
medicos who would deny therapeutic nihilism ever 
existed as such. However (clap hands for Mr. Einstein) 
all these statements are relative and may be debated 

The important point is, 
medicine is coming back. 


ad infinitum, ad absurdum. 
this observer holds, that 
Perhaps it started with the first acts of the Council 
on Pharmacy & Chemistry of the American Medical 
\ssociation which by its very purpose in completing 
the debunking of empirical medicine opened the door 
. . preparations proven in the 
Perhaps it started about five 


to scientific medicine . 
clinic and laboratory. 
years ago when a nationally known writer took a sock 
at the doctors in “Cosmopolitan” for not knowing how 


to do anything about pertussis. Perhaps both these 
: gs I 
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Some Scurrilous Thoughts of 
an Agnostic-Minded Layman 


By Murray Breese 


steps were merely steps along the pathway. At any 
rate, beyond doubt and Mr. Tugwell. there is a growing 
list of research products coming out of the colleges and 
manufacturers’ laboratories and a growing tendency 
to teach more therapeutics, a growing tendency on the 
doctor’s part to give serious consideration to use of 
drugs as opposed to surgery and scepticism, and a 


growing tendency on the part of reputable medical 


journals to print more therapeutics. Even the “Journal 


of the American Medical Association,”” most conserva- 
live of organs, has exhibited this tendency increasingly. 
Now it seems to the writer we are nearing the cross- 
roads. Hence, this forecast. The growth of research 
products in medicine within the next few years will be 
phenomenal. So what? Where is medicine going? 
Forty or fifty years ago most galenical pharmacy was 
polypharmacy. We accustomed to think we 
abandoned galenical pharmacy. Whereas what we 
really threw overboard was polypharmacy. In a por- 
tion of those galenicals at least, was not a share of 
them active > Reinvestigated in the laboratory to 
determine active principles and so reintroduce for 
clinical trial may not some of them come back? It’s 
say, but here and there research on them 
Only recently the writer saw a galenical 
Yet that product had 


are 


hard to 
proceeds. 
formula that made him gasp. 
been used in an outstanding children’s hospital by a 
prominent pediatrician on better than fifty cases of 
whooping cough with nearly And 
bacterial examination had demonstrated the presence 


perfect results. 
of the Bordet-Gengou bacillus prior to treatment as 
well as its absence after treatment. 

Kmetine, the active 
Amebic 


Other evidence in this field! 
principle of ipecac. How about 
There must be more of these to reward 
the researcher. And the field of research is still wide 
open. In a recent issue of a medical periodical was it 
not Dr. John Moorhead who made a list of new instru- 
ments and first aids for ‘‘cut-ups” that he was hoping 
somebody would discover before he retired. 


its use in 


Dysentery? 
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Among them, | think he listed an antiseptic having 
certain qualities. At the risk of being promptly and 
completely murdered I rise to state that I do not 
believe there has yet been discovered a good anti- 
septic! (Now watch the chemotherapeutics bricks fly). 
And antisepsis is almost a branch of medicine in itself. 

Or sound another A, namely anesthetics. What 
Doctor Leake said recently in the Journal of the A. M.A. 
(Jan. 6 if you want to look it up) about the supression 
of evidence by manufacturers of anesthetics would 
turn a young mother’s hair whiter than Mae West’s. 
Evidently, oh quite evidently, there’s room for a good 
anesthetic. (At this point maybe Merck & Co.. should 
take a bow on Vinyl ether.) 

Then there’s the Common Cold, God bless its little 
heart. We can always fall back on that! But maybe 
not. For ten years or thereabouts practically all the 
physician has recommended for common cold has been 
rest and aspirin, and then some more aspirin. Now, a 
simple piece of clinical research at the University of 
Minnesota has yielded codeine with papaverine (with 
Patents). Or maybe its Patents with codeine and 
papaverine. (Hot dog! Whoever taught these uni- 
versities our patent tricks)? Anyway I suppose we can 
now expect a new crop of licensees in this field. 

Vitamins. Well, | wouldn't be so bold as to say 
vitamins had run their course. But we have turned 
third base on them. Vitamin D has been purified and 
crystallized. In Europe any doctor can prescribe it. 
Sut it’s not on the market over here, perhaps due to 
patent conflict. Vitamin A has been isolated. Soon we 
shall have more knowledge of the vitamins, that is 
their action, and it looks as though balanced vitamin 
ration was the answer instead of a high intake of any 
one of them. Also since no astounding cures have come 
from them probably they will find their normal place 
in the scheme of therapeutics. 

Taken all in all it would seem to this scribe that the 
hot spot of development in medicine for the next few 
years would be glandular substances. We have known 
so little about them in the past. We have just about 
found the approach to the study of their preparation. 
Endocrines and others they seem so profoundly to 
affect the body processes and administration of such 
active ones as we know, is in line with Preventive 
Therapy. In the last few years the sum of our in- 
creased knowledge of them is extraordinary and yet 
even now it is infinitesimal. Just as a clue to why 
hormones may surpass the vitamins is shown by new 
information on Vitamin A which is comparable to 
ascorbic acid, comparable in turn to one gland’s secre- 
tion. Then there is the Allen-Doisy hormone and the 
suprarenal cortex hormone and oxytoccin and vaso- 
pressin. And there are hormones and hormones to 
come! 

Where is medicine going? It is doubtful if anybody 
can make a twenty-five per cent accurate prediction. 
Pharmaceutical manufacturers have their noses too 
close to Research Problem No. 6978. And most 
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medical men are inclined to scoff at what the other 


fellow is doing. 

Meanwhile maybe the most productive field of 
research is as yet untapped. Most of us in the manu- 
facturing field are too inclined to observe what our 
competitor is doing and then to try for minor improve- 
ments on the competitive product with the result that 
medicine proceeds slowly. Most of us lack the money 
or the courage to strike out boldly into the unknown 
field. no matter how great the reward. 

Take digitalis as a case in point. Heart disease con- 
linues to be a major cause of death—a growing cause, 
perhaps due to pressure of our modern life. Yet whereas 
a few years ago heart remedies embraced cactus, nitro- 
glycerine, crataegus, strychnine, ouabaine to mention 
a few. now its hard to find a cardiologist who uses 
anything other than digitalis. 

\ few years ago this writer counted 87 strengths and 
types of digitalis specialties in one pharmacy. Thou- 
sands of dollars have been spent to develop new 
varieties of fat-free or glucosidal specialties. And yet 
when the American Heart Association wanted to “do 
something about it” a couple of years ago what did 
they do? They had tablets made of compressed 
digitalis leaves at a cost so absurdly below market 
prices for our specialties that the “glucosides” and 
“fat-frees” are still suffering from palpitation. 

Can we draw the lesson from this that all the money 
spent of costly digitalis preparations might as well 
have been tossed out the window) The best heart men 
got along very nicely without us. thank you! On the 
other hand are the heart men right in using only 
digitalis? When the great Drummond wanted to find 
the best solvent to get vitamins out of cod liver oil it is 
said that he took the entire list of known ones and 
went through one after another until he found what 
he wanted. That's research! Why couldn't someone 
do a similar job on animals with cardiac tonics? Might 
it not result in some new developments on other drugs 
than digitalis? 

So does this layman look at medicine. With hope 
but with a challenge! The doctor isn’t wholly or always 
right, nor is the manufacturer. Bernard Shaw once 
said that the profession of medicine was a conspiracy 
against the layman. I can’t go quite that far but I do 
say. “I’m a patient, darn you. Come on now. Show 


me!” 





Industry's Books 


Twelfth Annual of Advertising Art, published for the Art 
Directors Club by The Book Service Co., 15 East Fortieth st., 
New York, $6.00 net. 

Reproductions of the exhibits displayed at the Twelfth Ex- 
hibition of the Art Directors Club, New York, in the Spring of 
1933. This beautiful annual of the best in American advertising 
art is invaluable to all advertisers and creators of advertising. 
(Among the drug and cosmetic firms whose advertising is repre- 
sented are Bristol-Myers Co., Lever Bros., Proctor & Gamble, 
Inc., Northam Warren Co., John H. Woodbury, Inc., and 
Yardley & Co., Ltd. 
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THE LATEST DRUG ACT 





1. Advertising control included, but wording 
modified from Tugwell bill so as to omit 
“misleading impression.” 

2. Cosmetics included, and definition includes 


SOaps. 

3. Devices limited to humans. 

1. Secretary must publish by regulation tests or 
standards determined to amplify U. S. P.. 
and these must be approved by board of five 
named by President. 

>. Name and address of manufacturer, packer, 
seller or distributor required on packages. 

to be named on_ label 

Secretary may add to list only 


6. Ingredients are 
specified. 
with approval of board of five. 


Warnings required on labels against use in 


pathological conditions or by children where 
use in contrindicated are to be issued by 
Secretary upon approval of board of five. 
Drugs liable to deterioration must be pack- 
aged according to regulations of Secretary. 
These drugs to be determined by Secretary 
with approval of board of five. 


ie) 


9. Misleading containers prohibited. 

10. Imitations prohibited. 

11. Requires that drugs labeled or advertised 
for diseases for which drugs are not cures, 
but merely palliatives, must state this fact 
and tell how palliation is effected. 

12. Diseases for which preparations can not be 
advertised to public are named, but list can 
not be extended by the Secretary. Prepara- 
tions can be sold for any of named diseases 
if Secretary and board of five approve. 





IMPORTANT PROVISIONS IN THE COPELAND BILL 


13. Secretary has right to require that manufac- 
turers obtain permit to manufacture products 
which might be injurious to health if he can 
not determine injurious nature after products 
have entered commerce. 

14. Department can inspect factories, but no 
cost accrues to manufacturer, and no seal 
of approval is given by Department. 

15. Secretary can accept plans for self-regulation 
of advertising. 

16. Secretary has right to handle minor viola- 
tions by notice of warning. 

17. Publishers, advertising agencies, broadcast- 
ing stations, are not liable for false adver- 
tising unless they refuse to give name and 
address of person causing false advertise- 
ments to be disseminated. 

18. Export products are not adulterated or mis- 
branded if they conform to requirements of 
country to which they are being exported. 


19. Members of board of five shall serve for five 
year terms and shall have no commercial 
interest in the manufacture, advertising, or 
sale of any food, drug or cosmetic. There 
shall be two such committees, one for drugs, 
and one for food. They shall meet annually 
in Washington, but be active throughout the 
year. A majority of three is necessary for a 
decision. 

20. Nodisclosure of proprietary formulas ordered. 

21. Homeopathic Pharmacopoeia of U. S. intro- 
duced as a legal standard where it does not 
conflict with the U. S. P. (Senator Copeland 
is a Homeopathic physician. ) 








Two new Food and Drugs Acts have been intro- 
duced into the new Congress as substitutes for the 
Tugwell bill. One of these has been introduced into the 
House of Representatives by Congressman Loring M. 
Black, Jr., Brooklyn, N. Y., and consists of the Beal 
amendments to the present Food and Drugs Act. The 
Beal amendments are those presented to the recent 
hearing on the Tugwell bill by Dr. James H. Beal, as 
chairman of a committee of the National Drug Trade 
Conference. 

The second bill is known as S. 2,000, and has been 
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drafted and introduced by Senator Royal S. Copeland, 
New York, who introduced the original Tugwell bill in 
the Senate. Dr. Copeland’s bill is a completely new 
bill, but is considered as an amended form of the 
present Food and Drugs Act rather than as an amended 
form of the proposed Tugwell bill. 

Undoubtedly the Copeland bill has been worked out 
in closer cooperation with the Food and Drug Adminis- 
tration and therefore is the measure to which the 
closest attention must be given. For this reason we give 
this bill in full. 
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A Bill 


To prevent the manufacture, shipment, 
and sale of adulterated or misbranded 
food, drink, drugs, and cosmetics, and to 
regulate traflic therein; to prevent the 
false advertisement of food, drink, drugs, 
and cosmetics; and for other purposes. 

Be it enacted by the Senate and House 
of Representatives of the United States 
of America in Congress assembled, That 
this Act may be cited as the “Federal 
Food and Drugs Act.” 


Definition of Terms 

Sec. 2. As used in this Act, unless the 
context otherwise indicates 

(a) The term “food” includes all sub- 
stances and preparations used for, or 
entering into the composition of food, 
drink, confectionery, or condiment for man 
or other animals. 

(b) The term “drug” includes (1) all 
substances and preparations recognized 
in the United States Pharmacopoeia, 
Homeopathic Pharmacopoeia of — the 
United States, or National Formulary or 
supplements thereto; and (2) all sub- 
stances, preparations, and devices in- 
tended for use in the cure, mitigation, 
treatment, or prevention of disease in 
man or other animals; and (3) all sub- 
stances and preparations, other than food, 
and all devices intended to affect the 
structure or any function of the body. 

(c) The term “cosmetic” includes all 
substances and preparations intended for 
cleansing, or altering the appearance of, 
or promoting the attractiveness of, the 
person. 

(d) The term “territory” means any 
territory or possession of the United 
States. 

e) The term “interstate commerce” 
means (1) commerce between any State 
or Territory and any place outside thereof, 
or between points within the same State 
or Territory but through any place out- 
side thereof, and (2) commerce and manu- 
facture within the District of Columbia 
or the Canal Zone or within any territory 
not organized with a legislative body. 

f) The term person” includes indi- 
vidual, partnership, corporation, and 
association. 

g) The term “Secretary” means the 
Secretary of Agriculture. 

h) The term “label”? means the prin- 
cipal label or labels (1) upon the imme- 
diate container of any food, drug, or 
cosmetic, and (2) upon the outside con- 
tainer or wrapper, if any there be, of the 
retail package of any food, drug, or 
cosmetic. 

i) The term “labeling” includes all 
labels and other written, printed, and 
graphic matter, in any form whatsoever, 
accompanying any food, drug, or cos- 
metic. 

(j) The term “advertisement” includes 


all representations of fact or opinion dis- 
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seminated in any manner or by any means 
other than by the labeling. 


Adulterated Food 
Sec. 3. A food shall be deemed to be 
adulterated 
a) (1) If it bears or contains any 


poisonous or deleterious substance which 


may render it dangerous to health: or (2 
if it bears or contains any added poisonous 
or added deleterious substance prohibited, 
or in excess of the limits of tolerance pre- 
scribed, by regulations as provided by 
sections 10 and 22; or (3) if it consists in 
whole or in part of any filthy, putrid, or 
decomposed substance; or (4) if it has 
been prepared, packed, or held under in- 
sanitary conditions whereby it may have 


become contaminated with filth; or (5) 
if it is the product of a diseased animal or 
of an animal which has died otherwise 
than by slaughter; or (6) if its container 
is composed of any poisonous or dele- 
terious substance which may by contami- 
nation render the contents injurious to 
health. 

b) (1) If any valuable constituent has 
been in whole or in part abstracted there- 
from; or (2) if any substance has been 
substituted wholly or in part therefor; or 
3) if damage or inferiority has been con- 
cealed in any manner; or (4) if any sub- 
stance has been added thereto or mixed 
or packed therewith so as to increase its 
bulk or weight in a deceptive manner, or 
reduce its quality or strength, or create a 
deceptive appearance. 

c) If it is confectionery and bears or 
contains any alcohol, resinous glaze, or 
nonnutritive substance except masticatory 
substances in chewing gum, coloring, and 
flavoring. 

d) If it contains a coal tar color other 
than one from a batch that has been 
certified in accordance with regulations as 
provided by sections 10 and 22. 


Adulterated Drugs 


Sec. 1. A drug shall be deemed to be 
adulterated 

a) If it is dangerous to health under the 
conditions of use prescribed in the labeling 
thereof. 

b) If its name is the same as or simu- 
lates a name recognized in the United 
States | Pharmacopoeia, | Homeopathic 
Pharmacopoeia of the United States, or 
National Formulary, or in any supple- 
ment thereto, official at the time the drug 
is introduced into interstate commerce, or 
if it purports to be such a drug, and it (1) 
fails to meet the definition, formula, and 
description set forth therein, or (2) 
differs from the standard of strength, 
quality, or purity as determined by the 
tests or methods of assay set forth therein: 
except that whenever tests or methods of 
assay have not been prescribed therein or 
such tests or methods of assay as are pre- 
scribed are insufficient, the Secretary is 


hereby authorized to prescribe by regula- 
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tions, as provided by section 22, tests or 


methods of assay for determining whether 
or not such drug complies with such 
standard. No drug shall be deemed to be 
adulterated under subdivision (2) of this 


paragraph if its label bears, in juxta- 
position with the name of the drug, a 
statement indicating wherein its strength, 
quality, and purity differ from the stand- 
ard of strength, quality, and purity set 
forth in the United States Pharma- 
copoeia, Homeopathic Pharmacopoeia of 
the United States, or National Formulary 
as the case may be, or in any spplement 
thereto, official at the time the drug is 
introduced into interstate commerce, as 
determined by the tests or methods of 
assay applicable under this paragraph. 
Whenever a drug is recognized in both the 
United States Pharmacopoeia and the 
Homeopathic Pharmacopoeia of the 
United States it shall be subject to the 
requirements of the United States Pharma- 
copoeia unless it is labeled and offered for 
sale as a homeopathic drug, in which case 
it shall be subject to the provisions of the 
Homeopathic Pharmacopoeia of the 
United States and not to those of the 
United States Pharmacopoeia. 

(c) If it is not subject to the provisions 
of paragraph (b) of this section and its 
identity or strength differs from, or its 
purity or quality falls below, that which 
it purports or is represented to possess. 

(d) If any substance has been (1) mixed 
or packed therewith so as to reduce its 
quality or strength in a deceptive manner, 
or (2) substituted wholly or in part 
therefor. 


Adulterated Cosmetics 

Sec. 5. A cosmetic shall be deemed to be 
adulterated 

(a) [fit bears or contains any poisonous 
or deleterious substance which may render 
it injurious to the user under the con- 
ditions of use prescribed in the labeling 
thereof, or under such conditions of use as 
are customary or usual. 

(b) If it bears or contains any poisonous 
or deleterious ingredient prohibited, or 
in excess of the limits of tolerance pre- 
scribed, by regulations as provided by 


sections 10 and 22. 


Misbranding Food, Drugs and 
Cosmetics - General 

Sec. 6. A food, drug, or cosmetic shall 
be deemed to be misbranded 

(a) If its labeling is false or misleading 
in any particular; Provided, That no 
drug shall be deemed to be misbranded 
under this paragraph by reason of any 
representation concerning any effect. of 
such drug which is supported by sub- 
stantial medical opinion or by demon- 
strable scientific facts. 

(b) If in package form it fails to bear a 
label containing: (1) The name and place 
of business of the manufacturer, packer, 


(Continued on page 46) 
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CAN NRA HE€LP RETAILERS? 





MEMBER 








WE DO OUR PART 


W hile {the manufacturers in the industry await 
approval of their various codes, the retail code is being 
enforced to the extent that is possible under existing 
conditions. Retail Drug Code Authorities have been 
established in the various cities throughout the country 
for the enforcement of the fair trade features of the 
retail drug code. 

In New York City, headquarters have been estab- 
lished at Broadway and Forty-second street, and there 
Samuel A. Weiss. Secretary of the Retail Drug Code 
Authority for Greater New York, is calling in retailers 
about whom there have been complaints. These com- 
plaints are generally made by other druggists in the 
same neighborhood, and generally concern the prices at 
which branded products are being sold. 

The code provides that products can not be sold at 
less than invoice cost plus an adequate provision for 
labor. Thus far the figure to be added for labor has not 
been determined, and therefore does not enter into the 
picture. However, when this figure is determined, it 
will hardly change the situation at all, so that the 
condition that exists today will continue to exist unless 
changes are in the provisions of the retail code, or in 
merchandizing policies of manufacturers or wholesalers 
through the codes to be approved for these branches. 

Vr. Weiss is having extreme difficulty in finding 
anyone who is selling below cost. When Mr. Weiss 
receives a complaint, he calls in the druggist about 
whom the complaint is made. He informs the druggist 
that he is selling below cost, whereupon the druggist 
pulls an invoice out of his pocket showing that such is 
not the fact. 
count from the manufacturer or wholesaler, or else he 
has received considerable free goods by a large purchase. 


Either the druggist has an inside dis- 


Take the case of a druggist who complains that his 
neighboring druggist is selling the large size Listerine at 
forty-nine cents. Mr. Weiss knows that the Lambert 
Company has.one price to all. He knows that the large 
size Listerine is a seventy-five cent seller, with a list to 


Jan. ’34: XXXIV, 1 


The utter helplessness of the NRA 
to assure the druggist freedom from 
losses by the terms of the retail 
code is clearly indicated. Perhaps 
manufacturers and wholesalers will 
be called upon to correct this 
condition through their codes. 


the retailer of fifty cents. He also knows that it is 
generally sold in competitive centers at fifty-nine cents, 
which price is favored by the manufacturer. 

He calls the druggist in, feeling certain that the 
druggist is violating the code. When asked for proof, 
the druggist produces an invoice showing that the 
wholesaler has given him four of the nine per cent. 
allowed to the wholesaler by the manufacturer. This 
makes the cost to the retailer in question forty-eight 
cents, with the result that the druggist is perfectly in 
accord with the code when he sells the item at forty- 
nine cents. 

It would be bad enough if in the case of one item of 
this type a single retailer were to sell at a very low 
price in a restricted territory, but the fact that this one 
retailer is able to sell at this price under the code, gives 
every other retailer within his territory the right to 
meet his price, thus every retailer in the city has the 
right to sell at the same price as competition in the item 
spreads. Therefore, so far as an item of this kind is con- 
cerned, the code accomplishes practically nothing. 

(nother instance was a popular cake of soap which is 
supposed to be a twenty-five cent seller. This soap is 
sold to the retailer by the manufacturer or wholesaler 
at $2.00 per dozen. A complaint was filed with the 
Code Authority that this soap was being sold at nine 
cents per cake by a retail druggist. The druggist in 
question was called in, and promptly proved that the 
free goods given to him by the manufacturer on a large 
purchase made his actual cost per cake of soap some- 
thing Jess than nine cents. 

Mr. Weiss received some 300 complaints within a 
very few days, and ninety per cent. of these complaints 
were on the subject of retail selling price. And as Mr. 
Weiss would call each one in on the same item he 
would learn of a still lower price at which the item 
could be bought. Mr. Weiss has had retailers tell him 
that they were able to buy certain items lower than 


(Continued on page 44 
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RECOVERY 


IN 1933 


Indisputably, prices have risen in 1933. This fact 
alone could distinguish the first year of President 
Roosevelt’s administration from the preceding years; 
in the years 1930, 1931 and 1932 Prices precipitously 
declined. 

Prices of commodities used in the drug and cosmetic 
industry have also participated in the upswing: we 
shall examine and measure the extent of recovery, 

Manipulation of money and credit by the Govern- 
ment has as its avowed aim the restoration of the 1926 
level of prices. We shall see that this general campaign 
has so far succeeded and furthermore, has raised prices 
unevenly. The last point has been a bone of conten- 
tion, for all prices have not fallen the same amount and 
if they all rose to the same extent an unbalanced condi- 
tion would result. 

Using the elaborate index of wholesale commodity 
prices compiled of the U.S. Bureau of Labor Statistics 
as a standard, our own price indexes have been recom- 
puted so that the 1926 averages equal 100. 

According to the Government index, average prices 
reached their lowest point since 1926 in February 1933 
when the index number stood at 59.8. This represents 
a decline in average prices of 10.2°; from the 1926 
level. With the bank holiday and departure from the 
gold standard, prices began an unreversed upward 
trend. By October, the latest date for which the index 
is available, prices had risen to 71.2. This last figure 
represents a rise of 19.1°° from the low point and 
recovery of 28.4°¢ of the loss since 1926. 

In comparison, the Drug & Cosmetic INpUsTRY 
composite index of 50 commodity prices reached its low 
point of 59.9 in April 1933. From there it had risen to 
68.7 in December 1933, an increase of 14.7°7 from the 


low point; this increase represents 21.97 recovery of 


the loss from 1926. The low point is 10.1°7 less than 
the 1926 average. 

Considering the individual groups comprising our 
composite index, the medicinal group of 15 chemicals at 
its low of 71.1 in March 1933 was 28.9°7 below its 1926 
average. Prices then rose to 80.2 in July, an increase 
of 12.87. and closed the year at 77.5, an increase of 
9.0°(. This smaller change. however, represents re- 
covery of 22.1°¢ of the loss since 1926. 

Quotations for boric acid, citric acid and acetyl- 
salicylic acid have not changed throughout 1933; 
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Price Indexes arranged to show comparative changes from 
1926 to 1933. 1926=100. 





cream of tartar, mercury metal, potassium bromide, 
quinine sulfate, mineral oil and bismuth metal showed 
only increases. Others have declined from 1933 highs. 
but in most cases are still above the low point. Thus, 
morphine sulfate rose from $7.85 in June to $8.85 in 
July and then fell to $8.75 in September. The iodine 
picture in 1933 is complicated by foreign exchange con- 
siderations, the change in June to a sterling basis being 
equivalent to a rise from $1.95 to $2.36. The Sep- 
tember change represented a decline of almost a dollar 
a pound; since then the fluctuation of the dollar- 
pound ration has caused less important changes. 
sarbital declined in price from $3.50 in February to 
$3.40 in March; it then rose to $3.75 in June and de- 
clined to $3.50 in September. Cod-liver oil was in- 
creasingly expensive in 1933 until July when it reached 
$28.00. In August it fell to $26.00 but closed the year 
at $29.00. Alcohol declined in August from 38.5 cents 
to 34cents. Finally, erratic menthol reached its 1933 
high of $3.40 in August but closed the year at $2.50. 
Fifteen essential oils reached a low of 39.7, 60.3; 
below the 1926 average, in April 1933. By December, 
however, the index number had increased to 54.2, 
36.7% above the low point, or a recovery of 24.0 
of the loss since 1926. Since the first quarter of 1933, 
only 2 essential oils have lost any part of their gains: 
peppermint and citronella. Peppermint, quoted in 
January at $1.85 reached $3.25 in July, declined to 
$2.30 in October and closed the year at $2.10. Citro- 


nella reached 52 cents in August but dropped to 45 cents 
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in November. On the other hand. eucalyptus rose 
from 20 cents to 29 cents; anise oil increased from 29 
eents to 42 cents: bergamot oil rose from $1.20 in 
\pril to $1.85 in December: bois de rose increased 
from the year’s low of 90 cents in April to $1.30 in 
December; Cananga closed the year at $2.10, beginning 
at $1.60; low for cassia was 78 cents in February. high 
of $1.15 was reached in October and continued until 
December: clove oil started the year at 75 cents and 
finished it at 95 cents; geranium oil rose from $4.25 in 
January to $6.75 in December; lavender rose from its 
low of $1.40 in February to $2.75 in December: lemon 
rose from 75 cents to $1.25; expressed lime oil was 
quoted at SI1.00 in January, declined to $10.00 in 
February and rose to $10.50 in November: Bulgarian 
rose oil changed from $6.00 to $7.50 in October: sandal- 
wood oil increased from $5.50 to $5.75 in October and 
to $5.95 in December. 

The botanical index reached 66.1 in December 1933, 
up from the low point of 60.0 reached in March 1933. 
The low point represents a decline of 10.0°7 from the 
1926 average. The December index number is 10.2%; 
above the low and exhibits recovery of 15.37 of the loss 
since 1926. Changes in 1933: agar-agar moved 
erratically, registering a low for the year in March and 


\pril of 10 cents and its high of 55 cents in August and 
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Length of bar represents price decline from 1926 average. 
Shaded portion represents per cent of recovery by the end 
of 1933. 





December: aloes remained constant at 10 cents: 
senna (Tinnevelly, bold) was quoted at 11 cents in 
December after remaining at 9 cents throughout the 
year: belladonna began the year at its low of 10 cents 
and ended at the high of 18 cents; buchu was 20 cents 
in January, reached its low of 18 cents in April and 
finally closed the year at its high of 22 cents: cascara 
sagrada sold for 10 cents in January and was constant 
at 9 cents throughout the remainder of 1933; digitalis 
rose from its January low of 12 cents to the December 
high of 32 cents: ergot reached a low of 32 cents in 
Varch and a high of 43 cents at the end of the year; 
gentian was 8 cents in January. increased to 17 cents in 
May and declined again to 12 cents in December; 
ipecac was constant at 75 cents: licorice was constant 
at 12 cents: nux vomica remained unchanged at 5 
cents; orris began the year at 6 cents and finished at 
7 cents: rhubarb rose from its low of 17 cents in Feb- 
ruary to a high of 25 cents in December. 
Accompanying charts show the nature of price 
changes that have been described: the line charts show 
index prices of all commodities, the Druc & Cosmetic 
INDUSTRY composite index, the essential oil, botanical 
and medicinal chemical indexes arranged one below the 
other for easy comparison. The block chart exhibits 


(Continued on page 26) 
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the low for 1933. 


A is Bureau of Labor Statistical Index; B is index of prices of 50 drug and cosmetic raw materials; C is index of prices 
of 15 medicinal chemicals; D is index of prices of 15 essential oils; E is index of prices of 15 botanicals. 
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PREVENTING BALDNESS 


No preparation has as yet been 
found which will restore lost hair. 
However, many preparations will 


aid in retaining hair now on the 


head. This article tells of these. 


HERE is more misrepresentation in con- 
i nection with the sale of that class of 
hair preparations having to do with 
baldness and dandruff than there is in the advertising 
of all other kinds of cosmetics. All manner of claims are 
made for tonics intended to “cure” baldness, but none has 
ever been substantiated. When baldness is due to he- 
reditary or congenital causes, we may simply state that 
it can neither be cured or prevented. When the hair 
begins to fall out, due to improper care, poor circula- 
tion and lack of stimulation, or local infection, we are on 
reasonably safe ground in saying that we can prevent 
the loss of hair due to these causes. But it must be 
admitted that we cannot restore that which has already 
been lost. A number of experiments have already been 
performed with cholesterin ointments and lotions for 
instance. but all that any experimenter has been able 
to accomplish is to produce a very light fuzz, which 
eventually disappears. In many cases investigators 
failed to produce even this. 

Recently the trade was excited by an announcement 
in the A. M. A. Journal that a pronounced case of 
alopecia has been overcome by the injection of pituitary 
extract. The hair on a man who had become totally 
bald had been restored to a luxuriant growth. How- 
ever, subsequent investigation showed that the subject 
lost all the hair after he ceased taking the injections, 


and, in several other clinical tests. the injections of 


pituitary extract failed to produce any result whatever. 

To prevent baldness due to lack of care, it is essential 
that the scalp be properly massaged with a_ tonic 
which aids in promoting a normal scalp condition. 
The tonic should stimulate the circulation of the blood 
in the scalp, the sebaceous glands, and the hair follicles 
and it should also be antiseptic. 

The accompanying massage will stimulate and 
strengthen the muscles of the scalp. Hence, hair tonics 
intended for preventative purposes should emphasize 
correct massage of the scalp and adequate brushing 
of the hair. The following formulas will stimulate the 
circulation of the blood and the organs of the scalp 
and will also obviate infection, which might lead to 


eventual baldness. 


No. 1. 

Resorcinol 8 &% 
Beta naphthol 8 
Chloral hydrate leew 
Tincture of capsicum 1 
Castor oil z 
Alcohol 90 

Oil of nutmeg 90 * 


100 .00°% 

Procedure; Dissolve the chloral hydrate in the castor 

oil. Dissolve the resorcinol in part of the alcohol, the 

beta naphthol in the remainder of the alcohol. Add 

the oil of nutmeg to this solution, then the tincture of 

capsicum, the castor oil mixture and finally the resor- 
cinol. Mix well and filter. 


No. 2. 


Quinine sulphate 5% 
Pilocarpine hydrochloride 05° 
Chloral hydrate l 
Castor oil 1 
Chloroform - 
Spirits of formic acid 1250" 
Alcohol. 14.95" 
Perfume ras 


100.00°% 


Procedure: Dissolve the chloral hydrate in the castor 
oil. Dissolve the pilocarpine in the formic spirits. 
Mix the chloroform with about one-half its weight of 
alcohol and dissolve the quinine sulphate in it. Add the 
formic spirit solution, mix and add the formic spirit 
solution. Mix again. Finally add the perfume. Mix 
well and filter. 

No. 3. 

Resorcinol . 28% 
Soft soap 46° 
Pine tar oil rectified ‘ 
Potassium sulphide 
Water 


Perfume As 


CW w hy 


oS 


100 .00°% 
Procedure: Dissolve the potassium sulphide in half 
of the water. Dissolve the resorcinol in the remainder 


(Continued on page 44) 
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PROTECTING 
YOUR 
TRADE-MARK 


Trade-mark rights, once established, may be pre- 
served as long as your business continues. The price 
of the preservation, however, is eternal vigilance—not 
only as regards your own acts, but even more as regards 
the acts of others. Every infringement of your rights, 


however slight, may prove to have serious conse- 


quences. You cannot afford to ignore or overlook the 
least of them. 

The most common infringement, of course, is the 
adoption by someone else of your mark or a close 
simulation of it. Objectionable marks may arise from 
real ignorance or misunderstanding of your rights. 
Unfortunately, they also arise, many times, from a 
deliberate effort by an unscrupulous competitor to 
seize for himself a share of the profits accruing from 
the good will of an established mark. 

\ trade-mark owner is not always certain how far 
his rights extend. It is impossible to make a general 
statement which will cover every situation. Roughly, 
your mark may not be used by another on goods 
closely similar to your own. Nor may anyone else use 
on such goods a mark which, while not a facsimile of 
your mark, does embrace its outstanding features, so 
that in appearance or sound, or both, it might be con- 
fused with yours by a careless purchaser. If you are 
confronted with a situation where there is sufficient 
difference in either the mark or the goods to make you 
uncertain of your rights, you should consult your 


attorney. Your rights may be broader than you 
realize, and it is neither wise nor safe to let the matter 
drop unless you have ascertained that there is no 
remedy within your reach. 


Sometimes infringements get well established before 


they are discovered by the aggrieved trade-mark 
owner. There are many channels through which they 


You should watch your 
trade journals for advertisements, or trade 
indexes, buyers’ guides, and such publications, for a 
listing of a product under a mark objectionable to you. 
If you have salesmen calling on retailers, instruct them 
to watch for such products in the stores they visit. 
Occasionally a retailer will write you about a com- 


may be discovered, however. 


lists, 
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In this article Lenore B. Stoughton 
continues to tell the methods 
which should be followed by every 
manufacturer if they are to 
be certain to retain the full 
interest in their trade-marks. 


peting product under a mark which he thinks you may 
Or a complaint about an in- 
product from a who 
he was getting your product and was disap- 
That is the most unhappy 
way to learn of infringements, because for every rare 


consider objectionable. 
fringing customer 
thought 
pointed and dissatisfied. 


may come 


customer who writes you there may be any number of 
others who, without realizing they have received an 
put a black mark against 
product and avoid it in future. 


imitation, simply your 

Once in a while news of such activities comes from a 
most unexpected source. A few years ago the manu- 
facturer of a well-known proprietary remedy received 
a letter from a printer, in a city thousands of miles 
away, inclosing a label so similar to the manufacturer's 
own label that anyone might have 
The printer stated that he had an 
As he had 
noticed the close similarity to the well-known label. 
he had written to inquire whether it was all right for 
him to fill the order. Needless to say, thanks to his 
letter, that infringement was nipped in the bud. 

Every mark for which registration in the United 
States Patent Office is sought is, before registration, 
published in the Official Gazette. Within thirty days 
after its publication anyone who thinks he may be 

the registration may file a notice of 
There are bureaus and firms which for a 


been confused 
between the two. 
order for a large number of these labels. 


damaged by 
opposition. 

small fee will watch the Gazette and notify you prompt- 
ly of the publication of a mark which they thing 
Some trade associa- 
tions give this service to their members. If you have 
an attorney who regularly handles your trade-mark 
matters, he probably watches the Gazette as a matter 
of course, but ask him about it and make sure that he 


might be objectionable to you. 


does so. 

After you have learned of an infringement, it is 
sometimes difficult to decide just what is to be done. 
Many infringements are by “mushroom” concerns of 
little or no financial stability, from whom there is no 
recovering any substantial 
damages, while the products bearing the objectionable 


possibility of sum of 
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marks have so limited a aistribution and sale that they 
actually cause no appreciable commercial damage. 
Such infringements do not seem sufficiently important 
to justify much expense in putting a stop to them, and 
yet their continuance is a menace because it may be 
said that during that time you have ceased to have 
exclusive use of your mark. 

Sometimes a letter, stating your rights and request- 
ing discontinuance, will result in a friendly disposition 
of the matter. But an honest man may be stubborn, 
and a dishonest one may hope to collect at least a 
“nuisance value” on his infringement. In either case a 
mere letter will have no effect. If it is a case for op- 
position proceedings in the Patent Office, they are not 
very expensive. Legal proceedings, by suit for in- 
junction and damages, however, are both expensive 
and uncertain, and the cost plus the time and trouble 
the suit will cause you is often far out of proportion to 
the importance of the particular infringement. Most 
of such suits have to be justified by the fact that one 
infringer, unmolested, is an encouragement to others 
and may estop you from later claiming exclusive rights 
in your mark in a more important case. 

When you are looking over trade journals and trade 
literature, bear in mind that your mark should not be 
used in a descriptive sense. If it is mentioned. it 
should be accompanied by some indication that it is 
a trade-mark and identifies some particular brand or 
make of a product, but not the product generally. 
Writers of technical articles. compilers of trade lists. 
and even compilers of dictionaries and encyclopaedias 
sometimes fall into such mistakes. 

If you learn of something like this. make a protest or 
have your attorney make a protest to the writer or 
publisher, and don't allow it to reappear without 
correction. Such things seem trivial, but can be 
disastrous. One drug house had for a long time a 
special, but little-known, drug compound under a 
trade-mark name. When it was finally decided to 
introduce the product on a much wider scale. applica- 
tion was made to register the trade-mark. The ap- 
plication was refused by the Patent Office because, as 
the manufacturer then learned for the first time, the 
name had been listed for several years in a chemical 


dictionary as the descriptive name of the compound. 


One other feature in regard to the preservation of 


trade-mark rights should be mentioned. The theory 
of such rights is based upon continuous use after 
adoption of a mark. It sometimes happens, however. 
that a manufacturer wants to withdraw a_ product 
temporarily, or change to a new kind of product, but 
still to retain his exclusive rights in a mark which he 
likes or which has become valuably associated with his 
business. For example, at the time prohibition went 
into effect, sales under many trade-marks for wines and 
spiritous liquors had to be discontinued, yet almost 
without exception the owners of those marks felt a 
hopeful need to preserve their rights for exercise again 


in a happier day. 


If it can be shown that the owner has abandoned his 
use of the mark, his rights are lost. Abandonment is a 
question of intent, however, and mere cessation of use 
is not necessarily abandonment. In one of the leading 
cases of the subject, the controversy involved the right 
of the defendant to resume use of the trade-mark 
“Beechnut” on tobacco products after a lapse of about 
five years during which the mark had not been used 
at all. Mr. Justice Holmes. speaking for the United 
States Supreme Court, said: 

“A trade-mark is not only a symbol of an ex- 
isting good will. although it commonly is thought 
of only as that. Primarily, it is a distinguishable 
token devised or picked out with the intent to 
appropriate it to a particular class of goods and 
with the hope that it will come to symbolize good 
will. * * * Therefore. the fact that the good will 
once associated with it has vanished does not end 
at once the preferential right of the proprietor to 
try it again upon goods of the same class with im- 
provements that renew the proprietor’s hopes.” 

This was a case. however, in which no one else had 
actually used “*Beechnut” on tobacco products in the 
meantime. If someone else had adopted the mark and 
so would have been damaged by defendant’s resumption 
of it, the decision would probably have been different. 
Allowing undisturbed use by someone else in the 
meantime would undoubtedly have estopped the 
defendant. 

So. if for any reason you withdraw a product but 
desire to preserve your rights in the mark it bore, take 
some active steps to show your intent to retain the 
mark. Continued prosecution of infringers. after dis- 
continuing use, has been held to show intent to pre- 
serve trade-mark rights. The simplest way may be to 
arrange each year a few sales under the mark. That 
keeps up technical use of the mark and makes clear 
that you have no intent to abandon it. 


Price Recovery in 1933 


(Continued from page 23) 


the amount of recovery to the end of 1933 in each of the 
classifications. In general, with currency manipulation 
as the main factor, commodities should finally show the 
same degree of recovery from the low points; where this 
is not the case. too great recovery will indicate a later 
reaction, too little an upward adjustment. Individual 
market factors, complicate the study. however, and 
must be taken into consideration. 

But price increases are here and have already 
benefited and will assist: producers and importers to 
overcome excessive proportionate fixed charges. —In- 
creased business resulting from other aspects of the 
President’s program may confidently be expected to 
increase consumer demand for products of the industry 
and raise profits without a large increase in retail 


prices. 
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DYSPEPSIA 


REMEDIES 


There are many types of dyspep- 


sia 


remedies on the market. 


This article covers the field quite 
thoroughly, giving the ingredients 
and also methods of manufacture. 


Although there are many different forms of dyspepsia 
or indigestion as it is more commonly known), for 
practical purposes two rough classifications are suffi- 
cient: chronic and temporary. The former arises from 
serious physiological causes and requires prolonged 
medical, and in some cases. even surgical treatment: 
the latter. which is the concern of this article, is due to 
temporary maladjustments. deficiencies or  under- 
activity. 

This may again be subdivided into two categories: 
dyspepsia of the stomach and dyspepsia of the in- 
testines. It is essential to recognize these two types 
because the formula must be compounded with ample 
recognition of the chemistry involved. Stomachic 
dyspepsia is usually due to a deficiency of hydrochloric 
acid in the secretions of the stomach. hence. it is folly 
to state that an alkaline preparation will be any good 
for it. Intestinal dyspepsia. on the other hand, may 
be due to an excess of acidity and hence will be re- 
lieved by alkaline treatment. 

The symptoms by which dyspepsia may be recog- 
nized are flatulence sour stomach (acidity), 
cramps, headache, nausea, billiousness, vomiting. con- 
stipation, pains after taking food, loss of appetite, 


(gas), 


sallowness of complexion, nervousness and, in extreme 
cases, mental depression. The symptoms may appear 
singly or several may be in evidence at one time. 
Often the symptoms appear progressively as the con- 
dition becomes more acute. In some cases, as in acute 
and nervous indigestion, the symptoms may appear 
very suddenly. It is obviously impossible to do more 
in a paper of this type than to touch briefly upon the 
conditions which the remedy must correct and to show 
how the formulas may be analyzed into their several 
necessary functions. We may wish to relieve gas and 
at the same time to relieve headache and to promote 
elimination. We may also desire to promote digestion 
and to relieve cramp. Hence, a remedy must be com- 
pounded of the several materials that will fulfill all the 
necessary functions required of it. These functions are 
to absorb gas, to neutralize acidity, to relieve pain, to 
cause belching, to promote elimination, to sooth irrita- 
tion, to kill bacteria, to promote digestion, to nourish 
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the system. to soothe the nerves and to stimulate 
appetite. A few of the common materials which will 
fulfill these requirements are as follows: 

\dsorbents, (absorb gas): Activated carbon, char- 
coal, colloidal clay. 

Antacids. (neutralize acidity): 
nate, bismuth carbonate, calcium hydroxide, calcium 


phosphate, 


Ammonium carbo- 


carbonate, calcium hydroxide. calcium 
magnesium hydroxide, magnesium carbonate, potas- 
sium carbonate, potassium citrate, sodium bicarbonate, 
sodium citrate. 

\ntispasmodics, (for pain and cramps): aromatic 
spirits of ammonia, the ammonia salts, chloroform. 

Carminalives, (relieve gas): peppermint, spearmint, 
clove. activated carbon, charcoal. 

Carthatics. (promote elimination): magnesium sul- 
phate, belladonna, cascara sagrada, phenol phthalein, 
calomel. 

Disinfectants, (kill bacteria causing excessive fer- 
mentation, etc.): Chloral, creosote, benzo-naphthol. 

Enzymes. (catalytic agents that promote digestion): 
pancreatin, diastase, pepsin. 

Sedatives. (soothe the nerves): Arsenic. ipecac., 
opium, valerian. 

Nutritives, (nourish the system): Glucose, maltose, 
sucrose, lactose, lecithin, yeast. 
secretion, appetite): 
Nux vomica, rhubarb, capsicum, gentian, cinchona, 
hydrastis, dilute hydrochloric and other mineral acids. 


This summary of materials is of course far from 


Tonics, (stimulate promote 


complete. But the list is complete enough to illustrate 
the functions each will fulfill. 

With the requirements of simple or temporary 
dyspepsia in mind, the following typical formulas are 
offered to illustrate a method of combining the materials 
All should be 


The various 


according to their proper functions. 
carefully tested’ before sales are made. 
forms of dyspepsia remedies now on the market include 
tablets and pills, powders and liquids. It is not possible 
to state exactly which form predominates, but there 
appears to be a preference for tablets and pills, because 
of their lack of taste and the ease with which they 
may be taken. 
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Dyspepsia Mixture No. 1 


Bismuth subnitrate 5% 
Compound tint. gential 5 
Tincture nux vomica 5 
Syrup of ginger 20 
Essence of pepsin 62.5 
100.0°, 


Procedure: Rub up bismuth with the ginger syrup. 


Mix rest of ingredients and add the bismuth. 


\ » 

O, = 

Dilute hydrochloric acid 2.59 

Tinct. capsicum ei 

Tinct. calamba 15 

Essence pepsin ol 
100.0 


Procedure: Mix the tinctures and the essence. 


Add the acid. 


» 
No. 3. 
Sodium bicarbonate 3... & 
Aromatic spirits ammonia 3 
Tincture of ginger 12 
Compound infusion gentian 82 
100.0°, 


Procedure: Dissolve the bicarbonate in the gentian. 


Add the ginger and the ammonia. 


No. 4. 

Pepsin I “ 

Tartaric acid P* 

Glycerin 18 
77.88 °° 


Sherry wine 
100 .00°; 
Procedure: Dissolve the pepsin in the wine. Add 


the tartaric and then the glycerine. 


No. 5. 
Bismuth subnitrate 2% 
Magnesium carbonate 2 
Solution potassium hydroxide l 
Dilute hydrocyanic acid 03 
Tincture of ginger l 

99 27 a 


Peppermint water 
100 .00°; 

Procedure: Rub up bismuth and magnesium with 
some peppermint water. Add solution of potassium 
hydroxide. Mix with rest of peppermint water. Add 


tincture of ginger and acid. 


No. 6. 

Sodium bicarbonate Ba he/ 

Tincture nux vomica 2.5" 

Compound tincture gentian 94 
100.0% 


Procedure: Dissolve bicarbonate in gentian. Add 


nux vomica. 


“ 
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No. 7. 


Sodium sulfocarbolate 2. J 
Calcium carbonate | ee al 
Bismuth carbonate 2 
Pepsin 5 
Tincture rhubarb 3 
Glycerin 3 
Peppermint water 88 
100.0% 


Procedure: Rub up calcium and bismuth carbonate 
with glycerin and rhubarb. Dissolve pepsin and 
sodium sulfocarbolate in peppermint water. Add the 


first mixture. 


No. 8. 

Syrup of pepsin 15% 

Tincture nux vomica pA 

Syrup of ginger vie 

Glycerin ts 

Chloroform water 72s 
100°% 


Procedure: Mix the first four ingredients, add to the 


last. 

No. 9. 

Sodium bicarbonate 15% 

Tr. nux vomica 2** 

Essence peppermint 10° 

Tr. rhubarb 2 

Chloroform water oh a 
100% 


Procedure: Dissolve the bicarbonate in the water, 
mix and add rest of ingredients. 


No. 10. 

Pepsin a% 

Sodium bicarbonate | 

Bismuth carbonate 1 

\romatic spirits ammonia 6 

Spirits of chloroform 2 

Tr. ginger 6 

Tr. cardamon 1 

Tr. rhubarb 8 

Infusion of calamba 65.2.5." 
100.0% 


Procedure: Dissolve pepsin in calamba, add sodium 
bicarbonate. Rub up bismuth with the tinctures and 
add. Then add ammonium and chloroform. 


No. ll. Tablets 


Activated carbon : 5 grain 
Procedure: Add binder, granulate and press. 
No. 12. Pills 5 grain 
Pulverized rhubarb 30% 
Sodium bicarbonate 30°" 
Extract of gentian 10“ 
100% 


Procedure: Add binder, mass in a mix and roll. 
(Continued on page 44) 
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NEW MEDICINES ABROAD 


Alcitan Bath—Green, fluorescent, alcohol-containing 
liquid including various pine essential oils. For freshen- 
ing, soothing nerves and easing rheumatic pains. 
Dr. Krey & Vigener. Dusseldorf. 

Spirit—Red_ liquid containing an 


Used for painting unbroken 


Alcitan Frost 
aluminum preparation. 
chillblains. Same manufacturer. 

Alcitan Frost Salve—Salve containing an aluminum 
compound and boric acid. For use with opened chill- 
blains. Same manufacturer. 


Aleitan Corn Tinecture—Collodium _ salicylatum 


colored with chlorophyl. Same manufacturer. 


Aparasit—Liquid consisting of a 40° nicotine sul- 
fatex solution containing 25% of nicotine. perfumed 
with camphor. Useful for destroying vermin. Th. 
Gerstenkorn & Co. Hamburg. 

Astysal—Powder. A 1.2 g. sample consists of 10°; 
10°) terpin hydrate, 8% 
(sodium 


monobromisovalerylurea, 
Natr. 
acid, sodium salicylate, thymol), 62% salicylic acid, 
10°% menthol and saccharin. For relief of 
asthmatic and other Astysal-Vertrieb, P. 
Schmidt. Berlin-Tempelhof. 


thymico-oxybenz. benzoate, benzoic 
some 


spasms. 


Boxberger’s Antirheumaticum— his is a spirituous 
solution of camphor, capsicum, soap, ammonia and 
essential oils suggested for rubbing parts affected by 
rheumatism. Boxberger’s Hofa- 
potheke) in Bad Kissingen. 

Eupaco ‘*Merck’’—Tablets. Each contains Eupa- 
verin 0.03, atropin, methylobromat. 0.0003, dimethyl- 


Boxberger (vorm. 


aminophanazon 0.15, phenobarbital 0.015. EKupaco 
suppositories are the same 0.0005 of the atropin com- 
pound. Suppositories for infants contain Eupaverin 
0.03, atrop. methylobromat., 0.003, dimethylamino- 
phenazon 0.075, luminal 0.0075. Chem. Fabrik FE. 
Merck, Darmstadt. 

Salve containing bee poison extracted from 
live bees. For treating rheumatism. Salve is rubbed 
into skin with a special rubber. Heinrich Mach Nachf.. 
Ulm a D. 
Elektrobio 


bornyl acetate. It 


Forapin 


Coarse, rose-red powder, smelling of 


is a mixture of sodium double 
carbonate, borax and fluoresceine. E. Kunz. Hanover. 
Peinexol—Solution of arnica extract, camphor and 


essential oils in absolute alcohol with addition of 


ammonium chloride and an ester of salicylic acid. 
Recommended for treatment of rheumatism and 


traumatic and inflamatory tissue injuries. Theodor 


Leggewie, Oberkassel bei Bonn. 
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Permesin—Tablets weighing 0.1 g. each. Active 
component is a colloid-soluble cerium oxalate complex. 
For prevention and treatment of vomiting (pregnancy, 
sea-, air-, car-sickness). Chem. Fabrik von Heyden, 
Radebeul-Dresden. 

Prusenilla-Powder—Salicyl terpene ester, finely di- 
vided and mixed with an antiseptic powder. For 
Pruritis senilis and Dishydrose. Dr. Hoffmann & 
Kohler, Altona a.d.Elbe. 

Radikal Corn Cure—This is a corn preparation con- 
sisting of crystallized salicylic acid and vaseline in 
Nebel & Co. Berlin. 
Reduzetten—White pills. Sal. Marienbad art., Sal. 
Carolin. art.. Extr. Rhei. Extr. Cascar. Sagr., Extr. 
Fuc. vesicul., Natr. olein., Phenolphthal., Pepsin, 
Vanillin. For reducing weight. H. Bismarck-Apotheke. 
Berlin-Steglitz. 


Alaidol— Powder. 


intimate mixture. 


Phenyldimethylpyrazolone 0.86, 
“Extr. Mate conc.” 0.08, phenacetin 0.05, iodine (in 
organic combination) 0.01. For headaches, tooth- 
aches, dysmenorrhea. Roland A. G. Chem. Fabrik. 
Essen. 

This is a purified hop preparation for use 
Norgine A. G. 


Humulan 
as a prophylactic against gonorrhea. 
Aussig. 

Identhesin— Primarily the ethyl ester of para-amino- 
benzoic Schnell Chem. Fabrik G.m.b.H. 
Berlin-Hohenschonhausen. 


acid. E. 


Jucitu—A preparation containing an ionizable alum- 
inum silicate and plant substances, recommended for 


vaginal catarrh. Chem. Fabrik Franz Itling. Probst- 
zella, Thuringen. 
Amos-Gargle—A_ solution containing aluminum 


chloride, and perhydrol. Useful in treatment of hoarse- 
ness, inflamed tonsils, grippe, throat ailments. Dr. O. 
Seiderer, Germania-Apotheke, Dresden. 

Arthorheumin—Ampoules containing formic acid 
0.001, acid. silicic. anhydric. 0.0001, phosphorus 
(0.0000166, arsenic 0.00001666, strychnine 0.0000125, 
For gout, muscle rheumatism, 
Kaiserdamm-Apotheke. 


distilled water to 1.0. 
lumbago, Ischias, neuralgia. 
Charlottenburg. 

Desitin Ray Salve—A 
Asell., chlorine (in organic combination) 0.03°7. Lace., 
For skin care before and during ray 


salve containing Ol. Jee. 


Tale., vaseline. 


treatment with X-rays, ultra-violet light, quartz 
light, natural sunlight and diathermy. Also for 
acute and chronic X-ray dermatitis and _ general 
wound treatment. Desitin-Werke Karl Klinke, 


Hamburg. 
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WHEN MORE AND MORE 
MANUFACTURERS CALL FOR 


POWCO BRAND 
NEUTRAL SOAPS 


THEY MUST BE GOOD 





Every experienced manufacturer who has worked with dentifrices knows that there is many a slip 
. . . . . | | 
between the mixing of his finished product and its use weeks later. 


Specific cases have shown that too often the trouble can be traced to the use of a soap which is 
chemically or physically at variance with some characteristic of a particular dentifrice formula. 


The exacting buyer must consider the following points in choosing the proper type of soap: 


Color; taste; moisture content; mesh; titre; free sc 


dium carbonate; alcohol residue; water residue 


and iodine value. In addition of course, the soap must contain no free alkali. 


POWCO BRAND Neutral Powdered Soaps offer you this selective buying basis. Convince your- 


self as so many other manufacturers have done. 


Send for samples and compare 





CONCENTRATED 


SHAVING CREAM 
BASE 


This product is a creation of our Chief 
Soap Chemist and removes all uncertainty from 
shaving cream manufacture. 


Allow us to prove our claims for economy 
of production and efficiency of finished product 
by submitting sample and modus operandi. 





TESTED PERSIAN 
QUINCE SEED 


POWCO BRAND Tested Persian Quince 
Seed is most economical since we guarantee 
mucilaginous content, that is, color, quality, 
quantity and freedom from mold. 


Our simple but efficient medium for testing 
quince seed affords you a basis upon which to 
buy quince seed intelligently. 
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JOHN POWELL & CO., Inc. 


114 East 32nd Street, New York, N. Y. 


Tested Quince Seed e 
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Oxybella-Tablets—Tablets consisting of bismuth 
subnitrate, magnesium peroxide, papaverine and atro- 
For treatment of stomach and duodenal 


Fabrik Handel 


pine sulfate. 
ulcers. |Wiedermann, 
Prep. Basel. 


und pharm. 


Rapid Headache Powder— Each dose contains 0.55 g. 
antipyrine, 0.43 g. phenacetin and 0.12 g. caffeine- 
sodiobenzoate. Dr. S. Bollag, Stein (Aargau). 
Salus-Ol 
way between the limits for a thick and a thin mineral 
oil. Salus Haus Dr. O. Greither. G.m.b.H. Munich. 
Spalt Tablets—Starch and filler 0.126, phenacetin 
0.135, pyramidon 0.079, caffeine 0.013, benzyl. succin. 
0.079, 


\ paraffin oil whose constants are half- 


For relief of pain. 

Vitafongis— An improved hienfong essence containing 
A and D. 
plaints, indispositions of all kinds and as a preventative 
for colds. Joh. Gg. Moller’s Sohn Chem. pharm. 
Fabrik. Rudolstadt. 


Salve contains 12.5 


vitamins For stomach and intestinal com- 


Antipiol Salve (> Antipiol (sterile 


bouillon filtrate from streptococcus, staphylococcus, 


pyocyaneus). 38.7° zine oxide, 3.7°¢ Isarol, 15% 
vaseline and 30.1°7 lanolin. Recommended for. all 


dermatitis and other infections of skin and mucous 
membrane. — Lab. Ned. 
Biologie G.m.b.H. Berlin-Gruenwald. 


fur chemie und angewante 


An antiseptic free from the odor and 


irritation of tincture of iodine for use before operations 


Cuprotect 


consists of cupric chloride 33 g.. glycerine 100 ce.. 


alcohol (95°7) 1,000 cc. and methylene blue 0.08 g. 
Serinol G.m.b.H. Chem. Fabrik Pforzheim-Dillstein i.B. 


Acitrop—Consists of “ammonium chloride in com- 


patible and easily palatable form.” The remedy pro- 
duces no stomach irritation and is first absorbed in the 
Ifah 


intestine. It is useful in dietetic acid therapy. 


G.m.b.H. Hamburg. 
Serpysan—A 10°) syrup prepared by the use of a 
special process for preparing stable fluid extracts from 
18 different saponin and terpene containing drugs. It 
is recommended for bronchial catarrh and asthma, 
whooping cough and in treatment of tuberculosis. 
Busano-Laboratorium A, Busch. Gelsenkirchen. 

Herba  Cralaopsidis, 


Medicated Tea 


recommended for asthma. coughs. 


*Sylvana”’ 
hoarseness. etc. 
“Sylvana” Tea Sales. Augsburg. 

Splendothelan— A preparation of the spleen. Recom- 
mended for use when cancer is suspected, in gastric 
and intestinal ulcers, benign tumors, after the removal 


of tumors, during and after radiation therapy. Gebr. 
atermann. Tetlow bei Berlin. 
London Pills—Pills contain 0.357 luminal. Each 


tablet weighs 0.42 g. on the average and contains 
(0.1 g. luminal. For epilepsy. Kk. Malzacher. Naturarzt, 
Herisau. 

Olbas Po Ho 
the Chinese peppermint plant. It is used as a palliative 
for pains and cramps by means of internal administra- 


tion. Deutsche Olbas G.m.b.H. Stuttgart. 
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Consists mainly of the essential oil of 


Jodex-Salicylate—This is a salve which contains 4% 
iodine with no admixture of potassium iodide. The 
mixture also includes 2% methyl salicylate. Recom- 
mended for use in rheumatic and joint afflictions. 
Werk Dr. Klopfer G.m.b.H. Dresden 20 


Germany. 


Chem. 


Kombi Nerve Tea—Mlixture of Fol. Rubi fruticosi, 
Fol. Rubi Idaei, Fol. Fragariae vescae, Fol. Menth. 
pip.. Flor. Tiliae, Flor. Primul. off., Flor. Aurantii, 
Recommended for use in nervousness, 
nerve weakness, loss of sleep, ete. ‘‘Kombi™ Chem. 
Pharm. Preparate G.m.b.H. Berlin-Reimekendorf-Ost., 


Crermany. 


Rhiz. Graminis. 


\Milk-free infant food consisting 
(freed from bitter ingredients), 


Lactopriv—Powder. 
of soy-bean meal 

olive oil, rice meal, calcium phosphate and salt. Fifteen 
grams of the powder and one hundred grams of water 
Recommended as a health food 


Topfer Trockenmilchwerke 


make a finished food. 
in infant eczema. M. 
G:.m.b.H. Bohlen bei Leipzig. 


Oletoria—Gelatine capsules. Suppositories (3.5 or 
7.5 g. capacity) containing Ol. Olivar. or Ol. Arachidis. 
Useful 
for rectal lubrication in chronic constipation. A. G, 
fur medizinische Produkte, Berlin N. 65. 

Tablets. 


aluminum silicate, magnesium carbonate are the main 


with or without the addition of Sapomedic. 


Palmicol Colloidal aluminum hydroxide, 


ingredients. Recommended as an antacid, as a pre- 


ventative for heartburn and for treatment of a gen- 


erally acid system. Neda-Werk. Eduard Palm. 
Munich 13. 
Pilaphen—Light yellow salve. Ingredients are Obl. 


Cacao, Ol. Eucalypt., Ol. Carophyll., Ol. Sesami, Ol. 
Acid. Ol. Dest. 
Useful in treatment of hemmorrhoids, vermicularis, etc. 


boric.. Amygdal. and Hamamelid. 


Chem. Fabrik Steinau G.m.b.H. Wiesbaden-Schier- 
stein. 

Nervobromin—Blackish liquid containing 5°; de- 
odorized extract of valerian, 5° amonal, 5°7 sal 
bromat., 5°; aromatic spirits of ammonia, 0.25% 
sodium glycerino-phosphate, 5°; saccharated iron 


liquor, 0.1°% lecithin, and sugar to taste. Three per 
cent amonal and 2.5°; of saccharated iron liquor may 
be used. For severest nervous disorders and decom- 
pensations, insomnia, irritations caused by coughing. 
all neuroses of organs. convalescent conditions: — for 
alleviating pain. Dose, | teaspoonful 3 times daily at 
beginning, rising to 2 teaspoonful 3 times daily. Pharmifa 
Fabrik Pharmazeutische Praeparate Apotheke Wil- 
helm Loehr. 

Perusat—White salve, containing chlorinated liver 
extract combined with balsam Peru and zinc oxide. 
Wound and burn salve as well as analgesic; reduces 
secretion and enhances granulation of wounds: has 
deep action in treating swellings, fistulas, eezemas, skin 
eruptions and skin inflammations. K. M. Berch, 
Dresden-Loschwitz. 
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Acetylsalicylic Acid Merck and other Salicy- 
lates bearing the Merck label conform to rigid 
standards of purity and uniformity and are 
backed by a tradition of manufacturing ex- 
perience and dependability covering a period 
of 266 years. 

ACETYLSALICYLIC ACID U.S.P. 

Fine Crystals, Powder and Granular. 


Granulated with 10% Starch — 
White, Pink and Green. 


SODIUM SALICYLATE U.S. P. 
METHYL SALICYLATE U.S. P. 
ACID SALICYLIC U.S. P. 
SALOL U.S. P. and Minor Salicylates 


Merck also manufactures the following Medicinal 
Chemicals, which are sometimes combined with Sali- 
cylates in tablet formulas: 

Acetphenetidin U.S. P. Cinchophen U.S. P. 


Crystals and Powder Light and Heavy Powder 


Acetanilid U.S. P. 


Cinchonidine Sulphate 


Powder U.S. P. 
Amidopyrine U. S. P. Cinchonine Sulphate 

Crystalline Powder and INCE. V. 

re Quinine Sulphate 


Antipyrine U.S. P. U.S. P. 











Write for Detailed Information and Prices 


MERCK & CO. INc. ° 


MANUFACTURING CHEMISTS 
RAHWAY, N. J. 
Philadelphia New York St. Louis 


Montreal 
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In All of Your 
Bottling and Packaging 
Problems 















U. S. B. M. Co. engineers will help you toward a satisfactory solution. 


A service extending over a third of a century, to America's outstanding 
manufacturers of bottled products, is available to you through this 
organization. 


Whether it be a single machine or a complete automatic bottling 
and packaging plant, we offer you the benefit of an unexcelled 
experience. 








U. S. Equipment in a Prominent Pharmaceutical Plant 


All kinds of liquids and semi-liquids packed in bottles, cans and 
jars are now being most satisfactorily handled on U. S. B. M. Co. 
machines. 


And U. S. B. M. Co.'s engineers have worked out for internationally 
known organizations many intricate problems in the bottling and 
packing industry. 


When you can obtain this type of service without extra charge, why 
experiment or worry over your problems? Let U. S. engineers serve 
you. 


Agitators Filters Dryers 
Belt Conveyors Pumps Vacuum Fillers 
Cappers Strainers Accurate Measure Fillers 
Corkers Washers Piston Fillers 
Cooling Conveyors Storage Tanks 
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SERVICE 


EFFECTIVE SEALING » SUITABILITY FOR 
PRODUCT EASY APPLICATION » EASY RE- 
MOVAL » BEAUTIFUL DECORATIONS » DE- 
PENDABLE SUPPLY » NATION WIDE SERVICE 








If the right closure for your product is a 
screw cap, there are many reasons why 
you should use the Crown Screw Cap 
with the Deep Hook Shaped Thread. 
This patented thread formation gives 
greater pull-down sealing pressure —a 
tighter, more dependable seal. It has the 
ability to seal variations in glass finishes 
without jamming or cocking. You get 
uniform sealing, smoother production, 


lower sealing costs. And although your 


product is sealed tighter, this cap is far 
easier for consumers to remove. 

Many large users are enthusiastic 
about the results they are getting with 
Crown Screw Caps, but, even so, do not 
accept their merits on faith. 

Send for samples and make your own 
comparison. The special problem you 
have is something the C. C. S. Laborato- 
ries can help you solve. Why not send it 


in? No obligation. Just use the coupon. 


CROWN CORK AND SEAL COMPANY 


World’s Largest Makers of 
| 


=~, Te 


BALTIMORE fx l 






Closures for Glass Containers 


CROWN CORK AND SEAL COMPANY, BALTIMORE, MD. 


Send Samples of Crown Screw Caps—(C.T.or Mason) —__ 


Have your representative call. 


Name 
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Carr-Lowrey... os. 


We can now furnish for immediate de- 
livery, in large or small quantities, opal ss 
jars in the following sizes: ¥2 0z., 1 0z., 
1% 0z., 2 0z., 3 02z., 4 6z., 8 0z., 16 oz. : oe 








These jars, illustrated here, are furnished 
with black double shell metal caps. They 
are made to G.C.A. standards and may be 
furnished for moulded or any standard 
metal caps. 





We are also in position to design and manu- 
facture jars in opal from private moulds. 








fi 
tC 








CARR-LOWREY GLASS CO. 


Factory and Main Office: BALTIMORE, MD. 


NEW YORK OFFICE: 500 FIFTH AVE., Room 1427 CHICAGO OFFICE: 1502 MERCHANDISE MART 
Telephone: CHickering 4-0592 Telephone: WHitehall 4326 
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ARTISTS DESIGN 
HAZEL-ATLAS GLASS 


Individual designs are created for 
all Hazel-Atlas products by artists 





who exercise the same skill in 
their art as Hazel-Atlas Chemical 
Engineers do in their formulae. 
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MiKWEED 
CREAM 
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LADY ESTHER | 





SALES 
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eLgm_ 
Shapes that SELL.. 
by Hazel-Atlas Artists 


The average consumer knows practically nothing about the ex- 
traordinary technical excellences of (a) Glass Products. But 
she knows when a glass article is beautifully designed. She will 
choose it every time! 


That's why we have gone to such painstaking care in creating 
designs for Hazel-Atlas Glassware. Hazel-Atlas designers com- 
bine a knowledge of glass as a medium with a keen and tested 


MARK W. ALLEN 





knowledge of the shapes, colors and sizes that women like to 
buy. Perhaps the product is designed for the practical medicine 
chest. Perhaps for the distinguished dressing table. But for what- 
ever purpose it is designed, you will find that the Hazel-Atlas 
artist has made of it a beautiful object. 


HAZELATLAS GLASS Co. 


WHEELING.W.VA. 











FICES IN ALL PRINCIPAL Cite &¢$ 
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| NEWS 


FOR EVERY VSER OCF 
CONTAINERS AND CLOSURES 


P 


The Chase Brass & Copper Co., Inc., has long 
owned and operated the Consolidated Safety Pin 
Company of Bloomfield, N. J. Due to the increasing 
preference for metal containers and closures, we have 
decided to separate the production and sale of these products 
from that of the safety pins. The Consolidated Safety Pin Company 
will continue to sell its safety pins under its own name. Containers 
and closures will now be manufactured at Waterbury, Conn., and 
sold thru the Chase Brass & Copper Co. by its new Container and 
Closure Division. 





This new setup makes available the large manufac- 

— turing facilities of the Chase factory at Waterbury— 

aw one of the most modern brass cutting-up plants in the 
country. 


Now the expert designers of Chase brass, copper 
_ and chromium giftware—whose practical vision of the 
needs and appeals of today have made these articles 
so universally popular—will be at your service to re- 
design or suggest new Containers and Closures. 





Be 


There will be no change in personnel. Mr. A. |. 
MJ Quackenbush, who has been responsible for the sale 

of containers and closures of the Consolidated Safety 
Pin Company, will be in charge of sales of the new 
Chase Container and Closure Division. The men familiar with your 
requirements will call on you as usual. Central offices and exhibition 


rooms will be at 200 Fifth Avenue, New York. 


Ps CHASE BRASS & COPPER CO. w 





INCORPORATED 
CONTAINER AND CLOSURE DIVISION 


200 FIFTH AVENUE NEW YORK CITY 


WE DO OUe PaRT 
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PACKAGING NOTES 


Good Packages 


Does anybody know what makes a good package? 

One authority says simplicity, charm and display 
value—both for the individual unit and the mass. 

Another says perfect balance of color and line ele- 
ments entering into the design. 

A third disputes the value of balance, claiming that 
a potential force is developed only when something is 
out of balance; that imbalance may be the very thing 
a package needs to make it an effective sales force. 

Since September, the following packages, illustrated 
in our pages, have attracted attention for one reason or 
another: Lady Esther cream jars, Squibb’s aspirin 
tins, Hinds Honey & Almond package, Pond’s jars, 
Hess Witch Hazel Cream package, Mennen’s family of 
packages and particularly the Antiseptic Oil package, 
Ybry’s compacts, Frederick Stearn’s Thirty-Five 
combination package, Pond’s 10-cent face powder box, 
and Herco Pine oil bottle. 

We hasten to add that there was nothing like un- 
animity in any of these selections or in the opinions 
which lead to the choice. But those whose business it 
is to create successful packages selected the above- 
mentioned ones for comment. Why? 

Perhaps if we could determine the single common 
denominator of this group or if we could select the out- 
standing characteristic of each of these packages we 
might arrive at a universal formula for a successful 
package and an answer to our question. 

What makes a good package? 


Aesthetic Aspects 


As if in answer to the foregoing came a news release 
regarding the forthcoming Packaging Exposition at the 
Hotel Astor, New York, March 13-16, 1934. Discussing 
the conditions of the award for the most effective 
package placed on the market between January 1, 1933 
and February 15, 1934, the release says: 

“The jury of award will place major emphasis upon 
the aesthetic aspects of the package, taking also into 
consideration sales effectiveness, utility, the relation- 
ship of the package cost to the value of the product, 
and the appropriateness of the package for marketing 
the product.” 

This helps somewhat, although the fact that the jury 
will place major emphasis upon the aesthetic aspects 
leaves us just about where we were before. 

Anyhow, we'd like to see more drug and cosmetic 
packages entered in this competition. This industry 
has consistently lead all the rest in its attention to 
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packaging and if manufacturers in this field would 
only enter their packages, they should be almost certain 
to take the lion’s share of the prizes. Entry blanks may 
be obtained from Wolf Award, Room 1605, 232 Madison 
ave., New York. 


Orifice Reducer 


Those who have adopted the Armstrong Orifice 
Reducer are full of its praises. We hasten to add that 
the aforesaid orifice reducer is a cork, plugged with a 
metal tube, which is inserted flush with the top of the 
neck of the bottle to give a grand sprinkler top. The 
complete closure is made by a cap in the usual manner. 

Previously this sprinkler top problem was handled 
either with a special bottle with a small opening in the 
neck, or with a shell cork plugged with a special metal 
or glass stopper. This newer way is especially recom- 
mended for those manufacturers wishing to convert a 
standard container of the line into a shaker-top bottle. 


Model Cartons 


A novel and attractive promotional campaign by the 
Lowe Paper Co., boxboard makers, has attracted con- 
siderable attention among the “‘packaging-conscious”’ 
in this field. The company has been introducing a series 
of model cartons, designed by many of the leading 
package creators, and made, as you may have antici- 
pated, of ““Ridgelo’’ boxboard. 

Four members of this very interesting series have 
thus far appeared, and three of the four are in the drug 
and cosmetic field. This was also to be expected since 
this industry furnishes by far the largest market for 
attractive and expensive cartons. 

The first was a suggested carton for a proprietary 
medicine, designed by Industrial Design, Inc., and 
executed in dark maroon and two shades of blue. The 


second was a dual use carton for a dental cream, de- 


signed by Higgins & Low, and executed in orange and 
black. The third in this field is a carton for a vanishing 
cream, designed by Robert L. Leonard, with a white, 
grey, and rose color scheme. 


Pinaud’s Powder Packages 

Chasteness and charm are exemplified in two new 
face and dusting powder packages by Pinaud. These 
are round, white boxes, with black circles around the 
top, bottom and the bottom of the cover. Distinctive 
red lettering decorates the cover and the entire effect 
is to bring added fame to this house which has been in 
the van for many years in the creation of beautiful 
packages. 
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The delicately gardenia scented talcum and dusting 
powder by The House of Tre-Jur is packaged in 
most appropriate style,—very heavily embossed 
gardenias on a green background giving a very 


realistic appearance to the cartons. 


Several new items complement the attractive and 
effective Mary Chess preparations—a Four Star 
Marrow cream for rounding out hollows and _ re- 
moving lines; a facial masque cream; a vegetable 
bath powder scented with Jasmin, Rose Geranium, 
Violet, Lavender, Rose or Verbena, and packaged 
in boxes of six vials and also in large glass jars: 
a liquid as well as a dry face powder in flesh, ivory, 
peach and beige; and automatic lipstick in orange, 
medium, raspberry and dark; five perfume odors 
known as 1001, Tapestry, Yram, Don’t Tell, 
and Woods at Night; and a sachet powder in two 
odors—1001 and Orris and Violet. Three very 
lovely cases have also been developed; a small 
compact beauty box; a fitted week-end vanity case 


and a larger fitted travelling vanity case. 
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Delightful in texture and in odor—two odors, 
Jasmine and Rose Geranium—is the new dusting 
powder by Dorothy Gray. Its slightly deodorant 
properties make it especially useful for hot weather. 
The dainty blue box with rose pink decorations, a 
silk lined puff for the flesh colored powder makes 


an ideal ensemble. 


Typical packages of the Jane Cloud complete line 
of beauty preparations are shown below. Creams 
in white opal jars with gold tone caps and labels 
consist of cream for cleansing, a light nourishing 
cream, a glandia cream for tightening the skin and 
removing wrinkles, astringent, make-up and a 
clarifying cream. Other treatment products are a 
mild and strong tonic, a tissue oil, eye tonic, finish- 
ing liquid, skin whitener, cleansing emulsion and 
corrective lotion. Make-up products consist of 
powder in five shades,— Noonday, a natural pinkish 
shade; Twilight, anivory tint; Tea Time; Southern 
Sun, for the dark make-up; and When Evening 
Comes. The dry and cream rouges are Dare Me, 
light; Daydream, dark; Captivate, medium; and 
Adventure, conservative. Lipsticks are in cor- 


responding shades. 
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Two compacts, single and double, 
have been added to the Barbara Gould 
line. The single vanity comes in 
Naturelle, Rachel 1 or Rose Indian 
powder and the single loose powder in 
Naturelle or Rachel 1. Both the double 
compact and loose powder vanities 
may be had in Naturelle or Rachel 1 
powder, and Medium, Brilliant or 
Koral rouge. The modernistic design 
of the silver tone case is developed in 
the red and ivory shades character- 


istic of the line. 


Attractive gray containers have been 
selected by Chalton Laboratories for 
their new Wales lavender talc and 
lavender shaving cream. The talcum 
can is decorated with a blue top and 
blue lettering with a gold motive and 
cap. The tube is similarly designed 
with a dash of red. The line will 


shortly include a soap. 


An addition to any dressing table is 
the new Marie Earle face powder box. 
Developed in ivory and green with red 
and gold decorations tinged with cafe 
au lait, it contains a delicate pink 
down puff with green band bearing the 
words, Marie Earle. A new powder 
shade has also been added, Soleil. The 
new compacts, effected in ivory on 
gold, may be had in either the single or 
the double; the double obtainable in 
the following powder and rouge combi- 
nations: peach with light or medium 
rouge, soleil with medium, and rachel 
with medium, dark or raspberry. The 
single compacts may be had with the 
above powders and also chair and 


ochre. 


Here are three model cartons for 
manufacturers in this field. In the 
center is a dual-use carton designed by 
Higgins & Low, which can be used 
either as a display unit or to fill the 
more ordinary duties of a carton. On 
the left is a suggested vanishing cream 
carton designed by Robert L. Leonard, 
and at the right a suggested proprietary 
medicine carton by Industrial Design, 
Inc. Lowe Paper Co., boxboard maker 


is sponsoring this series. 
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Copavin is Eli Lilly’s product manu- 
factured under license from University 
of Minnesota following research to the 
conclusion that codeine and papa- 
verine are the best treatments for 


colds. 


A molded container for vials is offered 
as a stock container, although the 
cover insignia can be varied. Photo, 


courtesy General Plastics. 


Aura Hair Fragrance, an exquisite 
flower blend, by Ogilvie Sisters, con- 
tains just enough oil to act as a dress- 
ing. The fragrance may be sprayed on 
with the atomizer which comes with 
the attractively packaged bottle. Ad- 
ditional bottles without the atomizer 


may be purchased. 


Four new Pinaud packages are shown. 
Aida Face Powder in five shades; Dust- 
ing powder in a modernistic con- 
tainer; and automatic lipstick in six 
shades of which Electrique is shown; 
and Aida perfume, an exotic oriental 


note packaged in a three-sided bottle. 


Dusting Powder 
Deris New Yor 
| 
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Lentheric has gone extremely modern 
in the white plastic shaving bowl in 
which they package their new shaving 


soap. 


Katherine Mary Quinlan has repack- 
aged her bath salts in a new box, the 
bottle remaining unchanged. Color is 


pink. 


An old cosmetic product comes out in 
modern dress. Kremola, one of Dr. 
C. H. Berry’s face creams makes its 
appearance in a molded plastic jar, 
of brilliant scarlet and black. The 
label, in scarlet, gold and black, har- 
monizes with the colors of the jar 
itself. Photo, courtesy of General 


Plastics. 


Ii is easy to tell which is the old and 
which the new Castilla package. The 
new package was designed by David 
Page, now the official artist of the 
Byrd Antarctic Expedition. The desig- 
nation “tooth soap” is unusual and 
ae 
oe 


effective. The tube retails for 35 cents 


or three for one dollar. 














CASTILLA CLEAN 
MOUTH SENSATION 
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( RIGINATING new types, unusual 
shapes, harmonious colors, in pack- 
ages of the highest order are the accom- 
plishments for which “HATCH of 
LOWELL” has always been noted. 


You can discern a “Hatch designed” 
package because it possesses that intangible 
something that spells “Expressive!’’ Let 
us In on your packaging problems. 


LO WELL 
MASSACHUSETTS 









CHARACTER 
... IN FURBES 





WE offer you complete service in 


the creating and designing of 
decorated collapsible tubes. 


We will also gladly assist you in 
determining upon the best sizes and 
styles of tubes for merchandising your 
product—the most appropriate closure 
or cap—and any other factors involved 
in the use of tubes as containers. 


TUBE COMPANY 
Providence - - Rhode Island 


New York Office—331 Madison Avenue 
Telephone MUrray Hill 2-0339 
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Can NRA Help Retailers ? 


(Continued from page 21) 


anyone else in the city, but a day or two later some 
other druggist would show Mr. Weiss a still lower price. 

To date the code has been of practically no benefit to 
the retail druggist so far as a guarantee of profit on 
transactions is concerned. Mr. Weiss has been able to 
control substitution in the case of ethical specialties on 
prescriptions, but this is as far as he is able to go. 

However, Mr. Weiss has been able to regulate re- 
tailers in the matter of price circulars. In one instance 
an item was offered as French Ben-Gay. Since the 
word Ben-Gay is a specific trade-mark, and since the 
price quoted indicated that the product was not the 
original, Mr. Weiss declared that he would require that 
the circulars be destroyed. 

It is because of this condition that the Drug Institute 
of America is attempting to have the NRA officials 
approve a provision in the Retail Drug Code making it 
mandatory for retailers not to cut. prices to a greater 
extent than 21 per cent. of the list retail price named by 
the manufacturer. For the same reason the Drug 
Institute is also asking for elimination of free goods, as 
well as many other restrictions. of the activities of the 
manufacturers, wholesalers and retailers. 

The package medicine and cosmetic codes which 
have been submitted to Washington make a provision 
regarding the wholesaler which would restrict him from 
giving to the retailer more than one-third of the dis- 
count which he obtains from the manufacturer. This 
would definitely restrict the present policy of whole- 
salers which is to give to the retailer 10 of the 15 per 
cent. which they obtain from the manufacturer. The 
difficulty with this provision is that it would attempt 
to force the cooperative mutual wholesalers to abandon 
the policies upon which they were established and 
which are mainly responsible for their growth. It is 
the opinion of many in the trade that the manufac- 
turers’ codes are no place for restrictions of the activi- 
ties of the wholesalers, and that such restrictions must 
be placed in the codes of the wholesalers with the full 
approval of the wholesalers affected. 

It is this same thought which is moving many people 
to the thought that the suggestions of the Drug In- 
stitute, admirable as they might seem on first reading, 
are matters which must be settled by the various 
branches of the trade themselves and not by a spread- 
eagle association which has members from all branches 
of the trade, but which is far from being able to speak 
authoritatively for many of these branches. 





Dyspepsia Tablets 


(Continued from page 28) 


No. 13. Tablets 3 grain 


Pepsin 33% 
Pancreatin. 33 ** 
Diastase. . 4: Hi 

100% 


Procedure: Add binder, granulate and press. 
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No. 14. Tablets 6 grain 


BiSMMt A COPDONELCK o.0. lis fc. cs ere ee See 50% 
PRUUCEISORUPRRIDAEDD. ). |. 6-6 x ons wo a niches oo (dae 
Sodium bicarbonate. cs hepa ay Tae : age 
100% 
Procedure: Mix, granulate and press. 
No. 15. Tablets 5 grain 
Bismuth carbonate...... Pe pre reee ae 50% 
Pepsin. «5. .5<. ; we ; eens Pe 20 “‘ 
Pancreatin. . eit ee v 20‘ 
Diastase........ ee Eee ts ek 10° 
100% 
Procedure: Mix, granulate and press. 
No. 16. Powders. Dose one dram 
Pree ee ee sas : Ao AR oe Ae 18% 
Bismuth carbonate. . : ae ao: aoe 
Sodium bicarbonate. . silaciets a : 16 * 
Magnesium carbonate. . : Renee ee ns 
100% 


Procedure: Mix. 





Preventing Baldness 


(Continued from page 24) 


of the water. Mix the perfume and pine tar oil with 
the soft soap and then rapidly mix this with the re- 
sorcinol solution. Finally add the potassium sulphide 
solution. 


No. 4. 

Resorcinol monoacetate eae Heese 3. &% 

Castor oil...... Dae id coi Dake Ota ReneS <n Ree fi - 

Spirits of formic acid. SAA: OGIO Ae Sialic, “ERO RY om 

Alcohol. . . ; eee ee ee a 69.75 * 

Perfume. . en er rs Pea chvaeen a ate ee 2° 
100 .00% 


Procedure: Dissolve the resorcinol monoacetate in 
the formic spirits, the castor oil in the alcohol. Mix 
the two solutions and add the perfume. Filter. 


No. 5. 

Colloidal sulphur. . . Se 16 
Pulverized camphor. . ; 4S 
Tincture of cantharides ; S72 
Resorcinol monoacetate . ; l ri 
Oil of nutmeg. eS. 
Alcohol. . . 12.85 °° 
Glycerine WD icc 
Perfume. : Fane foe 


100 .00% 


Procedure: Rub off the sulphur with the glycerine 
until a smooth mixture is obtained. Dissolve the 
resorcinol in the alcohol. Mix the pulverized camphor 
with the tincture of cantharides. Add this to the 
alcohol mixture and finally add the sulphur mixture. 
Mix thoroughly and add the perfume. Do not filter. 


Jan. 34: XXXIV, 1 








Jan. 


















there IS a difference! 


a difference in materials 
a difference in workmanship 
. a difference in price 
all of which make CROSBY CARTONS 
ideal packages for introducing your 
products to the consumer. Cartons by 


CROSBY encourage initial sales. 
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CROSBY CARTON COMPANY ING. 


743 E. Sixth St. Boston, Mass. 
















RRESINOX (ORPORATION 





Subsidiary of Commercial Solvents Corporation 
and Corn Products Refining Company 


230 Park Avenue, New York City 





Resiuas ts te dyue seaiy vs 







packayes aud cups for evsumeties. Oloders— uo uelor in asl, 





ais fastsian?— uy aivalliny of jass os caps. Resines ts azailuole in| 
variety ft aiirasiive colors. 


 RESINOX 


MOLDING RESINS e MOLDING COMPOUNDS 
LAMINATING VARNISHES — f : 
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Latest Drug Act 


(Continued from page 20) 


seller, or distributor; and (2) an accurate 
statement of the quantity of the contents 
in terms of weight, measure, or numerical 
count: Provided, That under subdivision 
(2) of this paragraph reasonable variations 
shall be permitted, and exemptions as to 
small packages shall be established, by 
regulations prescribed by the Secretary. 
(c) The 


regulations exempting from any labeling or 


Secretary may promulgate 
packaging requirement of this Act food, 
drugs, and cosmetics which are, in ac- 
cordance with the practice of the trade, 
processed, labeled, or repacked in sub- 
stantial quantities at establishments other 
than those where processed or packed, on 
condition that such articles are in con- 
formity with the provisions of this Act 
upon removal from 
labeling, or repacking establishment. 

(d) If any word, statement, or other 
information required on the label to avoid 
adulteration or misbranding under any 
provision of this Act is not prominently 
placed thereon in such a manner as to be 
easily seen and in such terms as to be 
readily intelligible to the purchasers and 
users of such articles under customary 


such processing, 


conditions of purchase and use. 


Misbranded Food 


Sec. 7. A food shall be deemed to be 
misbranded 
(a) (1) If its container is so made, 


formed, or filled as to mislead the pur- 
chaser, or (2) if its contents fall below the 
standard of fill prescribed by regulations 
as provided by sections 11 and 22. 

(b) If it is offered for sale under the 
name of another food. 

(c) If it is an imitation of another food, 
except that no imitation shall be deemed 
to be misbranded under this paragraph 
if its label bears the word “‘imitation”’ in 
juxtaposition with and in type of the same 
size and prominence as the name of the 
food imitated. 

(d) If it purports to be or is represented 
as a food for which a definition of identity 
has been prescribed by regulations as pro- 
vided by sections 11 and 22, and (1) its 
Jabel fails to bear the name of the food 
prescribed in the definition, or (2) it 
fails to conform to the definition. 

(e) If it purports to be or is represented 
as a food for which standards of quality 
have been prescribed by regulations as 
provided by sections 11 and 22, and (1) 
its label fails to bear, if so required by the 
regulations, a standard of quality in such 
terms as the regulations specify, or (2) it 
falls below such standard. 

(f) If it purports to be or is represented 
as a food for which no definition and 
minimum standard of identity has been 
prescribed by regulations as provided by 
sections 11 and 22, and its label fails to 
bear (1) the common or usual name of the 
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food, if any there be, and (2) the common 
or usual name of each ingredient such food 
bears or contains in order of predominance 
by weight, except that spices, flavors, and 
colorings, other than those sold as such, 
may be designated as spices, flavors, and 
colorings without naming each: Provided, 
That. to the extent that a statement on the 
label of each ingredient in order of pre- 
is impracticable 


dominance by weight 


because of normal variations in ingre- 
dients of their quantities, usual to manu- 
facturing or packing processes, reasonable 
variations from such order shall be per- 
mitted, and exemptions as to packages of 
assorted food shall be established by 
regulations promulgated by the Secretary. 

(g) If it is for special dietary uses, such 
as by infants or invalids or for other 
special nutritional requirements, and _ its 
label fails to bear, if so required by regu- 
lations as provided by section 22, state- 
ments concerning its vitamin, mineral, 
or other dietary properties which fully 
inform the purchaser as to its nutritional 


value. 
Misbranded Drugs 
Sec. 8. A drug shall be deemed to be 
misbranded 


(a) If its labeling bears the name of any 
disease for which the drug is not a specific 
cure but is a palliative, and fails to bear 
a plain and corspicuous statement, so 
placed as to be readily observable where 
such name occurs, indicating that the 
drug is a palliative and how the palliation 
is effected. 

(b) If it is for internal use by man and 
contains any quantity of any of the fol- 
lowing narcotic or hypnotic substances: 
Alpha eucaine, barbital, beta eucaine, 
bromal, cannabis, carbromal, chloral, coca, 
cocaine, codeine, heroin, morphine, opium, 
paraldehyde, peyote, sulphonmethane, or 
any narcotic or hypnotic derivative there- 
from by actual or theoretical chemical 
reaction, and its label fails to bear the 
name and quantity or proportion of such 
substance or derivative in juxtaposition 
with the statement “Warning—May be 
habit forming.”” The Secretary is hereby 
authorized to designate by regulations, as 
provided by section 22, other substances 


” 


possessing habit-forming narcotic or hyp- 
notic properties, which substances shall 
thereafter be subject to the provisions of 
this paragraph. 

(c) If it contains any quantity of the 
stimulant-depressant substances ethyl al- 
cohol, ethyl ether, chloroform, or iso- 
propyl alcohol; or the sedative substances 
acetanilid, acetphenetidin, amidopyrin, 
antipyrin, bromides, or hyascyamus; or 
the cumulative substances arsenic, atro- 
pine, digitalis, mercury, or strychnine; 
and its label fails to bear a statement of 
the quantity or proportion of such sub- 
stance. The Secretary is hereby author- 
ized to designate by regulations, as pro- 
99 


vided by section 22, other substances 
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possessing stimulant-depressant, sedative, 


or cumulative properties, which  sub- 
stances shall thereafter be subject to the 
provisions of this paragraph. 

(d) If its labeling fails to bear, plainly 
and conspicuously, complete and explicit 
directions for use: Provided, That where 
any requirement of this paragraph, as 
applied to any drug, is not necessary for 
the protection of the public health, the 
Secretary shall promulgate regulations, as 
provided by section 22, exempting such 
drug from such requirement. 

(e) If its label fails to bear (1) such 
warnings as may be prescribed by regula- 
tions, as provided by section 22, against 
use in such pathological conditions or by 
children where its use is contraindicated 
and may be dangerous to health, or 
against unsafe dosage or methods of ad- 
ministration’ or application; and = (2) 
the common or usual name of the drug, 
if any there be: Provided, That sub- 
division (2) of this paragraph shall not 
apply to drugs subject t® paragraph (b) 
of section 4. 

(f) If its name is the same as, or simu- 
lates, a name recognized in the United 
States Pharmacopoeia or National Form- 
ulary or any supplement thereto official at 
the time such drug is introduced into 
interstate commerce, and it is not packaged 
and labeled as prescribed therein. When- 
ever a drug is recognized in both the 
United States 
Homeopathic Pharmacopoeia of the 
United States it shall be subject to the 
requirements of the United States Pharma- 
copoeia with respect to packaging and 
labeling unless it is labeled and offered for 
sale as a homeopathic drug, in which case 
it shall be subject to such provisions of 
the Homeopathic Pharmacopoeia of the 
United States and not those of the United 
States Pharmacopoeia. 


Pharmacopoeia and the 


(g) If it has been designated by regula- 
tions, as provided by section 22, as a drug 
liable to deterioration, and is not packaged 
in such form or manner, or its label fails 
to bear a statement of such precautions, as 
such regulations require for the protection 
of public health. 

(h) (1) If its container is so made, 
formed, or filled as to mislead the pur- 
chaser; or (2) if it is an imitation of 
another drug; or (3) if it is offered for 
sale under the name of another drug. 

(i) If it purports to be or is represented 
as a germicide, bactericide, disinfectant, 
or antiseptic for any use on or within 
the human or animal body and its labeling 
fails to bear a statement of each such use 
and, plainly and conspicuously and in 
juxtaposition therewith, the method and 
duration of application necessary to kill 
all micro-organisms in the vegetative or 
other active form with which it comes in 
contact when so used; except that no 
drug shall be deemed to be misbranded 
under this paragraph if its label bears a 
statement that it is a germicide, bacteri- 
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SSS BOTTLES-JARS- CAPS 


| |RIEGELINE| = ‘"3S4°ETE 


Modernistic bottles, opaque and 











FOR clear, colorless, white, or any 
pastel tint. 
T RA N S PA R E N C Y Aluminum bottles for essential 
WITHOUT EXPENSE oils. 
Kaptite, an alcohol and acid 
; Riegeline is a newly developed proof sealing preparation. 
product, combining the economy Cream, ointment and rouge conta‘ners 
of ordinary glassine with the trans- ? 


parency of more expensive wraps. 


, HAGERTY BROS. & CO. 


10 PLATT ST., NEW YORK CITY 
It twists well, works rapidly on 


any wrapping machine, and will not 
expand in wet weather or shrink 


to the splitting stage in dry weather. 


Ly TK ADOT esa 


LIBERAL SAMPLES AND PRICES PROMPTLY FURNISHED 


RIEGEL PAPER Corp. 
342 Madison Avenue - New York 


| 

















“FILMA-SEAL” 


(the double seal of cap and film) 








Made from carefully selected raw material, these 
B. corks are live and resilient. Quality is uniform 


throughout a wide range of sizes and shapes. ARCO P ‘ 
revents Leakage and Evaporation 
CROWNS will also seal your product with perfect g “ ° 


satistaction. Samples and prices without obligation. Is a GUARD against COUNTERFEITING 
Cap may be printed with a warning 
to purchaser not to accept if inner 
seal is broken or tampered with. 














Used on many Nationally known 
advertised products 








Ar C O FERDINAND GUTMANN & CO. 
CROWN CORK & CAP CO.INC BROOKLYN, N. Y. 


Sales Office: 21 Spruce St., New York Established 1890 
Factory: 3903-5 Second Ave., Brooklyn, N. Y. U. S. Patent & Pats. Pending — Trade Marks Reg. 
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cide, disinfectant, or antiseptic for specific 
kinds of micro-organisms only, and its 
labeling bears a statement of each pur- 
ported or represented use, and plainly and 
conspicuously and in juxtaposition there- 
with, the conditions, including duration 
of application, under which the drug kills 
all such specific kinds of micro-organisms 
in the vegetative or other active forms 
with which it comes in contact when so 
used. 

(j) If it purports to be or is represented 
as an inhibitory antiseptic for any use 
as a wet dressing, ointment, dusting 
powder, or such other use as involves 
prolonged contact with the human or 
animal body and its labeling fails to bear 
a statement of each such use and, plainly 
and conspicuously and in juxtaposition 
therewith, the method of application 
necessary to prevent the growth of all 
micro-organisms with which it comes in 
contact during the time of such comrtact 


when so used. 


False Advertisement 


Sec. 9. (a) 
drug, or cosmetic shall be deemed to be 
false if it is false or misleading in any 
particular relevant to the purposes of 
this Act regarding such food, drug, or 
cosmetic: Provided, That no advertise- 
ment shall ne deemed to be false under 


An advertisement of a food, 


this paragraph by reason of any repre- 
sentation concerning any effect of a drug 
which is supported by substantial medical 
opinion or by demonstrable — scientific 
facts. 

(b) An advertisement of a drug shall 
also be deemed to be false if it contains 
the name of any disease for which the drug 
is not a specific cure but is a palliative 
and fails to contain a plain and con- 
spicuous statement, so placed as to be 
readily observable where such name 
occurs, indicating that the drug is a 
palliative and how the palliation is 
effected. 

(c) To discourage the public advertise- 
ment for sale in interstate commerce of 
drugs for diseases wherein self-medication 
may be especially dangerous, or patently 
contrary to the interests of public health, 
any advertisement of a drug representing 
it to have any effect in the treatment of 
any of the following diseases shall be 
deemed to be false: Albuminuria, appen- 
dicitis, arteriosclorosis, blood poison, bone 
diseases, cancer, carbuncles, cataracts, 
cholecystitis, diabetes, diphtheria, dropsy, 
oncephalitis, erysipelas, gallstones, heart 
diseases, high blood pressure, mastoiditis, 
measles, meningitis, nephritis, 
otitis media, paralysis, pneumonia, polio- 
myolitis, prostate gland disorders, pyelitis, 
scarlet fever, sexual impotence, sinus in- 
fections, smallpox, tuberculosis, tumors, 
typhoid, uremia, venereal diseases, and 
whooping cough; except that no advertise- 
ment not in violation of paragraph (a) 
or (b) of this section shall be deemed to be 


mumps, 
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false under this paragraph if it is dissem- 
inated to members of the medical and 
pharmaceutical professions only or ap- 
pears in the scientific periodicals of these 
professions, or if it is disseminated for 
the purpose of public health education by 
persons not commercially interested, di- 
rectly or indirectly, in the sale of such 
drugs: Provided, That whenever the 
Secretary determines that an advance in 
medical science has been made any type 
of self-medication safe as to any of the 
diseases enumerated above, he shall pro- 
mulgate regulations, as provided by 
section 22, exempting the advertisement 
of drugs having curative or therapeutic 
effect for such disease from the operation 
of this paragraph, subject to such con- 
ditions and restrictions as may be neces- 
sary in the interests of public health. 


Tolerances For Poisonous Ingredients 
in Food and Cosmetics and Certi- 
fication of Coal-Tar Colors 
for Food 


Sec. 10. (a) If an added poisonous or 
added deleterious substance in or on food 
or cosmetics is or may be injurious to 
health, the Secretary is hereby authorized 
to promulgate regulations, as provided by 
section 22, prohibiting such added sub- 
stance in or on any food or cosmetic, or 
establishing tolerances limiting the amount 
therein or thereon, for the protection of 
public health, taking into account the 
extent to which the use of such substance 
is required in the production of such food 
or cosmetic and the other ways in which 
the consumer may be affected by the 
same or other poisonous or deleterious 
substances. 

(b) The Secretary is hereby authorized 
to promulgate regulations, as provided by 
section 22, for the certification of coal-tar 
colors which are harmless and suitable for 


use in food. 
Definitions and Standards for Food 


Sec. 11. For the effectuation of the 
purposes of this Act the Secretary is hereby 
authorized to promulgate regulations, as 
provided by section 22, fixing and estab- 
lishing for any food (1) definitions and 
minimum standard’ of identity, and (2) 
objectively determinable standards of 
quality and fill of container: Provided, 
That the designation of such standards of 
quality shall as far as consistent with 
follow 


public interest prevailing trade 


nomenclature. 
Permit Factories 


Sec. 12. (a) Whenever the Secretary 
finds that the distribution in interstate 
commerce of any class of food, drugs, 
or cosmetics may, by reason of conditions 
surrounding the manufacture, processing, 
or packing thereof, be injurious to health, 
and such injurious nature cannot be ade- 
quately determined after such articles 
have entered interstate Commerce, and in 
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such case only, he is authorized to pro- 
mulgate regulations, as provided by sec- 
tion 22, governing the conditions of 
manufacture, processing, or packing neces- 
sary to protect the public health, and re- 
quiring manufacturers, 
packers of such class of articles to hold a 
permit conditioned on compliance with 


processor, and 


such regulations. 

(b) The Secretary is authorized to issue 
such permits for such periods of time as 
he may by regulations prescribe and to 
make regulations governing the issuance 
and removal thereof. The Secretary is 
authorized to suspend immediately upon 
notice any permit issued under authority 
of this section if it is found that any of 
the conditions of the permit have been 
violated. The Secretary shall reinstate 
the permit whenever, after hearing and an 
inspection of the establishment, it is 
found that adequate measures have been 
taken to comply with and maintain the 
conditions of the original permit. 

(c) Any officer or employee duly desig- 
nated by the Secretary shall have access 
to any factory or establishment, the 
operator of which holds a permit from the 
Secretary, for the purpose of ascertaining 
whether or not the conditions of the 
permit are being complied with, and 
denial of access for such inspection shall be 
ground for suspension of the permit until 
such access is freely given by the operator. 


Factory Inspection 


Sec. 13. (a) In order adequately to regu- 
late interstate commerce in food, drugs, 
and cosmetics, and enforce the provisions 
of this Act, officers or employees duly 
designated by the Secretary, after first 
making reasonable request and obtaining 
permission of the owner, operator, or 
custodian thereof, are authorized (1) to 
enter any factory, warehouse, or estab- 
lishment in which food, drugs, or cos- 
metics are manufactured, — processed, 
packed, or held for shipment in interstate 
commerce or are held after such shipment, 
or to enter any vehicle being used to 
transport such food, drugs, or cosmetics, 
in interstate commerce; and (2) to inspect 
such factory, warehouse, establishment, or 
vehicle and all equipment, finished and 
unfinished materials, containers, and labels 
there used or stored. 

(b) The several district courts of the 
United States are hereby vested with 
jurisdiction to restrain by injunction 
temporary or permanent, the shipment in 
interstate commerce or delivery after 
receipt in interstate commerce of any 
food, drug, or cosmetic from or by any 
factory, warehouse, establishment, or 
vehicle, designated in paragraph (a) of 
this section, if the owner, operator, or 
custodian thereof has denied to officers or 
employees duly designated by the Secre- 
tary permission, after reasonable request, 
so to enter and inspect such factory, 
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PACK-URGES 


by “Duff” Gordon 


*CAPLESS TUBE” PROVEN SUCCESS 
AFTER A YEAR’S TRIAL! 


Just a little over a year 
ago Pack-Urges featured 
a “Cay.less’’ tube, sug- 
gesting it as the ideal 
container for tooth 
pastes, creams, and 
pastes—by virtue of its 
eliminating for all time 
the “lost” tube cap 
problem— or the costly 
item of leakage on ship- 
ments for foreign climes. 
Much publicity resulted 

and a tooth paste that 
adopted the new closure reported “success” from 
the outset. —Now—more than a year later—we 
have tubes which were filled and numbered for 
later tests—others in use for twelve months 
and these samples prove beyond question that 
the “Capless” tube overcomes many bothersome 
questions; is economical to manufacture, as it 
eliminates cap costs; lives up to its guarantee of 
automatic closure after each time it is used; 
and gives manufacturers of tooth paste, shaving 
cream or what have you, an additional advertis- 
able feature for their products. We are predict- 
ing a continued success for the “Capless” tube 
and will send you samples to prove our point. 
Write us now for costs and proofs of our state- 
ments as to its success. 
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MAILERS FOR EVERY PURPOSE 

The mailing box 
illustrated here is 
just one style of 
the wide range of 
“Gordon” Mail- 
ers, suitable for 
every type of 
sampling cam- 
paign . . . Some 
are corrugated 
iined—others 





q have sealed flaps 
all are approved by the United States Postal 

; Service... Show us what you want to mail and 
; we'll build a box around it that will deliver 
your product in perfect condition . . . Prices 

are moderate . .. Workmanship unexcelled . . . 


A call will bring you full particulars. 
e ee 


; PERFUME AND POWDER BOXES 

Every perfumer knows that boxes for Perfumes, 
Cosmetics and Toilet Preparations should have 
a note of individuality bull into the bor. Style 
trends and interior decorative preferences are 
but two of the many phases which we keep in 
mind when making boxes for the cosmetic 
trade . . . The only set-up box included in the 
best All American Twelve Packages was handled 
in detail by us (designed by Mrs. Avery Robin- 


3 son)—just another example of our ability to 
4 interpret your ideas in definite salable boxes. 
j Call us in on your next box purchase... We'll 


serve you right—and save you money. 





“Pack-Urges”’ is issued occasionally in the interests of 
better packages. If you wish to receive it regularly it will 
be sent free upon request. Address: H. R. M. Gordon 
—A Complete Packaging Service—331 Madison Ave 
(Phone Murray Hill 2-0339) New York. 

*Copyright and trade-mark applied for 








NEW PACKAGES 


Attractive and Practical 





[Nee 


Package No. 21 

For Nail Polish, 

with camel's 

hair brush. '¢- 
yoo OZ. 


Package No. 23 
Perfume Ap- 
plicator, with 
Glass Rod. 14- 
t-l4 oz. 








Package No. 30 
For deodorants. 
Has rubber 
sponge on glass 
rod. !.-1-2 oz. 





Package No. 49 f 
For Nasal Ap- 
Package No. 24 plication. In- \ 
Perfume Bottle. c ludes Pippette. 
Ige-lg-l4 oz. »-!o-1 oz. \ = 


Each package sold complete as illustrated. 
Send for illustrated price list. 


GLASS PRODUCTS CO. 


VINELAND, N. J. 
rn Representative: E. Marx Co., 308 W. Washington St., Chicago 

















Manufacturers of: Allegheny Stainless Steel Tanks, 


ERTEL Portable Bottle Filler 








CAPACITY: 
2 GALLONS 
PER MINUTE. 





No belts to slip 

or stretch. Few 

moving parts. 
Accurate, 


speedy, 
adjustable handle 


suitable for all 
type bottles. 


ERTEL ENGINEERING CORP. 
105 EAST 16th STREET NEW YORK, N.Y. 
Glass Lined Tanks, Jacketed Tanks, 





Alleaheny Stainless Steel Tanks, Asbestos Disk Filter, 











*SIaXIW 21Qe404 ‘sduing 'S}22YC 42/14 rw PAMANY "Si23/14 451 SOIS=qQSy 


Portable Bottle Fillers: 
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warehouse, establishment, or vehicle and 
equipment, finished and unfinished ma- 
terials, containers, and labels there used 
or stored. Whenever such permission is 
granted, the injunction issued pursuant 
to this paragraph shall be dissolved, or 
may be continued in force subject to such 
conditions governing the inspection as the 
court may order. Violation of any in- 
junction issued pursuant to this para- 
graph may be summarily tried and pun- 
ished by the court as a contempt. Such 
contempt proceedings may be instituted 
by order of the court or by the filing of 
an information by the United States 


attorney. 


Records of Interstate Shipment 


Sec. 14. For the purpose of enforcing 
the provisions of this Act, carriers subject 
to the Interstate Commerce Act, as 
amended (U. S. C., title 49), and other 
carriers engaged in interstate commerce, 
and persons receiving food, drugs, or 
cosmetics in interstate commerce, shall, 
upon the request of an officer or employee 
duly designated by the Secretary, permit 
such officer or employee to have access to 
and to copy all records showing the move- 
ment in interstate commerce of any food, 
drug, or cosmetic, and the quantity, 
shipper and consignee thereof; and _ it 
shall be unlawful for any such carrier or 
person to fail to permit such access to and 
copying of any such record so requested 
when such request is accompanied by a 
definite statement in writing specifying 
the nature or kind of food, drug, or cos- 
metic to which such request relates: 
Provided, That evidence obtained under 
this section shall not be used in a criminal 
prosecution of the person from whom 


obtained. 


Investigations and Institutions of 
Proceedings 


Sec. 15. (a) The Secretary is authorized 
to conduct examinations and investiga- 
tions for the purpose of this Act through 
officers and employees of the Department 
of Agriculture or through any health, 
food, or drug officer or employee of any 
State, Territory, or political subdivision 
thereof, duly commissioned by the Secre- 
tary. To aid in securing compliance with 
the requirements of this Act, the Secretary 
is further authorized to accept plans for 
such self-regulation of advertising prac- 
tices as tend to effectuate the purposes of 
this Act, when presented by associations 
or groups representative of their indus- 
tries: Provided, That such plans shall not 
restrict. the responsibilities and powers 
conferred upon the Secretary by this Act 
and shall not be designed to promote 
monopolies or eliminate or oppress  legit- 
imate enterprises. 

(b) It shall be the duty of each United 
States attorney to whom the Secretary 

‘reports any violation for institution of 


50 


criminal, libel for condemnation, or other 
proceedings under this Act, or to whom 
any health, food, or drug officer of any 
State or Territory, or political subdivision 
thereof, presents evidence satisfactory to 
the United States attorney of any such 
violation, to cause appropriate proceed- 
ings to be instituted in the proper courts 
of the United States without delay. All 
suits instituted under this Act shall be by 
and in the name of the United States. 

(c) The Secretary shall, before report- 
ing any violation of this Act to the United 
States attorney for institution of criminal 
proceedings thereunder, afford due notice 
and opportunity for hearing to interested 
parties in accordance with such regula- 
tions as the Secretary shall prescribe. 
The report of the Secretary to the United 
States attorney for the institution of 
criminal proceedings under this Act shall 
be accompanied by findings of the ap- 
propriate officers and employees, duly 
authenticated under their oaths. Nothing 
in this Act shall be construed as requiring 
the Secretary to report for prosecution or 
for the institution of libel or injunction 
proceedings violations of this Act of a 
minor formal character only whenever 
he believes that the purposes of the Act 
can best be accomplished by a suitable 


notice of warning. 


Seizure 


Sec. 16. (a) Any article of food, drug, or 
cosmetic in interstate commerce that is 
adulterated or misbranded or that has 
been manufactured, processed, or packed 
in a factory or establishment, the operator 
of which did not, at the time of manu- 
facture, processing, or packing, hold a 
valid permit if so required by regulations 
under section 12, shall be Jiable to be 
proceeded against while in interstate com- 
merce or at any time thereafter on Jibel 
of information and condemned in any 
district court of the United States within 
the jurisdiction of which the article is 
found. The article shall be liable to 
seizure (1) by process pursuant to the 
libel, or (2) if a chief of station or other 
officer of the Food and Drug Administra- 
tion, duly designated by the Secretary, 
has probable cause to believe that the 
article is so adulterated as to be immi- 
nently dangerous to health, then, and 
in such case only, by order of such officer, 
issued under his oath of office, particularly 
describing the article to be seized, the 
place where located, and the officer or 
employee to make the seizure. In case of 
seizure pursuant to any such order, the 
jurisdiction of the court shall attach upon 
such seizure. Any article seized pursuant 
to any such order shall thereupon be 
promptly placed in the custody of the 
court and a libel of information shall be 
promptly filed for condemnation thereof. 

b) When, upon the trial of any cause 
instituted pursuant to paragraph (a) sub- 


division (2) of this section, judgment is 


The Drug and Cosmetic Industry 


rendered for the claimant, but it appears 
to the court that there was reasonable 
cause for seizure, the court shall cause a 
proper certificate thereof to be entered 
and no officer or employee of the United 
States shall be liable to suit or judgment 
by reason of the seizure of the goods or 
the institution of such proceedings. 

(c) The court may, by order at any 
time before trial, allow any party to a 
condemnation proceeding to obtain a 
representative sample of the article seized. 

(d) Any article of food, drug, or cos- 
metic condemned under this section shall, 
after entry of the decree, be disposed of 
by destruction or sale as the court may, 
in accordance with the provisions of this 
section, direct and the proceeds thereof, 
if sold, less the legal costs and charges, 
shall be paid into the Treasury of the 
United States; but such article shall not 
be sold under such decree contrary to the 
provisions of this Act or the laws of the 
jurisdiction in which sold: Provided, That 
after entry of the decree and upon the 
payment of the costs of such proceedings 
and the execution of a good and sufficient 
bond conditioned that such article of 
food, drug, or cosmetic shall not be sold or 
disposed of contrary to the provisions of 
this Act or the laws of any State or Ter- 
ritory, the court may by order direct that 
such article be delivered to the owner 
thereof to be destroyed or brought into 
compliance with the provisions of this 
Act under the supervision of an officer or 
employee duly designated by the Secre- 
tary, and the expenses of such supervision 
shall be paid by the party obtaining 
release of the article under bond. Any 
article condemned by reason of the manu- 
facturer, processor, or packer not holding 
a valid permit when so required by regula- 
tions under section 12 shall be disposed of 
by destruction. 

(e) The proceedings in cases under this 
section shall conform, as nearly as may be, 
to the proceedings in admiralty; except 
that either party may demand trial by 
jury of any issue of fact joined in any 
such case. 

(f) When a decree of condemnation is 
entered against the article, court costs and 
fees, and storage and other proper ex- 
penses, shall be awarded against the 
person, if any, intervening as claimant 
of the article. 


Penalties 


Sec. 17. (a) The following acts are here- 
by prohibited: 

(1) The introduction into interstate 
commerce of any food, drug, or cosmetic 
that is adulterated or misbranded. 

(2) The adulteration or misbranding of 
any food, drug, or cosmetic in interstate 
commerce. 

(3) The receipt in interstate commerce 
of any food, drug, or cosmetic that is 


(Continued on page 56) 
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Processing 


FACE POWDERS 


BLENDING 


ABBE pebble mills are unexcelled for the thoroughness with 
which they perform the mixing operation. Through the use 
of this machine your face powder is assured a smooth and 
luxurious texture and a perfect blending of color. It makes 
for economy in that it develops the full strength of the color 
used, thus permitting the use of smaller quantities of color 


to secure a given shade in any batch of powder. 
oniew 


ECONOMICAL 
SIFTING 
For small batches of powder, the performance of this compact, 
fast, inexpensive Blutergess Midget Turbine Sifter is partic- 
ularly impressive. It will sift your powder to 300 mesh at 
a rate of 30 pounds per hour and up. Lowest operating 
and maintenance cost of any powder sifter on the market. 


Excellent for laboratory use and for smaller manufacturers. 


oie 


HIGH-SPEED 
SIFTING 
The ABBE Blutergess Turbine Sifter is the most efficient, 
high-speed sifter ever invented. It sifts powders to 300 
mesh at a rate of 500 pounds per hour and up. Easy to 
clean, low operating cost. dustless operation. Silk or wire 


cloth may be used. Write for prices. 





eC 
FREE BOOKLET 








ABBE ENGINEERING C0 ' oer 
BE ENGINEE wa ~~ We have recently published a new booklet, Bulletin 35. of 


interest to all drug and cosmetic manufacturers. A copy 


““ will be forwarded free of charge upon request. 


ABBE ENGINEERING CO. 


COrtland 7-1115 
56 CHURCH ST., NEW YORK 
Mills, Mixers, Sifters, Grinders, Pumps, Vacuum Equipment for Drug and 


Cosmetic Manufacturing 


BOSTON BALTIMORE AKRON LOS ANGELES MONTREAL 
BUFFALO CHICAGO LOUISVILLE CLEVELAND TORONTO 
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New Machines! New Economies! 


for 
i934 


described in this new 


CATALOG 
“Tablet Making Machinery” 







OT only Tablet Machines and Auxiliary Equipment, 

but a complete line of Pharmaceutical Equipment--- 
dryers, molds, mixers, kettles, capsule machinery, vacuum 
apparatus, water stills, ete.---is described in this new catalog. 
Get full details on the new machines we have developed in 
our intensive modernization drive of the past three years. 


SEND FOR YOUR COPY TODAY 








New STOKES 46-D 
Capsule Filler 






lose 









New STOKES 
‘ i RB-2 Rotary 
Tablet Machine 











New 
STOKES 
No. 171 
One-Gallon 
STOKES Laboratory 
Copper Coating Water Still 


Pan, with new 
1-A stand 





FJSroKES MACHINE COMPANY 


Pharmaceutical Equipment since 1895 





5932 TABOR ROAD OLNEY P. O. PHILADELPHIA, PA. 
Vew York Office: 103 PARK AVENUE : Los Angeles Office: 1231 E. 7th STREET): ~— Cincinnati Office: 230 WILMUTH AVENUE 
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MANAGEMENT FORUM 


The Layout Problem 

It isn’t easy to make an efficient layout 
and by “efficient”? we mean not only one 
which provides for a smooth, uninter- 
rupted flow of material at minimum cost, 
but also one which economizes on space. 
To many production men this means a 
straight line. But does it? We are 
beginning to believe that a straight line 
set up can be a frightful space waster. 
This is especially true in urban localities 
where the buildings, are likely to be 
rectangular with windows along one side 
and at least one or possibly two blind 
walls. You can shove a straight line set 
up along the windows on the long side of 
the building, but very often this will 
throw the finished product away from the 
elevators which are usually located in one 
of the blind corners. After all does it 
really matter how equipment is laid out 
provided the packages move automatically 
from one unit to another? We are think- 
ing about the merits of the U layout, 
which hasn’t been given the consideration 
it deserves. One of the advantages of the 
U layout is that it brings the finished 
product back to where it started. Another 
is that a U layout can usually be made 
across the narrow end of a rectangular 
building. Still another is it can be built 
around posts or other obstructions if 
necessary. Certainly it is more accessible 
than a straight line layout insofar as aisle 
space is concerned; it enables trucks to 
move to any point in the set up without 
disturbing workers, and it saves walking 
because the only way a worker can get 
behind a straight line set up is to walk 
After all if the 
length of the set up is one hundred feet, 


around it or crawl under it. 


the packages will flow through a U just 
as quickly as they will in a straight line. 
And the U Jayout is just as easy to set up; 
it simply requires that certain of the units 
be set at right angle to the main line. In 
cases where the glass is bought in shipping 
cartons, the U layout presents a definite 
advantage in that the empty cases can be 
shunted or thrown from the beginning of 
the line to the end where the filled con- 
tainers are packed into them again. Then 
again where the empty containers come to 
the floor through the same elevators that 
are used for taking the finished stock 
away, the U presents a definite advantage 
because its open end can be directly 
adjacent to the elevators, thus saving 
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When you are in need of new equip- 
ment, please do not hesitate to write 
us. If you will tell us what type of 
product you wish to make, we will 
be glad to tell vou just where you can 
buy the necessary equipment. 











trucking both the empties and the filled 
containers. 


The New Sharples Laboratory Super 
Centrifuge 

The new Sharples Laboratory Super 
Centrifuge makes available an extremely 
high separating force and unusually 
smooth and efficient performance for the 
laboratory operations for which it is de- 
signed, namely: (1) the sedimentation of 
solids from liquids (2) the clarification of 
liquids (3) the separation of immiscible 
liquids occurring as mixtures and emul- 
sions. 

These operations are performed con- 
tinuously. Liquid material is introduced 
into the rotating bowl of the machine 
where it is subjected to a separating force 
as high as 62,000 times the force of gravity. 
It is then discharged continuously. Solids 








collecting in the rotating bowl are periodi- 
cally removed. Batch operations can also 
be handled effectively. 

The frame of the new models is similar 
to the large size Sharples Commercial 
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By Francis Chilson 


Production Engineer 


Centrifuges so that the turbine head or 
motor drive head can be installed. The 
separator bow] is of the adjustable type to 
allow great flexibility in handling. 

The new Laboratory Super Centrifuges 
can be furnished for either steam or com- 
pressed air turbine drive, or motor drive. 
The turbine driven model develops 62,000 
times the force of gravity, operating at 
50,000 r. p. m. 
pressure of 30 lbs. sq. in. and consumes 
90 lbs. of steam per hour or 24 cu. ft. of 
free air per minute. 

The motor driven model operates at 
25,000 r. p. m. and develops a centrifugal 
force of 15,500 times gravity. A vertical 
mounted motor driving thru adjustable 
friction surfaces is used. 


It requires steam or air 


Motors are 
Universal type, interchangeable for use on 
D. C. or single phase A. C. of any cycles 
from 60 to 25. They are ¥ h. p. furnished 
for either 110 volts or 220 volts. 

The Laboratory Super Centrifuge is 
manufactured by the Sharples Specialty 
& Westmorland St., 
It finds wide use for 


Company, 23rd 
Philadelphia, Pa. 
such applications as laboratory control 
work; research work for development of 
new processes; recovery of semi-precious 


solids ete. 


Other New Equipment 

Baker-Perkins has turned out a rather 
interesting improvement of the traditional 
type of Pony mixer, which is illustrated in 
this department. The agitator of this 
unit tilts backward so as to permit easy 
The unit is neatly 
designed, all the gearing being enclosed. 


removal of the can. 


Although the device is very durably con- 
structed and well finished we were in- 
formed its price is not substantially above 
the usual type of pony mixer. The same 
outfit also turns out a rotory drum mixer, 
which closely approximates the device we 
recommended some time ago for mixing 
face powder. This machine is a horizon- 
tally mounted cylinder containing a spiral 
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agitator. Thus, when the drum turns the 
agitator turns with it. In its present 
state this unit is suitable for mixing only 
that class of products such as crystaline 





materials which do not have to be finely 
subdivided. The spiral agitator acts only 
as a baffle to insure perfect mixing. To 
secure the sort of mixing that would be 
required for face powder, it would be 
necessary to reverse the agitator drive so 
that it would work against the load and 
not with it. Baker also offers a new 
revolving drum for cooling materials such 
as shaving creams. The cream passes 
over the surface of the drum, upon which 
it is cooled and is then scraped off into a 


discharge trough. 


New Mixer 


General Ceramics offers a new and 
unusual unit which is called the Turbula 
Mixer. This unit marks a radical de- 
parture from accepted mixing methods, 
because it propels the material at high 
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speed in the direction of the shaft instead 
of depending upon dispersion by centrifu- 
gal force from the periphery of the pro- 
peller. In this unit the propeller is de- 
signed somewhat like an airplane pro- 
peller and it throws the material straight 





Hi ddede 
@ 
300 GAL STi 
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out in such a way that the wave is deflected 
by the round bottom of the tank and then 
rises upward. The Company states that 
an unusually thorough mixing is achieved 
because of this construction. The machine 
is entirely corrosion proof, the tank being 
built of ceramics and the propeller being 
made of a non-corrosive metal. Sizes are 


available from 25 to 100 gallon capacity. 


Strainer-Filter 

We'd like someone to enlighten us as to 
why filter makers do not build a combina- 
tion strainer-filter unit so that liquids con- 
taining a fairly high percentage of muck 
can be handled without continually clog- 
ging the filter. We ran into a filtering 
problem the other day in connection with 
a liquid that had a slimy residue which 
blocked the filter pads quickly and forced 
continual stoppages to take the filter 
apart and clean it. We see no reason 
why the first two leaves of a filter press, or 
the first two discs of a dise filter could not 
be designed to function as traps or 
strainers for the thick muck. 

Both filter presses and disc filters are 
designed at present so that each plate and 
frame or disc is an independent unit re- 
ceiving its own supply of liquid and dis- 
charging its own filtrate. The multiplicity 
of units are intended simply to increase 
the filter area and not to give a succession 
of filtrations by passing the filtrate through 
one or more units. In a strainer filter unit 
this method could still be followed, the 
liquid would be passed through the first 
two units and then distributed to the 
others. The strainer units could be pro- 
vided with flushing cocks so that the muck 
could be washed out from time to time 


without taking the filter apart. 


Pfaudler Exhibit 

At the recent Chemical Show we were 
very much impressed with Pfaudler’s 
exhibit, part of which is illustrated in this 
department. What interested us_ par- 
ticularly was the 10 gallon multimixer, 
which affords an excellent means of mixing 
toilet creams, shaving creams, tooth 
pastes and liquid products. This is an 
extremely efficient and convenient mixing 
unit and it will pay you to investigate it. 
Pfaudler also showed some _ laboratory 
stills and autoclaves, and a huge distilla- 
tion assembly consisting of a 300 gallon 
still, a 12 inch jacketed condenser and a 
60 gallon receiver. In addition to these, 
there were two storage and mixing tanks 
and an evaporating pan as big as a bath 
tub. Although from many points of view 
the show was rather dead as compared 
with previous exhibits, Pfaudler as usual 
had an excellent run of luck and sold most 
of the units they had on exhibit right from 


the floor. 
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Automatic Rotary 
Vacuum Filler 







for perfumes, tonics, shampoos, antiseptics, lotions, 
medicines, emulsions, extracts, syrups, inks, oils, ete. 


All are bottled neatly, accurately, rapidly, whether 
light or heavy—foamy or sticky. Regular or 
sprinkler top bottles handled perfectly. 


Made in six sizes. Capacity, up to 150 bottles a 
minute. 


Construction: stainless steel, pure nickel, monel 
metal, or bronze, as desired. 


Then there are Kiefer semi-automatic, and hand-fed vacuum fillers 
all types and sizes—see our catalog. When you write for it, tell us 
what your work is and let us see if, with our 35 years’ experience and 
with our modern developments, we can help you. No cost and no 
obligation. 


The Karl Kiefer Machine Company 
Cincinnati, Ohio 














New and Improved! 








We have no yearly models—but improvements and 
refinements are being constantly added to Colton 
machines. 








There are over five hundred Colton Rotaries in use. 






aaa. i i | Superior design, sturdy construction and ease in 
operation have made this possible. 


The No. 2 Rotary Tablet Machine has such desir- 
able features as positive pressure, eliminating varying 
thicknesses of tablets; hardened steel gear drive, 
eliminating frequent replacement of worms used on 
other makes, and sliding upper punch holders, to hold 
the punches rigidly, enabling the manufacture of 
special shaped tablets most satisfactorily. 














Write for Catalogs. 


ARTHUR COLTON COMPANY 
2620 East Jefferson Ave. 
Detroit, Michigan 











No. 2 Rotary 
Tablet Machine 
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Latest Drug Act 


(Continued from page 50) 


adulterated or misbranded and the de- 
livery or proffered delivery thereof in the 
original unbroken package for pay or 
otherwise. 

(4) The dissemination of any false ad- 
vertisement by radio broadcast, United 
States mails, or in interstate commerce 
for the purpose of inducing, directly or 
indirectly, the purchase of food, drugs, or 
cosmetics. 

(5) The dissemination of a false adver- 
tisement by any means for the purpose of 
inducing, directly or indirectly, the pur- 
chase of food, drugs, or cosmetics in inter- 
state commerce. 

(6) The introduction into interstate 
commerce of any food, drug, or cosmetic 
if the manufacturer, processor, or packer 
does not hold a valid permit when so re- 
quired by regulations under section 12. 

(7) The refusal to permit access to or 
copying of any record as required by 
section 14. 

(b) Any person who violates or causes 
to be violated any of the provisions of 
paragraph (a) of this section shall be 
guilty of a misdemeanor and shall on con- 
viction thereof be subject to imprison- 
ment for not more than one year, or a fine 
of not less than $100 nor more than $1,000, 
or both such imprisonment and fine; and 
for a second or subsequent offense im- 
prisonment for not more than two years, 
or a fine of not less than $100 nor more 
than $3,000, or both such imprisonment 
and fine. 

(c) Notwithstanding the provisions of 
paragraph (b) of this section, in case of a 
willful offense the penalty shall be im- 
prisonment for not more than three years, 
or a fine of not less than $1,000 nor more 
than $10,000, or both such imprisonment 
and fine. 

(d) No person acting in the capacity of 
publisher, advertising agency, or radio 
broadcast’ licensee shall be deemed = in 
violation of paragraphs (b) or (c) of this 
section by reason of the dissemination of 
any false advertisement. Any such person 
who, on reasonable request of an officer 
or employee duly designated by the Sec- 
retary, willfully refuses to furnish the 
name and post office address of the person 
who caused him to disseminate such ad- 
vertisement, shall be guilty of a mis- 
demeanor and shall on conviction thereof 
be subject to the penalties prescribed in 
paragraph (b) of this section. 

(e) No dealer shall be prosecuted under 
paragraph (b) of this section if he estab- 
lishes a guaranty or undertaking signed 
by the person residing in the United 
States from whom he received the article 
of food, drug, or cosmetic, or the adver- 
ising copy therefor, to the effect that 
such person assumes full responsibility 

. for any violation of this Act, designating 
it, which may be incurred by the intro- 
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duction of such article into interstate 
commerce or by the dissemination of such 
advertising. To afford protection, such 
guaranty or undertaking shall contain the 
name and address of the person furnishing 
such guaranty or undertaking, and such 
person shall be amendable to the prosecu- 
tion and penalties which would attach in 
due course to the dealer under the pro- 
visions of this Act. 

f) Any person who forges, counter- 
feits, simulates, or falsely represents, or 
without proper authority uses any mark, 
stamp, tag, label, or other identification 
devices required by regulations promul- 
gated for the enforcement of the provisions 
of section 12 shall be guilty of a mis- 
demeanor, and shall on conviction thereof 
be subject to imprisonment for not more 
than one year, or a fine of not less than 
$1,000 nor more than $5,000 or both such 
imprisonment and fine. 

(g) Any person who uses to his own ad- 
vantage or reveals, other than to the Sec- 
retary or his officers or employees, any 
information acquired under authority of 
sections 12 or 13 concerning any patentable 
method or process not protected by 
letters patent, shall be guilty of a felony, 
and shall on conviction thereof be subject 
to imprisonment for not more than two 
years or a fine of not more than $5,000 or 
both such imprisonment and fine. 


Liability of Corporations and Their 
Fficers 


Sec. 18. (a) When construing and en- 
forcing the provisions of this Act, the act, 
omission, or failure of any officer, em- 
ployee, or agent acting for or employed 
by any person, within the scope of his 
employment or office, shall in every case 
be deemed to be the act, omission, or 
failure of such person, as well as that of 
the officer, employee or agent. 

(b) Whenever a corporation or associa- 
tion violates any of the provisions of this 
Act, such violation shall also be deemed 
to be a violation of the individual di- 
rectors, officers, or agents of such corpora- 
tion or association who personally ordered, 
or did any of the acts constituting, in 
whole or in part, such violation. 


Injunction Proceedings 


Sec. 19. (a) Each of the following acts 
is hereby declared to be a public nuisance: 

(1) The repetitious introduction into 
interstate commerce of any adulterated or 
misbranded food, drug, or cosmetic. 

(2) The repetitious dissemination of any 
false advertisement by radio broadcast, 
United States mails, or interstate com- 
merce for the purpose of inducing, directly 
or indirectly, the purchase of food, drugs, 
or cosmetics. 

(3) The repetitious dissemination of a 
false advertisement by any means for the 
purpose of inducing, directly or indirectly, 
the purchase of food, drugs, or cosmetics 
in interstate commerce. 


The Drug and Cosmetic Industry 


(b) In order to avoid multiplicity of 
criminal or libel for condemnation pro- 
ceedings, the district courts of the United 
States are hereby vested with jurisdiction 
to restrain by injunction, temporary or 
permanent, any person from continuing 


any such nuisance. In such injunction 
proceedings it shall not be necessary to 
show on the part of such person an intent 
to continue such nuisance. 

(c) Violation of any such injunction 
may be summarily tried and punished by 
the court as a contempt. Such contempt 
proceedings may be instituted by order 
of the court or by the filing of an informa- 
tion by the United States attorney: and 
process of the court for the arrest of the 
violator may be served at any place in the 
United States or subject to its jurisdiction. 


Imports and Exports 


Sec. 20. (a) The Secretary of the Treas- 
ury shall deliver to the Secretary of 
Agriculture upon his request, from time 
to time, samples of food, drugs, and cos- 
metics which are being imported or 
offered for import into the United States, 
giving notice thereof to the owner or 
consignee, who may appear before the 
Secretary of Agriculture and have the 
right to introduce testimony. If it appears 
from the examination of such samples or 
otherwise that (1) any false advertisement 
of such food, drug, or cosmetic has been 
disseminated in the United States by the 
importer or exporter thereof, or any 
person in privity with him, within three 
months prior to the date such article is 
offered for import, or (2) such article has 
been manufactured, processed, or packed 
under insanitary conditions, or (3) such 
article is forbidden or restricted in sale 
in the country in which it was produced or 
from which it was exported, or (4) such 
article is adulterated or misbranded within 
the meaning of this Act, then such article 
shall be refused admission. 

(b) The Secretary of the Treasury shall 
refuse delivery to the consignee and shall 
cause the destruction of any such article 
refused admission, unless such article is 
exported by the consignee within three 
months from the date of notice of such 
réfusal, under such regulations as the Sec- 
retary of the Treasury may prescribe: 
Provided, That the Secretary of the 
Treasury may deliver to the consignee any 
such article pending examination and 
decision in the matter on execution of a 
bond as liquidated damages for the amount 
of the full invoice value thereof together 
with the duty thereon, and on refusal to 
return such article or any part thereof for 
any cause to the custody of the Secretary 
of the Treasury when demanded for the 
purpose of excluding it from the country 
or for any other purpose, said consignee 
shall forfeit the full amount of the bond 
as liquidated damages. 


(Continued on page 64) 
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Compare your on 


Lipsticks 
Rouges 
Mascara 
Powders 


and other cosmetics, both as to quality and 
price, with those produced by Sterling. You, 
too, may find it more economical to buy from 
us than from your present source. Or, perhaps, 
if you are considering manufacturing yourself, 
you may find that Sterling’s quantity production, 
is considerably cheaper than your own produc- 
tion costs. Our prices will save you money 
and our quality bring you repeat sales. 


-—— @ -- 


STERLING MANUFACTURING CO. 


BELLEVILLE, N. J. 














HIGHEST SPEED PORTABLE 
VACUUM BOTTLE FILLER 


The Rodgers Port- 
able Vacuum Bottle Fil- 
lers are made in com- 
pact units, filling all 
sizes of bottles from one 
ounce to one quart 
capacity, at the rate of 
up to 60 per minute, 
according to size. 

They are adjustable 
and fill to any predeter- 
mined level. They re- 
ject imperfect bottles, 
are simple in operation, 
and operate from your 
light socket. Units are 
shipped complete with 
hose, nozzles, motorand 
cord, ready to plug into 
your light socket. 











Fastest Hand - Operated 
and Motor-Driven Tube 


or Jar Filler 


No. 6A Hand-Operated Tube or Jar Filler, 
illustrated, has a capacity up to 25 per minute. 
Our No. 8A Direct Motor Driven Tube or Jar 
Filler has a capacity up to 50 per minute. 
This is the fastest and most economical power 
filler on the market. Prices on request. 


We also manufacture hand operated 
and motor driven Tube Close, 
Clipping and Clipless Machines, 
Package and Powder Box Filling 
Machines, Glass-Lined Tanks, Con- 
Mal Pony Mixers & Ointment 
ills. 


Send for new Catalog No. 5 


GEORGE G. RODGERS CO. 


183 VARICK STREET NEW YORK CITY 
WAlker 5-6892 Established 1890 








LABELS 


ENGRAVED ann EMBOSSED 


Faithful Service Since 1881 


JOHN HORN 


837:Tenth Ave. New York 








Tablet Counting 
Machinery 


COATED AND UNCOATED TYPES 
Accurale, Speedy and Visible Count without 
Handling or Chipping 


Send sample container and tablets for quotation 


JOHN W. AYERS & SON 
Bloomfield, N. J. 


Manufacturers of Tablet Counting and Filling 
Machinery since 1883 

















MODEL-:S- IMPROVED] | 


a WORLD 
|| LABELER 
he ; 


The most flexible labeling machine. Easily equipped 
for labeling any size bottle or jar. This wonderful 
machine has many exclusive mechanical features, 
developed by manufacturing experience of more 
than thirty-five years. 


ECONOMIC MACHINERY COMPANY 


WORCESTER, MASS. 


Makers of complete line of automatic and semi-automatic labelers 
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Milk of Magnesia 


What is the present attitude of the Government regarding Milk of 
Viagnesia and can we sell stocks of this product if made by other 
than the double decomposition process? How can the Government 
tell what process was used by inspecting the final product?—Cleveland 

The present ruling of the Department is that Milk of Magnesia 
to be USP must be made from the ingredients specified in the 
USP, which are caustic soda and magnesium sulfate. This 
means that the double decomposition process must be used. 
Practically ninety percent. of the manufacturers making the 
product have not been using this process. For this reason, and 
also for the reason that Milk of Magnesia on the market is quite 
universally of excellent quality, the Department has delayed 
making seizures until some of the stocks are disposed of, it is said. 
In order legally to dispose of present stocks, or in fact in order 
legally to continue to use the oxide method of making Milk of 
Magnesia, all that is necessary is to make a statement on the 
label that the Milk of Magnesia differs from the USP product in 
that it is made from magnesium oxide. The Government can tell 
the raw materials from which the product was made by the fact 
that the product made from the oxide contains a trace of calcium 
which is not present in the product made by the USP process. 
There is also some likelihood that the difference can be detected 
by a determination of the dispersion of the particles as shown 


under a microscope. 
Aspirin Chest Rub 


We are thinking of making a chest rub containing aspirin. Is 
there any literature on the external use of aspirin?— Des Moines. 

We published a short note on the external use of aspirin but 
only to illustrate a patent awarded to Seil, Putt and Rusby Inc. 
This patent prevents the external use of aspirin unless the permis- 


sion of the patentees has been obtained. 


Brushless Cream 

We are making a brushless shaving cream which is satisfactory 
in point of consistency but unsatisfactory in regards to lustre. How 
can we increase the lustre of a brushless cream like this without 
making it excessively pearly?— Chicago. 

The addition of any substance which will increase translucency 
will increase lustre. For instance the addition of a small per- 
centage of monoglyceride stearate (about 2%) to the stearic acid 
will make an extremely lustrous cream, assuming that the cream 
does not contain more than 18% of stearic acid in the first place. 
If it does then it will be necessary to increase the percentage of 
monoglyceride stearate slightly. Also it is necessary to vary the 
procedure in handling stearates somewhat. In this case the stearic 
acid and the glyceride are melted together, and the melted mass 
is added to the hot alkali solution, stirring being continued until 
the mass is cold. A certain amount of lustre will form in any 
cream containing an excess of stearic acid provided the correct 
procedure is followed and the proper alkalis used, but once the 
surface is disturbed the lustre temporarily disappears. This will 
not be the case in creams containing an added percentage of 
glyceride. 

Wave Solutions 

We have experimented for some time with Finger Waving Solu- 
tion in an attempt to produce one that would not leave a flake in 
the hair. So far, we have not been very successful. We have er- 
perimented on Powdered Gums and Quince Seed Mucilage. We 
have obtained the best results from the Quince Seed Mucilage, but 
this product has not been entirely satisfactory. Can you offer us 
any help or suggestions on this problem?—Salt Lake City. 

We can’t understand why a flake should form, unless heat. is 
being applied to the hair after waving. This type of lotion is to 
be used sparingly and cold, and is not to be confused with lotions 
intended to soften the hair before permanent waving. We wish 
you had sent along the formula so that we could have a look at it. 
However, here is a quince seed waving fluid with which you 


should have no trouble. 
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READERS’ 


High grade quince seed 3.00% 
BORAX... ; 3.00 * 
Formaldehyde 8s is 
Water... ‘ 93.85 ** 


100 .00°; 

Procedure: Boil half the water, add the quince seed, soak 10 to 
12 hours and strain. Dissolve the borax in the rest of the water, 
filter and add to the mucilage. Mix well. add formaldehyde and 
perfume. 

Lumpiness in Cream 

We have been making an emulsion for twenty years and never had 
any trouble with it until we started to sell Canada this year. Since 
then we've had a lot of complaints about the cream getting thicker 
and kind of lumpy even though it doesn’t separate. We are told 
that this condition happens only when our product is in transit and 
gels very cold. We don’t understand this because the glycerine con- 
tent is such that it would take sub zero weather to freeze it. We 
noticed that in Readers Questions vou assist other subscribers in 
view of which we'd like your opinions on this matter.—Buffalo. 

The lumpiness is probably due to crystallization of the waxes 
in your product. [t does not require freezing to effect this condi- 
tion. An emulsion is not a chemical compound or a solution. 
The various ingredients even in their finely dispersed state still 
retain their physical properties and chemical identity. This is 
proved by the fact that if you run an emulsion through a high 
speed centrifugal separator you can break it down into all its 
component parts excepting those which are miscible in each other 
as, for instance, alcohol and water or glycerin and water. In view 
of this, and although there has been very little written on the 
subject, we feel that the melting points of the various ingredients 
that are in an emulsion have an important bearing in determining 
its stability under low temperature condition. It seems logical 
to assume that if the materials of the dispersed phase have rela- 
tively the same melting points, the emulsion would be much more 
stable than would be the case if these melting points varied widely. 


Light Crude Oil 


Can you tell us where to obtain a light colored crude oil. We want 
to use it in a preparation that will be used externally and on account 
of this we want a light colored crude that won't stain—Miami. 

If you write to the oil manufacturers who advertise in this 
paper they will be able to tell you which of the various crudes 
is lightest in color. But to be perfectly frank we advise you not 
to hope to obtain a crude that will be light enough for your pur- 
pose. It is possible that you might be able to lighten the color of 
ordinary crude by repeated filtering with decolorizing carbon. 
We once tried this on oil of thuja which is such a dark green 
that it is almost black and the method did reduce the color 


several degrees. You might try it. 


Hot Oil Treatment 


We want to make a hot oil treatment for the hair. Have you any 
suggestions regarding their manufacture. We have been subscriber 
to your invaluable paper, ever since it used to be called Drug and 
Chemical Markets. So we feel like old friends.—Chicago. 

We haven’t examined any of the more recent hot oil prepara- 
tions. But we’re of the opinion that they are sulfonated castor 
oil. If any reader has more specific data we shall be happy to 


pass it on. 
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QUESTIONS 


Cream and Waveset 


Will you please criticise the following formulae: 


Beeswar. . : 2 Ibs. 
Paraffin war 14 Ib. 
Water... Fy es 
Borar 0? 
feacia.. 0.1 


We find that this cream hardens up, making it unfit for use after 


a short time. 
Permanent wave solution: 


Gum arabie af o7. 
Sodium bisulfite 4 
Borar 6Y 
Spike lavendar oil. iy 
{mmonia... 97 ov. 
Water 1 gal. 


We have had complaints that this preparation does not curl very 
well— Montreal. 

We believe that the hardening in the first formula is due to 
the use of gum acacia. It is a little difficult to see the reason for 
the use of this material in the formula such as you have given. 
It might be possible to overcome this condition by reducing the 
water content slightly and compensating for the reduction with 
glycerine. It is recommended that not more than 5“¢ of glycerine 
be used, however, because it is likely to offset the rolling effect of 
the cream. On the other hand the addition of some stearic acid 
would probably facilitate the rolling action of the cream. It 
would probably improve the cream to substitute for the acacias, 
casein or gum karaya. 

In the permanent wave solution there is no need for the gum 
arabic. These solutions are alkaline and intended to soften the 
hair before permanent waving and the presence of gum arabic is 


superfluous, besides being incompatible with the borax. 


Vibrating Tables 


Will you kindly put us in touch with the manufacturérs of 
vibrating tables. We have a considerable volume of vanishing cream 
which we fill cold from a tube filler. This operation required that 
the girls pound the jars to remove air pockets and of course such an 
operation ts slow and erpensive. New York City. 

We refer you to THe DruG ann Cosmetic Cataoe for 
sources of vibrating tables. But frankly we see no reason why 
they are necessary. Why not use a plunger filler that would fill 
from the bottom of the jars? Then all you’d have to do would 
be to trim the tops with a spatula. This will give you a smooth 


even finish and your jars will contain no air pockets. 


Antiseptic Solution 


We are going to market a liquid aseptic solution and intend to 
use the following chemicals:—potash alum, quinosol, menthol, mer- 
The mercurochrome is added simply as a dye to give 
the product a flesh color. Do you know of any chemical which is 
better to use for this purpose?—Pittsburgh. 

We presume the last question refers to the coloring agent. 


curochrome. 


Mercurochrome is, of course, a good dye but one as good could 
be obtained from the color firms who advertise regularly in this 
paper. Write them. 
potash alum in this formula. Oxyquinoline Sulfate is a powerful 


Incidentally, we see no reason for the 


antiseptic. 
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Skin Ointment 


We are preparing copy for one of our clients who is going to 
market a new type of skin ointment. Our client feels, however, that 
the statement that the ointment is for “eruptions, irritation and 
diseases of the skin’? would probably be construed as too general. 
What is your opinion? New Orleans. 

We think your client is wise in wishing to refrain from such 
broad statements. Quite likely the Department would object 
to the word “‘diseases.”” Certainly you would not like the in- 
ference to be drawn that your ointment is good for skin cancer 
or syphilitic eruptions. It would be better to say that the oint- 
ment is useful for many eruptions and irritations of the'skin. 


Hand Cream 
I have had such wonderful success with your No. 4 Quick Melting 
also your No. 6 Quick Melting, Oily 
type 2 as per formulas published in your November number that I 
am very desirous of trying a good hand cream. I have had several 


Absorption Base type 1, 


formulas and have paid good money for them, but so far have not 
had what I am really looking for. Owing to the fact that all of the 
formulas that I have tried from THE DRUG AND COSMETIC 
7 VDUSTRY have proven to be such excellent successes, I feel that 
you will be able to help me in this instance.—Hollywood. 

We appreciate the compliment and will be pleased to carry 
on a work which has proven to be of such value to the trade. 
However we are obviously limited in the scope of our service and 
the only way in which you can obtain an origina) development 
is to retain the services of a competent consulting chemist. We 
did publish a hand cream formula in the November issue Readers’ 


Questions. We offer a variation of that formula as follows: 


Mono glyceride stearate 10.007 
Cocoa butter. 2.00“ 
Glycerine 3.00 °° 
Anhydrous Lanolin 2.00" 
Stearic acid : L.00 °° 
Water . 80.00" 


100 .00% 

Procedure: Add the ingredients to the water, turn on the heat 
and bring to the boiling point with constant stirring. When all 
the ingredients are melted and a clear emulsion is formed, shut 


off the heat and continue the mixing until the product is cold. 


Gritty Creams 


We have had several complaints recently about one of our creams 


becoming very gritty. The formula for this cream is as follows: 


Beeswar ; : 1 lb. 
Lanolin, anhydrous. . 13 02. 
Spermaceti -. 2 42. 
Vineral oil iit, Joe 
Distilled water cle oo Canes 
Borar. . 1% 02. 


We will be obliged if you will give us some idea as to the cause of 
the condition mentioned above. The cream is emulsified at 145°F.— 
Los Angeles. 

Grittiness, as we have stated before, is usually caused by 
failure to have the borax solution as hot or hotter than the 
melted waxes or fats. In this case, however, the extremely high 
percentage of spermaceti, which has rather a coarse, crystalline 
structure, may be the cause of the grittiness. It is suggested that 
the spermaceti be reduced by 1 Ib. and the beeswax increased to 
2 lbs. 


Powder Deodorant 


We want to make a powder deodorant that will appeal to a high 
priced market. We've tested the following formula and although it 
deodorizes well, it becomes lumpy on standing. Tale 75 Alum 5 
Aluminum Chloride 10, Borie acid 10.—Philadelphia. 

The lumpiness is caused by the aluminum chloride, which being 
very hygroscopic attracts moisture from the air and causes the 


lumps. Leave it out altogether and increase the boric acid. 
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THE COMPOUNDERS’ CORNER 


Beeswax in Cosmetics 

Beeswax is used in hair pomades, lip- 
sticks and like. A general preparation for 
skin diseases is made with addition of pe- 
trolatum, juniper-berry tar, zinc oxide and 
sulfur. The wax acts as a protective agent 
for diseased parts against water and air. 
A good pomade for the hair contains 30° 
tallow, 59°;% lard and 11°% beeswax. <A 
lipstick composition contains 38.5°0 bees- 
wax, 16.1°% white oil, 11.5°¢ lanolin and 
3.9°% spermaceti, plus coloring matter. 
Beeswax used in emulsified state gives an 
excellent cold cream. The ease with which 
the wax is emulsified is a very important 
property and is responsible largely for the 
fine appearance of cold creams containing 
it. One formula for such a cold cream 
contains 14.10°% white beeswax, 7.83°7 
spermaceti, 11.20°% stearic acid, 45.20% 
white oil, 18.8°7% water, 2.61° borax and 
0.266% sodium benzoate. From the 
cosmetic standpoint cold creams that con- 
tain lanolin in the place of stearin are 
more effective, but their odor and color 
as well as other external properties are 
not as good as those of the stearin cold 
creams. A formula for the lanolin cold 
cream contains 43.7°% almond oil, 11.0% 
lanolin, 8.2°¢ spermaceti, 30.0°% water, 
6.6% beeswax and 0.5% borax. A milky 








preparation for the face contains 10.5% 


white beeswax, 0.8° > potash, 5.2% white 


oil and 83.5% water. 


Menthol Face Lotion 

The composition contains 0.8 part of 
menthol, 3.3 parts of boric acid, 12.0 parts 
of glycerin, 50.0 parts of alcohol and 
sufficient distilled water or witch hazel 
water to make 1450.0 parts in all. The 
mixture is made in the usual manner and 
allowed to stand eight hours and then 
filtered. It may be perfumed with bay 
rum oil or the like. Another composition 
contains 2.0 parts of menthol, 10.7 parts 
of gum tragacanth, 50 parts of tincture of 
benzoin, 40 parts of glycerin, one part 
cinnamon oil, 4 parts of oil of cinnamon 
leaves, 5 parts of geranium oil and enough 
water to make 1,000 parts in all. Menthol 
is first dissolved in tincture of benzoin, 
then gum tragacanth is added and there- 
after glycerin and oils. Mixture is vigor- 
ously shaken until homogeneous mass is 
obtained. Water is then slowly added and 
it is again vigorously shaken. 


Inert Materials in Skin Creams 

Some skin creams are made with inert 
substances which cannot be rubbed into 
skin. These substances may be _pre- 
cipitated chalk, kaolin, kieselguhr and 
tripoli. What action these products can 
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have on skin is not clear. They must all 
be used in very fine subdivision. Kaolin 
must be sterilized first before being in- 
corporated in cream. Proportion gen- 


erally employed is about 5 to 10°% of 


weight of cream. Thus a _ stearin-base 
cream may be made with 180 parts 
saponification stearin, 18 parts potassium 
carbonate, 300 parts glycerin, 40 parts 
lanolin, 10 parts beeswax, and 75 parts 
kaolin powder. Fatty-base cream is made 
from 50 parts spermaceti, 40 parts bees- 
wax, 5 parts saponification stearin, 5 
parts lanolin, 320 parts peanut oil, 200 
parts water and 5 parts borax. This 
mixture is worked up with heating and 
while still hot there is added mixture of 
50 parts white silica, 30 parts kaolin and 
100 parts peanut oil. 


Mascara Oil 

Better grade products generally con- 
tain fatty oils, such as olive oil, sweet oil 
of almonds, peach kernel oil, while the 
less expensive preparations contain min- 
eral oil mixed with some of the other oils, 
or else of mineral oil alone, properly 
colored and perfumed. For example, one 
composition contains half olive oil and 
half almond oil, or also peach kernel oil. 
An inexpensive product may be prepared 
from 400 parts of olive oil, 600 parts of 
mineral oil, colored red with one part 
of alkannin, which must be dissolved in a 
little warm oil. Perfume bouquet recom- 
mended contains 2 parts of cananga oil, 
2 parts of orange oil (bitter), 2 parts of 
oil of bergamot and 8 parts of geranium 
oil. 


New Hair Dye Composition 


Accepted best form of hair dye is paste 
and not liquid. Generally a soap is added 
to liquid to make it pasty or at least 
highly viscous. Better results are claimed 
for preparations containing oxy-alkyl- 
amine soaps, particularly triethanolamine 
stearate. Latter soap is much milder than 
any other common soap, such as potash or 
soda soap, since triethanolamine is a much 
weaker alkali than even ammonia. Further 
more, addition of suitable ethers of glycol, 
such as monoethyl ether of ethylene 
glycol, or also of alcohol and other suitable 
organic solvents, soluble in water, avoids 
foaming of preparation and production of 
lather. When preparation is used, it may 
be mixed with 15 to 20% of its weight of 
hydrogen peroxide or latter may be first 
applied to hair. 

An example of new dye preparation con- 
tains 2 parts triethanolamine, 16 parts 
ethylene glycol monoethyl ether, 30 parts 
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stearic acid, 3 parts sulfonated dinitro- 
phenol, 0.33 part metaphenylenediamine, 
50 parts alcohol and 6.65 parts resorcinol, 
as well as 52 parts water. Latter is first 
heated to boiling point and then tri- 
ethanolamine and monoethyl ether ether 
of ethylene glycol are added. Then stearic 
acid is melted and allowed to flow into 
above solution in thin stream. Mixture is 
stirred until it congeals. Uniform paste is 
formed, which is then thoroughly mixed 
with alcoholic solution of sulfonated di- 
nitrophenol, metaphenylenediamine and 
resorcinol. Paste, obtained in this manner, 
should be stored in containers out of 
contact with sunlight. Process has been 
patented. 


Triethanolamine in Cosmetics 


Triethanolamine has been recommended 
for use in making face lotions. A formula 
contains 0.5 part of triethanolamine, 4 
parts of glycerin, 33 parts of 95 to 96% 
ethyl alcohol, 0.5 part of perfume and 62 
parts of distilled water. It has been 
observed that when triethanolamine is 
used in face lotions containing large quan- 
tities of water, an after-darkening effect 
is apt to occur. The addition of only 5 to 
10°, of triethanolamine to liquid soap 
shampoos is sufficient to give them all the 
desirable effects of the amine. A _ well- 
made, neutral liquid soap should be used 
containing 25% fatty acids. From 90 to 
95 parts by weight of the soap are mixed 
with 5 to 10 parts of triethanolamine 
oleate or stearate, which is first mixed 
with an equal proportion of acid-free 
alcohol. The triethanolamine soap makes 
the hair very soft and flexible, increases 
the detergent powers of the soap, re- 
moves the grease from the hair con- 
siderably more effectively than ordinary 
soap and is a very effective dandruff re- 
mover. The following formula has been 
suggested:—55 parts of distilled oleic 
acid, 40 parts of coconut oil fatty acids, 
50 parts of triethanolamine and 55 parts 
of ethyl alcohol or monoethyl ether of 
diethyleneglycol. Sulfonated castor oil 
may also be added for its neutralizing 
effect. The coconut oil fatty acids and 
the oleic acid are first melted together and 
then the monoethyl ether of diethylene- 
glycol or alcohol is added. 

Triethanolamine has been used in ex- 
periments in the place of potassium car- 
bonate in the preparation of stearate 
creams. When the amine is used, there is 
no foaming and overflow of the cream 
mass during its manufacture, no forma- 
tion of lumps. The emulsion forms slowly 
and always with the same results. It is 
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A saving in inventory can be effected by the 
adoption of a popular priced odor for your 
complete line. Your products will be identified 
with a single distinctive odor and a large 
and expensive inventory will be avoided. We 
recommend the following odor complexes for 


all types of cosmetic creations: 








Jardin de Juin a delightful, flowery fragrance of the 











blonde type.” 














Rose Flower A a lasting odor closely resembling the 
flower. 

Bouquet S 702 the essence of sophistication, powerful 
and lasting 





Orchidee Imported New distinctive with a hint of the Oriental. 





Your inquiries will recetve our best attention! 
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important to weigh out the ingredients 
accurately according to the formula which 
has been found suitable, such as the fol- 
lowing :—90 grams of hard, brittle, double- 
pressed stearic acid, 10 grams of cetyl 
alcohol of highest melting point, 35 ccm. 
of glycerin, 6 ccm. of triethanolamine, 
300 ccm. of water and 2 grams of perfume 
(not more). Stearin and cetyl alcohol are 
melted together. Triethanolamine, glyc- 
erin and a small quantity of borax 
(about that carried on a knife point) are 
dissolved separately in boiling hot water. 
The solution is boiled and the molten 
stearic acid-cetyl alcohol mixture is im- 
mediately added in a thin stream with 
constant agitation. The perfume is added 
in small portions, preferably drop by drop 
after the mixture has almost cooled down 
completely. 


Quinine Preparations in Oil 


A three per cent sterile solution of 
quinine in essential oils is used for in- 
jection purposes. A solution of quinine 
and camphor and terpenes in oils, giving 
3% concentration, is reported to be a 
valuable prophylactic against grip and 
pneumonia. Ten per cent solution of 
quinine is used for intramuscular injection 
in place of large rectal doses of the alka- 
loid in chronic septic conditions. Quinine 
solution is prepared with 10° % lanolin. 


Deliquescence of Powder Mixture 


A powder, which contains caffein, 
amidopyrin and acetylsalicylic acid was 
found to deliquesce. It has been found 
that addition of 2 parts light magnesium 
oxide to 5 parts of a powder, containing 
acetylsalicylic acid, phenacetin, amido- 
pyrin and caffein prevented deliquescence, 
and it is suggested that the same remedy 
can be successfully used in this case. 
Magnesium oxide should first be mixed 
with amidopyrin and then other ingredi- 
ents added. 


Givaudan Makes Cetyl Alcohol 


Givaudan-Delawanna, Inc., New York, 
has announced that it is now manufactur- 
ing cetyl alcohol which is increasingly 
used as a cosmetic cream and ointment 
base. This is believed to be the first 
commercial production of cetyl aclohol in 
the United States. 


Foaming Ingredients in Hair Lotions 


Saponin possesses good foaming prop- 
erties, but when it is used in too large 
proportions in hair lotions and washes, it 
causes brownish after-coloring of hair. 
This is particularly true when alkalies 
are present. It is claimed that 0.59% of 
saponin is all that is required in any case. 
Quillaia bark can also be used for this 
purpose. Finished hair lotion should 
contain approximately 50 parts quillaia 
bark per 1,000 parts of preparation. 
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Quillaia bark is first extracted with re- 
quired proportion of water at 25 to 30° C. 
Extract is mixed with alcohol to which 
perfume and other substances are added. 


Unusual Lipstick Base 

A lipstick base, fully prepared in all the 
various popular shades, has been placed 
on the market by an American manu- 
facturer. This base is carefully colored 
and will stand a number of remeltings. All 
that the manufacturer has to do is to 
melt the base and pour it into molds. 

It is said that the base produces lip- 
sticks of excellent consistency and a very 
high degree of indelibility. It is possible 
that the same manufacturer may also 
work out an arrangement to supply molds 
of one and two dozen quantities for the 
smaller manufacturers. Larger manu- 
facturers will find the base useful because 
it does away with the necessity for special 
equipment, and obviates the usual diffi- 
culties encountered in controlling the 
color and texture of lipsticks. 

This department will be pleased to 
forward the inquiries of interested manu- 
facturers. 


Salves for Abscesses 

Effective preparations for abscesses have 
been proposed. For example 7.5 parts 
gum elemi, 7.5 parts larch turpentine, 
75 parts lard, ten parts lanolin and 25 
drops liquid carbolic acid. A few prepara- 
tions contain merely salve base and 
medicament. Thus 75 parts paraflin un- 
guentum are mixed with 25 parts bismuth 
subnitrate; 90 parts of mixture of paraffin 
unguentum and glycerin unguentum are 
mixed with ten parts of iodoform. Again, 
20 parts vioform are mixed with 80 parts 
glycerin ointment; also 20 parts ichthy- 
smut. are mixed with 80 parts glycerin 
ointment. 

More complex mixture consists of half 
part boric acid, 4 parts zinc oxide, 1 parts 
tale, 0.15 part iodoform, 0.15 part balsam 
Peru, 35 parts unguentum diachylonum, 
35 parts petrolatum and enough prepared 
suet to make 100 parts. 

In another are 2.5 parts boric acid, 0.5 
part pulverized salicylic acid, 5 parts 
zinc oxide, 0.8 part bismuth subgallate, 
0.8 part lead subacetate solution, 10 parts 
anhydrous lanolin and yellow beexwax 
to make 50 parts. 


Migraine Pencils 


Migraine pencils should be of pure 
menthol only. Menthol is melted on 
water bath and poured into molds. Pencils 
are fastened to holders by suitable cement 
or by rapidly melting lower end of stick 
and pushing into wooden holder. All sub- 
stances, such as spermaceti, stearin, 
chloral-hydrate, paraffin and like, which 
are added to menthol, reduce its quality, 


and stearin, makes brittle as well. How- 
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ever, addition of 70 parts stearin to 30 
parts menthol is common practice. 


Bismuth Hair Dyes 


Some new formulae for making these 
hair dyes follow: First, 50 parts of bis- 
muth nitrate are dissolved in 250 parts 
water and 700 parts alcohol and sufficient 
ammonia is added to form solution 
number 1; second solution contains 100 
parts sodium thiosulfate in one liter of 
water. In another preparation 50 parts 
bismuth citrate are dissolved in 33 parts 
alcohol, 200 parts rose water, 300 parts 
water and sufficient ammonia to give 
solution number 1, while secord solution 
contains 120 grams sodium thiosulfate dis- 
solved in 400 grams water. In another 
preparation 12 parts bismuth subnitrate 
are mixed with 58 parts water and mix- 
ture poured into porcelain mortar and 
18 parts nitric acid are gradually added 
until solution takes place. This solution 
is then poured into solution of 9 parts 
tartaric acid, 8.5 parts sodium bicarbo- 
nate dissolved in 900 parts water. Pre- 
cipitate is collected on filter cloth, washed 
well with water and dissolved in sufficient- 
ly strong ammonia solution. Then 6 parts 
sodium thiosulfate, 30 parts glycerin are 
added as well as sufficient water to obtain 
total of 240 parts. 


Precipitation in Tincture of 


Hyoscyamus 

Such precipitation is due to some de- 
posit from the leaf when extracted with 
70°% alcohol. Substance precipitated is 
insoluble in the dilute alcohol used. 
Trouble is sometimes retarded by dilution 
of tincture before it is added to various 
mixtures. Even then it was found that 
precipitate appeared after some time. 
Color and quantity of precipitated sub- 
stance varies according to nature of 


leaves used. 


Solvent for Arseno-Benzenes 

Suitable solvent mixture for preparing 
solutions of various anti-syphilitic agents 
for injection purposes, consists of half 
gram chloretohe, half gram guaiacol, 5 
grams glucose and distilled water to make 
100 ce. 


Coloration of Bismuth-Phenol Liquor 
Liquid is made according to formula 
which calls for one dracham ammonium 
citrate, 10 minims glycerinate of phenol, 
10 grains levigated magnesium carbonate, 
one fluid dracham glycerin and chloroform 
water to make 0.5 fluid ounce in all. 
Supernatant liquor became blue on stand- 
ing for few hours. Blue color is due to 
first two ingredients of composition. Such 
color develops more rapidly when prepara- 
tion is exposed to action of light. Color 
may be due to presence of nitrate of bis- 
muth in solution of bismuth ammonium 
citrate. Preparation should be kept in 
amber-colored glass bottles. 
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Latest Drug Act 


(Continued from page 56) 


(c) Al) charges for storage, cartage, and 


labor on article which is refused 


admission or delivery shal) be paid by 


any 


the owner or consignee and in default of 
such shall 
against any future importations made by 


payment constitute a_ lien 
such owner or consignee. 

(d) A food, drug, or cosmetic intended 
for export which is not adulterated within 
the meaning of section 3. paragraph (a 
section 4, paragraph (a); or section 5 
shall not be deemed to be adulterated or 
misbranded under this Act if it (1) ac- 
cords to the specifications of the foreign 
purchaser, (2) complies with the laws of 
the country to which it is intended for 


export, and (3) is labeled on the outside of 


the package with the words, “For Ex- 
port.” But if such article is sold) or 


offered for sale in domestic commerce, 
this paragraph shall not exempt it from 


any of the provisions of this Act. 


Publicity 


Sec. 21. The Secretary shall cause to be 
published periodically a report) summar- 
izing all judgments, decrees, and court 
orders which have been rendered, in- 
cluding the nature of the charge and the 
disposition thereof. The Secretary shall 


also cause to be disseminated such in- 
formation regarding food, drugs, or cos- 
metics as may be necessary to protect 
against danger to public health or fraud 
upon the consumer: Provided, That no 
such information shall be so disseminated 
regarding any brand of food, drug, or 
cosmetic before rendition of final judg- 
ment in proceedings against it except in 
cases involving imminent danger to health 


or 2ross deception of the consumer. 
General Administrative Provisions 


Sec. 22. (a) The authority to make 
regulations for tbe eflicient enforcement of 
this Act, except as otherwise provided in 
this 


Secretary. 


section, is hereby vested in the 


b) To aid and advise the Secretary in 


promulgating regulations for the pro- 


tection of public health, as contemplated 


’ 


by Section 3, subdivision (2) of paragraph 


a), and paragraph (d); section 4, sub- 


division (2) of paragraph (b). section 5, 
paragraph (b): section 8, paragraph (b), 


(c), and (d), subdivision (1) of paragraph 


e), and paragraph (g); section 9, para- 
section 12 
Public 


provided which shall 


graph (c); section 10; and 


paragraph (a), a Committee on 
Health is hereby 
consist of five members designated by the 
their 


guished scientific attainment and interest 


President with a view to distin- 
in public health and without regard to 
their political affiliation. 

¢) To aid and advise the Secretary in 
with 


the promulgation of regulations 


respect to food as contemplated by sec- 
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subdivision (2) of paragraph (a), 
and paragraphs (d), (e), and (g); and 
section 11, a Committee on 
hereby provided which shall consist of 


tion 7, 
Food is 


five members designated by the President 
with a view to their scientific and tech- 
nical knowledge of food and without re- 
gard to political affiliation. 

(d) Whenever the 
that any regulation contemplated by the 
provisions of this Act enumerated in para- 
graphs (b) and (c) of this section should 
be established, he shall so advise the ap- 
With the approval 
of not less than three members, the com- 


Secretary deems 


propriate committee. 


mittee shall recommend to the Secretary 
a proposed regulation, and the Secretary 
shall give notice of the proposal and of the 
time and place of a public hearing to be 
held thereon not less than thirty days 
after the date of such notice. After such 
public hearing the Secretary is authorized 
to formulate and promulgate such regu- 
lation, but no such regulation shall be 
promulgated without the approval of at 
least three members of the committee. 
The regulation so promulgated shall be- 
come effective on a date fixed by the Sec- 
retary, which date shall not be prior to 
ninety days after its promulgation, and 
may be amended or repealed in the same 
manner as is provided for its adoption: 
That 


exemptions pursuant to section 8, para- 


Provided, regulations setting up 


graph (d), and section 9, paragraph (c 
may be promulgated without notice or 
hearing and shall become effective at such 
time as the Secretary determines. 

e) The term of office of members of the 
Committees provided by paragraphs (b 
and (c) of this section shall be five years, 
but the terms of office of the members 
first appointed shall expire at the end of 
one, two, three, four, and five years, as 
shall be designated by the President in 
their respective appointments. In ap- 
pointing members to the committees the 
President shall designate the chairman. 
No person who is a member of the Depart- 
ment of Agriculture, or who has a finan- 
cial interest in the manufacture, adver- 
tising, or sale of any food, drug or cos- 
metic shall be eligible to appointment to 
either committee. 

f) Each committee shall convene at 
least once each year in the city of Wash- 
ington at a time to be designated by its 
chairman, but action by either committee 
under this section may be taken by the 
members thereof acting individually with- 
out convening in meeting. In each case 
in which approval by either committee of 
a regulation is required under this section, 
the Secretary shall transmit to each mem- 
ber of such committee a transcript of the 
record of the public hearing held by him. 
Members of the committees shall be given 
due notice of, and may sit with the Secre- 
tary or his representatives at, all such 
public hearings relating to the functions 


of their respective committees. © Each 
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committee on its own motion or at the 
request of the Secretary may advise him 
of its views on any question concerning 
the enforcement of this Act. 

(g) The Secretary of the Treasury and 
the Secretary of Agriculture shall jointly 
prescribe regulations for the efficient en- 
forcement of the provisions of section 20. 
Such regulations shall be promulgated in 
such manner and take effect at such time 
as the Secretary of Agriculture shall 
determine. 

(h) Hearings authorized or required by 
this Act shall be conducted by the Sec- 
retary or such officer or employee as he 
may designate for the purpose. In formu- 
lating regulations under paragraphs (b) 
and (c) of this section, the findings of fact 
by the Secretary shall be conclusive if in 


accordance with law. 
Court Reviews of Regulations 


Sec. 23. The district courts of the United 
States are hereby vested with jurisdiction 
to restrain by injunction, temporary or 
permanent, the enforcement by 
officer or employee of the Department of 
promul- 


any 


Agriculture of regulation 


gated as provided in section 23 if it is 


any 


shown that the regulation is unreasonable, 
arbitrary, or capricious, or not in ac- 
cordance with law, and that the petitioner 
will suffer substantial damage by reason 
Provided, That the 


foregoing shall not be deemed to abridge 


of its enforcement: 


the right of any person against whom a 
criminal prosecution or suit for injunction 
shall have been brought under this Act or 
who shall intervene as claimant in any 
proceeding of libel or condemnation to 
plead that the regulation whose violation 
is alleged as the ground for such prosecu- 
tion, suit, or libel, is invalid. 


Separability Clause 


Sec. 24. If any provision of this Act is 
declared unconstitutional, or the applica- 
bility thereof to any person or circum- 
stances is held invalid, the constitution- 
ality of the remainder of the Act and the 
applicability thereof to other persons and 
affected 


circumstances shall not — be 


thereby. 
Effective Date and Repeals 


This Act shall take effect 
six months after the date of approval. 
The Federal Food and Drugs Act of June 
30, 1906, as amended (U.S. C., title 21, 
1-15), shall until 
such effective date, and, except as other- 


Sec. 25. (a 


secs. remain in force 
wise provided in this paragraph, is hereby 
repealed. effective upon such date: Pro- 
vided, That upon the approval of this 
Act and before its effective date the Sec- 
retary is authorized to conduct hearings 
and to promulgate regulations under the 
provisions shall 
effective on or after the effective date of 
this Act as the Secretary. shall 


hereof which become 
direct. 
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(moving tweive-month averages, 1931=100) 


ETHYL ALCOHOL PRODUCTION 


PRODUCTION 1933 1932 
1000 Jan.-Oct. 106,814 116,150 
proof Oct. . 16,509 13,140 
gals. Sept. . 13,968 13,355 

SALES 
1000 Jan.-Oct. 102,992 100,907 
proof Oct. . 22,538 12,602 
gals. Sept. ° 13,268 12,548 





ALCOHOL PRICES REMAIN 
UNCHANGED FOR FIRST QUARTER 


Prices for industrial alcohol remain 
unchanged for the first quarter of the cur- 
rent year. In the face of good demand 
for both pure and denatured alcohol, 
the market situation continues excep- 
tionally steady. 

Latest available figures for sales indi- 
cate that for the month of October sales 
were nearly double those of the same 
month last year; while in the same period 
the production figures indicate only a 
slight increase over the preceding year. 

The possibility of both an increase in 
the processing tax on corn and the addi- 
tion of compensatory taxes on raw mate- 
rials competitive with corn, lends strength 
to the future price situation. 

Prices at producing points for the first 
quarter of 1934 for deliveries prior to 
March 81st are as follows: 


Cc. D. No. 5 





PPuME, CALIOCG:.. 6.0.6:66.00 6-058 34¢ per gal. 
Less carlots—1 to 4 drums. 42¢ per gal. 
5 or more. 40¢ per gal. 


C. D.No. 10 
Prices are 1¢ per gallon higher than C. D. No.5 
I eo. 1 


WARUO. <2. ccccresciscnss Se Dein 
Drums, carlots.... 33.5¢ per gal. 
Less carlots—20 drum lots. 35.5¢ per gal. 
5-19 drums.. 39.5¢ per gal. 
1-4 drums... 41.5¢ per gal. 
(Anhydrous grade 5¢ higher) 
Ethyl, 190 Proof, tax- en 
Tanks..... coccccccce Sae800 POF gal. 
Drums, CATO sc cccea $2.415 per gal. 
Less carlots—20 drum lots $2.435 per gal. 
5-19 drums.. $2.515 per gal. 
1-4 drums... $2.535 per gal. 


TITLE Ill REMAINS IN FORCE 


The Attorney General of the United 
States has ruled that Title III of The 
National Prohibition Act and regulations 
promulgated thereunder will remain in 
force and effect regardless of the repeal of 
the Eighteenth Amendment. 

This will be good news to holders of 
permits issued under that Title and 
Regulations No. 3, particularly manu- 
facturers using denatured alcohol formulae. 











U. S. |. A. TO CONTINUE STRICTLY AS A 
MANUFACTURER OF INDUSTRIAL ALCOHOL 





Will Remain as a Producer of Industrial 
and Pure Alcohol for Non-beverage Purposes 


The decision of the U. S. Industrial Aleohol Co., te continue as a 
manufacturer of industrial alcohol and not to engage in the production 
and sale of beverage spirits was announced December 8th, 1933. 

The adoption of this policy was made after a careful consideration of 
the company’s position in that it can continue to best serve the industries 
of this country by directing its entire efforts in the manufacture and 


distribution of industrial alcohol. 





REPORT ON SOLUBILITY OF 
CARBON DIOXIDE IN ALCOHOL 


The solubility of carbon dioxide in 
alcohol has recently been a subject of 
frequent query among chemists. 

The following figures are taken from the 
second edition of Solubilities of Inorganic 
and Organic Substances by Seidell. They 
show the solubility at various temper- 
atures of carbon dioxide in water and in 
ethyl alcohol at atmospheric pressure: 





ec. of COz ce. of CO2 
Temperature dissolved dissolved 
Degrees per ce. of per cc. of 
Centigrade water alcohol 
O...%. Schrier te 1.713. a eer 
tee : Peres te 3.57 
ye reer 2) ae 2.98 
"Ay ee be er 0.665... : 2.57 
Mea ok dclhandilae ewe @.580. «22% 2.20 
EET Oe EE ELE Te .2.01 
od Sabo dw ceed 0.436.. . 
i ere ree ae 


For those desiring additional informa- 
tion, the following references may prove 
of interest. 

Thorp, Dictionary of Chemistry, Vol. 
II, p. 66 (1921), gives the solubility of 
CO; in water and alcohol and refers to 
literature giving solubility of alcohol in 
beer. 

International Critical Tables, Vol. III, 
pages 260, 265, 270, 279 and 281 give 
data on the solubility of CO, in various 
liquids. On page 265 solubility in alcohol 
is given. 


DENATURING PLANT: Where the dena- 
tured alcohol formulas are compounded. The 
large tanks shown at the top of the picture 
contain pure alcohol which is gravity fed 
into the denaturing tanks shown in the back- 
ground. Here the various formulas of dena- 
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The opportunity was presented to the 
company, as a manufacturer of spirits 
which under present laws can be with- 
drawn for any lawful purpose, to qualify 
under the Code of Fair Competition of the 
distilled spirits industry, which covers 
the manufacture and distribution of 
beverage spirits. In accordance with 
the decision to refrain from qualifying 
and classifying itself as a manufacturer of 
beverage spirits, the following telegram 
was sent to the chairman of a committee 
of the distilled spirits industry meeting 
in Washington to arrange for the signing 
of the beverage code: 

WE WIL L NOT BE_ REPRESENTED 

AT MEETING OF YOUR COMMIT- 

TEE STOP BEING PRODUCERS OF 

APPROXIMATEL Y THIRTY - FIVE 


RESTRIC T OUR OPERATIONS AND 
SALES TO NON-BEVERAGE INDUS- 
TRIAL ALCOHOL AND THEREFORE 

; EREFORE 


TION FOR DISTILLED SPIRITS 


INDUSTRY AND PROPOSED MAR- 
KETING AGREEMENT FO 4 
INDUSTRY a OF WHICH COVER 


TORS OF DISTILLED SPIRITS FOR 
BEVERAGE PURPOSES STOP INDUS- 
TRIAL ALCOHOL FOR NON-BEVER- 
AGE PURPOSES IS COVERED BY 
CODE OF CHEMICAL ALLIANCE TO 
WHICH WE ARE SIGNATORY. 


By continuing solely as a producer 
of industrial alcohol, U. S. I.,will be in a 
position to analyze the Federal and State 
Laws regarding the uses and withdrawal 
of alcohol for industrial purposes, particu- 
larly in regard to regulations and permits 
under the provisions of Title III of the 
Treasury Department Regulations. 


tured alcohol are prepared under government 
supervision. As required, the specially dena- 
tured alcohols are drawn off by gravity into 
containers for shipment. Rows of the containers 
ready for immediate shipments are seen in the 
foreground, 
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ALCOHOL ADSORBED BY TEXTILES 
AND RETAINED AFTER DRYING 


Cotton, silk, wool, rayon and paper 
materials which have adsorbed a quantity 
of alcohol retain a perceptible proportion 
of it even after they have apparently 
been completely dried. 

Specimens of these various textiles have 
been dried to constant weight in an air 
bath at 105° to 110° C., and then im- 
mersed in freshly distilled absolute ethyl 
alcohol at 70° C. for 15 minutes. Upon 
removal and a repetition of the drying 
process, their weights have been found 
to have increased in varying proportions, 
ranging from 0.7 to 2.8%, representing 
the amount of adsorbed alcohol retained. 

Chemists conducting experiments in- 
volving the weighing of specimens placed 
in paper thimbles, or where a textile speci- 
men is rinsed in alcohol in the course 
of the experiment, are advised to take the 
alcoholic adsorption factor into considera- 
tion. 


PLASTIC COMPOUND IMPERVIOUS 
TO ALCOHOL AND ACETONE 


A new plastic compound of particular 
interest to manufacturers of alcoholic 
preparations for use in the packaging of 
their products has been developed. It is 
said to give a product which has a glossy 
black lustre finish, which may be em- 
bossed and which will not peel, scratch, 
dent or become sticky. 

The most important qualification 
claimed is that it is completely impervious, 
both in composition and finish, to the 
liquid itself. Prolonged immersion in 
alcohol, chloroform, 10% hydrochloric 
acid, butyl acetate, hydrogen peroxide, 
acetone, ethyl acetate, butyl alcohol or 
10% acetic acid, is said to have no effect 
whatever on the finished product. 

This new compound is suitable for con- 
tainers, jars, caps, and also for such other 
fine pieces as boxes, novelties, etc., where 
a superior appearance is a factor. 














NEW CHEMICALS INTRODUCED 


Among the many new chemicals and 
products introduced at the Chemical 
Exposition of interest to the pharma- 
ceutical trade, are the following: 

Artificial essence of pears, a colorless 
liquid having a fruity odor resembling 
pears. It is soluble in alcohol, and slightly 
soluble in water. Suggested uses are: 
flavoring, perfume ingredients, and odor 
masks for objectionable odors. 

Artificial essence of quince, having a 
definite odor of the fruit, colorless and 
soluble in alcohol but only slightly soluble 








| water; and p-p-Diphenol, which is like- 
| wise very soluble in alcohol and ether but 
| only slightly soluble in water. Both are 
| used as intermediates for dyes and as 
coupling agents. 





USES OF ALCOHOL IN 
INDUSTRY—No. 





This is the eighth of a series of articles 
describing briefly the important con- 
tributions alcohol has made to the 
health and well-being of mankind. 





ALCOHOL IN THE DYESTUFFS 
INDUSTRY 


Upwards of a half million gallons of 
alcohol yearly, enter the dyestuff and 
dye intermediate industries. While 
many chemicals contribute their part 
to this vast and complicated activity, 
none are more essential than alcohol. 

The discovery of coal tar dyes some 
seventy-five years ago is said to have 
occurred while a chemist was experi- 
menting with anilin. In the reaction, 
some alcohol was added and a brilliant 
red dye appeared. This was the be- 
ginning of the synthetic dye stuff 
industry which today has supplanted 
practically all the older dyestuffs of 
vegetable or animal origin and ren- 
dered the user independent of natural 
sources of uncertain quality and lim- 
ited supply. 

The chemistry of dyes and dyestuffs 
is most complex, and space would not 
permit even a partial listing of the 





dyes in which alcohol is used as a raw 
material. 

In the field of dye intermediates, 
are two outstanding alcohol derived 
products, ethyl acetoacetate and so- 
dium ethyl oxalacetate which are used 
in the production of brilliant yellow 
dyes of the Hansa yellow and Tar- 
trazine groups. Ethyl acetate, made 
from ethyl alcohol and vinegar (also 
of alcohol origin) is treated with 
metallic sodium. The crude reaction 
product after neutralization and puri- 
fication becomes commercial ethyl 
acetoacetate. In similar manner, 
sodium ethyl] oxalacetate is manufac- 
tured from ethyl acetate and ethyl 
oxalate. 

Ethyl acetate, ethyl oxalate, ethyl 
acetoacetate and sodium ethyl oxal- 
acetate are produced and sold by 
U. S. Industrial Chemical Co., Inc., 
—a subsidiary of U. S. Industrial Al- 
cohol Co 











in water. It may be used for flavoring 

and as an ingredient in perfume. 
Di-o-Cresol, stated to be very soluble 

in alcohol and ether but insoluble in 
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When the alcohol and acetaldehyde contents 
of some varieties of pears in storage show de- 
cided increase, it is claimed that no time 
should be lost in ripening and marketing the 
pears. Otherwise they will remain hard and 
green. This observation may lead to discov- 
eries useful in other industries than agri- 


culture. 
* * * 


An instrument used in obtaining gravity 
readings of oils without the use of correction 
tables has recently been developed. It is said 
to give directly the A. P. I. gravity of any 
petroleum oil to an average accuracy of 1/10 
degree. 

* « * 


A solution of iodine in oil with a solution of 
a fatty acid salt or resinate of the metal in 
oil makes a colloidal solution possessing dis- 
infectant and therapeutic properties according 
to a recent British Patent. 


* * * 


Three patents, all utilizing egg yolk as an 
important cosmetic factor, have recently 
been issued. It is claimed that the products 
are suitable as shampoos, massage creams, 
salves, cleansing, and softening creams and 
in addition will neither spoil, deteriorate, 
nor assume an offensive odor. 


* * * 

A new chemical antiseptic said to be 1,200 
times as powerful as carbolic acid in killing 
pathogenic bacteria has recently been an- 
nounced. It is claimed that the substance is 
non destructive to body tissue, non-corrosive 
to surgical instruments, odorless, tasteless, 
and colorless in solution. It is described as 
containing phenyl mercuric nitrate and phenyl 
mercuric chloride. 


* a * 


An effective ball mill for face powder or dry 
milling jobs employs smooth hard steel balls 
instead of porcelain or flint pebbles which are 
likely to chip and are difficult to clean. 


* * * 


A small size, low power consuming packer for 
crystals, powders, tablets and other semi-free 
and free flowing materials is said to have an 
unusually large capacity range. Simple in 
operation and adjustment, speeds of 10 to 40 
packages per minute are claimed to be quickly 
available. 
* * * 


According to a recently issued British Patent 
a solid cosmetic can be prepared by the addi- 
tion of an alkali salt of one of the higher fatty 
acids, such as palmitic or stearic to the gela- 
tinized alcoholic solution of a pyrazolone 
derivative. 

* * 


An apparatus, said to measure a dram of 
a with mathematical accuracy, has 
seen designed to stimulate and make more 
convenient for the shop owner, dram sales of 


perfume. 
* * « 


A fly spray base, said to be stainless and free 
from the usual lasting odor of the ordinary 
fly spray, is made with hydrogenated tar oll 
or synthetic oils or their distillates. In addi- 
tion to rapid evaporation it is stated that the 
insecticidal activity of the pyrethrum or the 
like, dissolved in the new bases is not im- 


} paired or retarded. 


* = a 


Large filter surface and quick filtration are 
said to be obtainable in a recently perfected 
glass funnel. A glass disc with ‘‘slit-sieve’’ holes 
is fused into the glass vessel and it is claimed 
that the exact inside diameter permits the 
insertion of standard size filter paper discs 
without danger of leakage from the sides. 
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Governmental 
Medicine & Cosmetic Code Hearing 


\ joint hearing on the package medi- 
cine code and the cosmetic code was held 
before A. D. Whiteside, division adminis- 
trator, in the Carlton Hotel, Washington, 
D. C., January 17. 
first planned to include the pharmaceu- 


Although it was at 


tical code in the same hearing, it has been 
decided to hold a separate hearing for the 
latter at a date to be announced. 

The package medicine code provides a 
basic 40-hour maximum work week and 
35 cents per hour minimum wage. Work 
is limited to 8 hours in any 21, and to 
6 days in Outside 
executives, pharmacists and chemists who 
receive $35.00 or more per week are ex- 


any 7. salesmen, 


cepted. Watchmen and outside service 
employees may work 48 hours per week, 
averaged over a consecutive two weeks 
period. Employees engaged on emergency 
maintenance or repair work may exceed 
the prescribed hours, if paid time and one- 
third overtime. 

For the purpose of “defining and estab- 
lishing price standards which shall be fair 
and reasonable” it is proposed that the 
Code Authority may arrange for a con- 
ference of all interested parties, including 
wholesalers and retailers, to suggest such 
price standards. If approved by the Ad- 
ministrator and formally announced it 
shall be an unfair trade practice to sell 
package medicine products at other prices. 
It is specified that “free and unimpeded 
distribution”” is intended, and not the 
establishment of a monopoly, an imposi- 
tion upon consumers, or unfairness to 
manufacturers of other products. 

The industry also recommended in the 
proposed code: 

That a retail price to the public appear 
on each package. That a Wholesale price 
to the retailer be not greater than 662; 
per cent. of the retail price. That a factory 
price to the wholesaler be not greater than 
60 per cent. of the retail price nor greater 
than 90 per cent. of the wholesale price. 
That a ‘‘cut price’’ by the retailer, because 


of special sales, etc., be at a discount not 


greater than 21 per cent. of the retail 
price. Items retailing for 10 cents or less 


not to be cut. That a cut price by the 
wholesaler be at a discount not greater 
than 331; the 
between the wholesale and the factory 
That wholesaler’s cash or prompt 


per cent. of difference 
price. 
payment discounts be not greater than 
2 per cent. 

It is further provided that a “sales 
policy’’ established by a member of the 


industry ‘‘be open and fair to all, with the 
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same allowances, terms and prices as to 
products, quantities, or trade classifica- 
tions.” 

The Cosmetic code, sponsored by the 
Associated Manufacturers of Toilet Arti- 
cles, calls for a 40-hour work week with a 
18-hour week for watchmen, firemen, engin- 
eers and outside service employees and a 
10-hour week, which may be divided into 
12 hour days for continuous processes 
employees. All overtime would be paid 
for a time and one-third. During the peak 
period between September | and December 
31, not to exceed 8 weeks, factory em- 
ployees may work 48 hours with time and 
one-third for all over 40 hours. 

A minimum hourly wage of 35 cents for 
the north is provided for regular em- 
ployees, 30 cents in the south and appren- 
tice office workers, beginners and or 
learners may be paid not less than 80 per 
cent. of the minimum wage specified for 


their section. 


NRA Control of Substitution 


That substitution of 
specialties on prescriptions is likely to be 


pharmaceutical 


adequately controlled though the co- 
operation of the NRA has been demon- 
strated by the work of the Prescription 
Protective Bureau which is dealing with 
unscrupulous retailers in accordance with 
the section of the Retail Drug Code which 
outlaws substitution on the part of the 
retail druggist. 

Substitution on prescription has been 
found to be much more prevalent than 
most New 
York City, substitution on one product 
has been found to be at least 35 per cent. 


manufacturers realize. In 


And that the impression might not be 
gained that New York is the wickedest 
place in the country, let it be said that 
on another product, substitution was 
found to be 42 per cent in one Western 
city, and 60 per cent in one Southern 
city. 

who has served 


Samuel F. Friend, 


many large drug manufacturers in the 
solution of their problems, is director of 
the Prescription Protective Bureau, which 
has offices in New York. Up to the middle 
of January, 57 druggists had been notified 
to appear before the Retail Drug Code 
Authority of Greater New York, each 
charged with substitution in three or 


more instances. Of these, forty-five had 


appeared before the board, and had 
agreed to discontinue this practice. 
Because of the fact that the Code 


Authority notifies the offending druggist 
who has made the complaint against him, 
it is of marked advantage to an interested 
manufacturer to have the Prescription 
Protective Bureau appear as the com- 
plainant as in the case of the 57 men- 
tioned above. 

An illustration of the force of the work 


of the NRA in such cases, is a druggist 
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substituted and was 


who consistently 
finally brought before the entire board of 


the Code Authority. A member of the 
board is a member of the State Board of 
Pharmacy and he told the druggist in no 
uncertain terms what might happen to 
him if he continued to substitute. 
Ordinary cases are handled by Samuel 
A. Weiss, Secretary of the Code Authority. 


He generally sends the druggist away 
with a warning that a second offense 


means action by Washington and a heavy 
fine. A representative of the Protective 
Bureau sat in at the hearings and showed 
the druggists the necessary evidence of 
substitution. In this way there was no 
kick-back and no necessity for the manu- 
facturer to seek legal counsel. 

The Bureau will make a re-check in the 
stores of the offending druggists in the 
near future to determine whether the in- 
structions of the Code Authority are being 
observed. 

The evidence obtained by the Bureau in 
such cases is conclusive, as this is the only 

the Code 
evidence is 


type of evidence on which 
Authority The 
sufficient for use in obtaining an injunc- 


tion in the courts if the manufacturers 


will act. 


prefer that type of action. 

However, according to Miles Valentine, 
of the Smith, Kline and French Labora- 
tories, Philadelphia, which firm has en- 
gaged the Bureau to check substitution 
on Eskay’s Neurophosphates, the NRA 
method is preferable to the injunction for 
two reasons: First, the injunction method 
means that the guilty druggist must sub- 
stitute again the on same product to con- 
stitute a second offense, while under the 
NRA method, substitution on any other 
product will constitute a second offense; 
and Secondly, the NRA method retains 
the good will of the retailers and makes 
him anxious to cooperate since the fact 
is explained to him that if all druggists are 
stopped from substituting there will not 
be such sharp price competition in the 
filling of prescriptions. 

Mr. Valentine is 
about the work of the Bureau, since it 
has opened his eyes to the great extent of 
the practice of substitution. He states 
further that his company is so satisfied 
with the work of the Bureau, and so 
confident it is effective, that they intend 
to carry on similar plans in other cities. 


very enthusiastic 


While the work of the Bureau has been 
confined to Greater New York, it will be 
extended to other cities. If five or six 
large manufacturers would take similar 
action, it might be possible to cover the 
entire country and complete control of 
substitution might be realized. As an 
indication of the friendly spirit among re- 
tailers toward the movement, the Bureau 
has _ received letters from retail 
associations commending the work of the 
Bureau and offering cooperation. 


many 
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League Limits Narcotics 

The League of Nations announced De- 
cember 15, world-wide figures for the 
limitations of narcotics. This is said to be 
the first limitation of anything in the 
world’s history. These figures establish 
the limitation by the 1931 
Geneva convention for limiting private 
manufacture of narcotics for medicinal 


ordained 


needs. 

The totals for the main narcotics are, 
roughly, for morphine 40 tons, including 
1% tons of heroin, 26 of codeine and 2'4 of 
diodine; and for cocaine 5% tons. Heroin, 
codeine and diodine are derivatives of 
morphine. This total of 45! tons com- 
pares with about 40 tons estimated as the 
world consumption in 1932, the difference 
being due to two new narcotics, codeine 
and diodine, which, though non-habit- 
forming, are convertible into poisonous 
narcotics. 

The maximum for the United States in 
the five chief narcotics follows: Mor- 
phine, 9,865 kilograms 336 grams; heroin, 
none; codeine, 6,044 kilograms 505 grams; 
diodine, 522 kilograms 968 grams, and 
cocaine, 1,140 kilograms 668 grams. The 
United States has the greatest quotas in 
the world in all but heroin. 

The quotas for the other great powers, 
China and Canada, to the nearest kilo- 
gram are as follows, the figures being for 
morphine, heroin, codeine, diodine and 
cocaine in the order named: 

3,378, 650, 1,365, 50, 1,000. 
100, 20, 300, 20, 35. 

Germany—6, 750, 4, 3,130, 250, 80. 

United Kingdom—1,459, 58, —, —, 306. 

France— 6,100, 82, 5,115, 285, 640. 

Italy—336, 70, 450, 130, 125. 

Russia—3,500, 100, 2,500, 150, 300. 

Canada—139, 26, 574, 14, 61. 

The government of any territory ex- 
ceeding these figures either by exports or 
imports must show Geneva cause for not 


Japan 
China 


concluding that the excess has entered 
illicit traffic through violation of inter- 
national obligations. 

The 1931 
country to submit to a supervisory board 
by Nov. 1 of each year the medicinal needs 
of the country. 

The board is empowered to decide the 


convention requires each 


needs of every country that fails to sub- 
mit estimates. Its figure then is law, en- 
forced through its power to prevent ex- 


porters from selling supplies. 


Bliss Succeeds J. M. Doran 

D. Spencer Bliss has been named Com- 
missioner of Industrial Alcohol, succeed- 
ing James M. Doran, who resigned to 
become supervisor of the Distilled Spirits 
Institute. Part of the work of the Bureau 
of Industrial Alcohol has been transferred 
to the Bureau of Internal Revenue, but 
all of its functions cannot be transferred 


without further legislation, so for the 


‘present the bureau is operating as in the 
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past. Mr. Bliss signs part of his official 
papers as commissioner of industrial al- 
cohol, and part as assistant to the com- 
missioner of internal revenue in charge of 
spirits. 
Government Services Will Continue 
Services to the drug trade will be con- 
tinued in 1934, according to C. C. Con- 
cannon, Chief of the Chemical Division, 
Bureau of Foreign and Domestic Com- 
merce, Washington, D. C. These services 
consist of three export statements, three 
import statements, one of imports for 
consumption, all published monthly, and 
a weekly bulletin which gives news of the 
world affecting the drug trade of the 
United States. 





C. C. Concannon 


The export publications cover ship- 
ments of medicinal oils, biologics, pharma- 


ceuticals, proprietary medicines, toilet 
preparations, crude drugs, etc. Import 


publications detail receipts of crude drugs, 
miscellaneous chemicals and perfumery. 
All these statements show quantity and 
value as well as countries of origin and 
destination. The statement of imports for 
consumption covers the entire field of 
drugs, chemicals, dyes, plastics, matches, 
etc. The weekly “World Trade Notes,” 
issued each Monday, contains an average 
of 40 new items gathered from all parts of 
the world, together with a list of foreign 
trade opportunities received during the 


preceding week. 


Associations 
Drug Trade Dinner Plans 


Preparations for the Annual Drug Trade 
Dinner held under the auspices of the 
Drug & Chemical Section of the New York 
Board of Trade are well under way. The 
dinner is to be held at the Waldorf 
Astoria Hotel, New York on the evening 
of March 8, and the attendance this year 
promises to surpass the attendance at any 
previous dinner. This is the ninth of 
these dinners, and the attendance has 
increased every year even during the dark 
years of the depression. Now with business 
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rapidly recovering, it appears that the 
attendance will increase very sharply 
this year. The attendance last year was 
852 men of the drug trade, and this year 





S. W. Fraser 


is a certainty that the 1,000 mark will 
be passed. 

Samuel W. Fraser, Chairman cf the 
Section, has appointed Joseph Huisking 
Chairman of the Reception Committee. 
Charles A. Prickett, Chairman of the 
Speakers’ Committee announces that a 
most prominent man in drug and adver- 





Joseph Huisking 


tising circles has agreed to act as toast- 
He also feels certain that some 
with 
surely be in at- 


master. 
prominent 
communicating will 


speakers whom he is 
tendance. 

It is planned this year to make the 
dinner much more of a friendly ‘“‘get- 
together” than they have been in the 
recent past. The closeness of the first 
dinners was lost with the growth in attend- 
ance, but most promising plans are under 
way to revive this spirit despite the 
largeness of the dinner. 

The ticket sale is progressing rapidly 
Huisking, and _reserva- 
tions are far in advance of what they were 
at this time a year ago. The contacts 
which are to be made at the dinner 
through meeting officials of all types of 
drug houses are being valued more highly 
every year, and the continued importance 
of the dinner seems assured. 


announces Mr. 


Jan. 734; XXXIV, 1 


ARRON T) Ane 





| 


Jan, ’3 











ONe 








For over 60 years Fritzsche Brothers perfumes have been 
known for outstanding quality ... this quality code 
stands as your guarantee that the same perfume note and 
the same potency of odor will be found in your products 
the day they are used by the ultimate consumer as when 
the products were made .. . this makes it possible for 
you to win and hold customer good-will and volume sales. 


Our research departments are your guarantee of the finest 
perfumes possible of production. 


« 
PERFUMES FOR 


SOAPS CREAMS EXTRACTS 
BATH SALTS FACE POWDERS TOILET WATERS 
INSECTICIDES SPRAYS DEODORIZING BLOCKS 
FRITZSCHE BROTHERS, iwc. 
PaRFUMERIES DE seiLLaNs @ «684 BEEKMAN ST.,  SGFIIMMBL @ COMPANY.” 
Seillans, France NEW YORK, N. Y. Miltitz (near Leipzig) Germany 











Jan. 34: XXXIV, 1 The Drug and Cosmetic Industry 67 





Mich. Cosmetic Christmas Party 

The first annual Christmas Party of the 
Michigan Cosmetic and Extract Associa- 
tion was held as an informal party at the 
Marine Grill in Detroit, December 114. 
R. P. Cole, chief chemist at the Eaton 
Clarke Co.. and chairman of the Enter- 
tainment Committee arranged a_ very 
pleasant evening for the members and their 
guests. Assisting “Doc”? Cole was Paul 
Porier, Pres. Fairystone Labs., and 
chairman of the membership committee. 





R. P. Cole 


Floor prizes for dancing were donated 
by Prince Matchabelli Perfumery Inc., 
Elizabeth Arden Ltd., Coty Inc., Richard 
Hudnut Inc., Eaton-Clarke Co., De Vil- 
biss Co., Nelson Baker Co., T. D. Shea 
Co., Hazel Atlas Glass Co., Tivoli Brewing 
Co., Frank W. kerr, Fred Sanders, Felton 
Chemical Co., Inc. 

Other donators included “Ray” Vicary. 
Vice-Pres., Mark W. Allen Co., who had 
special packages of Prep and Two Drop 
made for the occasion; J. Wolfe, chief 
chemist, Fred W. Stearns & Co.: G. 
Beeman, pres., Beauty Counselors Inc., 
W. Elliott, Anchor Cap and Closures: 
“Tom” Jones, Armstrong Cork Co.; ‘Pat’ 
O’ Rourke, Owens-Illinois Glass Co.; Ralph 
Stevenson, Givaudan-Delawanna; 1. Mac- 
Donald, Harry Holand & Son; D. E. 
Pieciano, vice-pres., Campagnie Parento 
Inc.; F. C. Theile, pres., P. R. Dreyer & 
Co.; Armand Co., Johnson & Johnson, 
Kolynos Co., Fairystone Labs., The 
Western Co., Lever Brothers, Williams 
Co., Mennen Co., F. W. Fitch Co., Bauer 
& Black, Wm. Wrigley Jr., C. E. Jamieson 
& Co., Lewis Med. Co.; Chas. H. Phillips 
Chem. Co., William James Labs., Jane 
Edwards, Nelson Baker Co., Whitaker 
Paper Co.; G. H. Sherman M. D. Co., 
Hinde & Dauch Paper Co. 


Phila. Drug Exchange Elects 


Philadelphia Drug Exchange holds its 
annual election of officers January 23, 
with the following ticket nominated: 
president, Harrison S. Hires, Charles E. 
Hires & Co.; vice-president, Benjamin S. 


Thorp, Whitall-Tatum Co.; _ secretary, 
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J. M. Rosenberger, Smith, Kline & French 
Co.; treasurer, F. L. Bodman. 

J. Mahlon Buck, president of Smith, 
Kline & French Co., has been named as a 


new director. 


Balsley Heads Calif. Assn. 

California Cosmetic Association has 
elected the following officers for 1934: 
president, Captain Clyde Balsley, Kath- 
erine McDonald Beauty Products Co.; 
vice-presidents, Maurice Goldman, Sales 
Builders, Inc., and H. Horsfall, Avocado 
Beauty Aids: secretary Davis Factor, Max 
Factor & Co.; treasurer, A. S. Wilkinson, 
Excelsia Products; trustees, J. G. Godis- 
sart, H. S. Grove, J. M. Clark, and H. P. 
Willats. 

During the last meeting H. P. Willats, 
the retiring president announced the estab- 
lishment of a “Cosmetic Center.” This 
center will serve manufacturers located 
in any part of the country who intend to 
cater to California merchandise outlets. 
To facilitate this plan the association has 
provided office space in the Guaranty 
Building in Hollywood. The facilities 
thus created will be available to repre- 
sentatives of out of town manufacturers 
who are here to transact business. Lois W. 
Armstrong, executive secretary of the 
association, will have charge of the office. 
The office facilities will also be available 
to those representatives of raw material 
manufacturers who may choose to estab- 
lish their headquarters in Hollywood. 

In addition to disclosing the inaugura- 
tion of this plan, the retiring president 
gave his annual report of the year’s 
activities of the organization which has 
grown in membership over 150° during 
the past year. It brought to light, among 
other things, the influence exerted upon 
state legislation in behalf of the cosmetic 
industry. On several occasions the legis- 
lative body was considering bills for 
passage which would have worked great 
hardships upon the industry in California, 
had they been passed. 

The activities of the association in con- 
nection with the NRA code was another 
point stressed. The association acted as 
spokesman for the industry on the Pacific 
coast and drafted a code of fair competi- 
tion which was submitted to Washington. 
A representative of the association was in 
Washington to confer with the NRA 
officials in behalf of the industry in the 
west. 

In the address Mr. Willats particularly 
pointed out the indebtedness of the Cali- 
fornia Cosmetic Association to the 
Neues | IEMs beara 
secretary, Chas. S. Welch, the national 
association has extended wholehearted 


Through the executive 


cooperation to the western branch of the 
cosmetic industry on many occasions. This 
cooperation has been greatly appreciated 


by the officers of this association. 
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James Heads N. W. D. A. Committee 

National Wholesale Druggists Associa- 
tion has appointed an enlarged Committee 
on Proprietary Goods to further as fully 
as possible the association’s work for the 
stabilization of distribution. The com- 
mittee is headed by Warner James, 
official of Towns & James, Brooklyn, 
N. Y., and has a secretary, E. P. Schrader 
of Meyer Bros. Drug Co., St. Louis. The 
committee has thirty-three division chair- 
men who will direct its functioning in 
fifteen territories. In addition there are 
twenty-five members-at-large. 

The function of the N.W.D.A. com- 
mittee on proprietary goods is formally 
defined by the association as follows: 

To do all that can be done within legal 
rights to effectuate economically sound 
policies on distribution as suggested by 
manufacturers of proprietary preparations. 
Such policies yield a net profit to whole- 
sale and retail distributors. 

To encourage manufacturers who have 
not already done so to give serious con- 
sideration to adoption of sound sta- 
bilization policies which will eliminate, as 
far as possible, demoralizing and preda- 
tory price practices in distribution of 
merchandise. 

To urge manufacturers and wholesalers 
to exercise their legal rights and refuse to 
sell merchandise to distributors who en- 
gage in unfair and predatory practices. 

To discourage sub-jobbing, bartering 
and exchanging of merchandise where such 
practices tend to demoralize distribution. 

To urge manufacturers to maintain 
basic discount remuneration for whole- 
sale distributors which will cover handling 
costs and afford a fair margin of net profit 
for the distributor. 

To urge manufacturers to give due con- 
sideration to the value of the nearly 
$100,000,000 in credit extended to retail 
druggists each morning when service 
wholesalers epen their doors, without 
which many manufacturers’ products 
would not now be on retailers’ shelves. 

To urge manufacturers to recognize the 
true value of the 2,500 salesmen who are 
constantly contacting the 60,000 retail 
druggists of the country and by so doing 
keeping retailers’ shelves stocked so as to 
fulfill the public demand created by the 
manufacturers’ consumer advertising. To 
advise manufacturers of the fact that 
90% of the volume of wholesalers is now 
handled by those who are anxious to 
individually and voluntarily resell pro- 
prietary items on a sound basis as sug- 
gested by the manufacturer, etc. 

It is the duty of the division chairman 
acting under the chairman and secretary 
of the committee and in cooperation with 
the executive vice-president of the 
N.W.D.A. to aggressively perform these 


functions. 
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IN THE LAST ANALYSIS, THE SALES OF YOUR PRODUCT HINGE ON THE QUALITY oF ITS 


BASIC INGREDIENTS 











Almond Meal g 
Balsam Tolu | 
Benzoin Gum | 
Chalk (precipitated ) n your preparation, the chain 
Chinese Shavings ie . es , 
Cuttle Fish Bone of its ingredients is only as 
FACTOLAC | strong as its weakest link. Neither 
Gum Arabic eee sialic Miata nil 
Gene Ginmmcensh clever merchandising nor effective ad- 
| HENNA vertising can replace the product’s job 
| anne eee | of ‘delivering the goods.’’ For more 
Talcum than 40 years, America’s outstanding 
a ae toiletry successes have relied 
| Lavender Flowers ciry successes a enea on 
Olibanum | Hopkins’ Basic Ingredients for the 
| Orris Root tested. full-st oth. t rat 7 
| Powdered White Soap €s ” ’ u vig rengtn, rue-to-name 
quality which has helped elevate 
HOPKINS’ NEUTRAL them to their present position of 
| WHITE SOAP leadership. 
Powdered, granulated. Con- 
| tains NO soap bark, free | 
| alkali, free acid or heavy | FREE ONJREQUEST 
| metals. Totally free of rosin, | : 
) sugar and foreign matter. SAMPLES, PRICES and PRICE LISTS OF “Quality is remembered 
| QUINCE SEED | HOPKINS’ CRUDE BOTANICAL DRUGS hie * 
| Choice malice eer ir me. (| and LABORATORY BASIC SPECIALTIES Regen rare 
| Choice qualities rich in muci- i 
4 laginous content. ¥ 


J.LLHOPKINS & COMPANY 220 Broadway New YORK 











Specify Brand 
WHITE BEESWAX YELLOW BEESWAX 
U.S. P. and 100% pure Beeswax Refined, U. S. P., and 100% pure 


The Standard of Quality for Over Eighty Years 


THEODOR LEONHARD WAx Co., Inc. 
Haledon, Paterson, N. J. | 


Long Distance Telephone: ARmory 4-1690 
Western Distriputor: A. C. DRURY & CO., 106 E. AUSTIN AVE., CHICAGO 
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Chemical Salesmen Christmas Party 
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Chemical Salesmen Celebrate 

Chemical Salesmen’s Association held 
its annual Christmas party at the Park 
Central Hotel, New York, December 28, 
with more than 200 members and guests 
present. An unusually entertaining floor 
show contributed to the enjoyment of the 
evening. 

At the same time it was announced that 
the following officers had been elected for 
1934: president, L. E. Swenson, American 
Cyanamid Co.; vice-presidents, John M. 
Alverez, Grasselli Chemical Co.; Edward 
S. Burke; and Charles Lichtenberg, Com- 
mercial Solvents Corp.; secretary-treas- 
urer, Frank E. Byrne, of the Monsanto 
Chemical Co. 

Members of executive committee, one 
year, B. J. Gogarty, Rossville Commercial 
Alcohol Co., and T. R. Farrell, THe Druc 
4ND Cosmetic INpustry; three years, 
John G. Leppart, Columbia Alkali Co., 
and[. Charles E. Kelly, Hagerty Brothers 
& Co. 


Calif. Fair Trade Federation 

The California Fair Trade Federation, 
has been formed in San Francisco with 
the objective of protecting gains already 
made under the California Fair Trade 
Act, the so-called “Junior Capper-Kelley 
Law,” and to carry the law forward to a 
final court validation. 

Following officers have been elected to 
head the executive board: chairman, 
Sherwood Coffin, Coffin-Redington Co 
secretary W. Genrich, executive secretary, 
Northern California Retail Druggists 
Association. 


St. Louis Assn. Elects 


St. Louis Drug Association has elected 
the following officers: president, J. A. 
Veazey, Merck & Co.; first vice-president, 
Leon Broyer, Mallinckrodt Chemical Co.; 
second vice-president, G. C. Wade, Meyer 
Bros. Drug Co.; secretary, Paul E. Gil- 
man, Allen & Co.; treasurer, H. E. 
Jamieson, Merck & Co. 


Fischelis Heads A. Ph. A. 

Robert P. Fischelis, Secretary of the 
New Jersey State Board of Pharmacy, has 
been elected president of the American 
Pharmaceutical Association for 1934-35. 
Other officers elected are: First vice- 
president, George D. Beal, Pittsburgh; 
Second vice-president, Oscar Reinnebohm, 
Madison, Wis.; Members of the Council, 
H. A. B. Dunning, Baltimore, S. L. 
Hilton, Washington, W. Bruce Philip, 
Washington. 


Seeck & Kade Protects Prices 

Seeck & Kade, Inc., New York, “‘Per- 
tussin,”” has announced that it will exer- 
cise its legal right of refusing to sell to 
distributors who do not respect its sug- 


gested retail prices. 
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Synthetic Aromatic Chemicals 


Compound Specialties 
Select Essential Oils 


Flavor Specialties 


U. S. Agents for 
Polak & Schwarz's Essence - Fabrieken 


Zaandam, Holland 


A full line of their products carried in this country 


RUDD 
Somatic Chemical C0 ine 


667 WASHINGTON STREET NEW YORK, N. Y. 











@ LABEL CLAIMS? @ COMPOSITION? 
@ CAN IT BE IMPROVED? 
@ DOES IT COMPLY WITH SPECIFICA TIONS? 


Food, Drug and 
Cosmetic Problems 
Now Take Precedence 


Over Twenty-Five Years of Comprehensive Service in these fields. 
Researches, Analyses, Interpretations. 


PEASE LABORATORIES, INC. 


Chemists, Bacteriologists and Sanitarians 





39 WEST 38TH STREET NEW YORK, N. Y. 
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People 


Shotwell Manager C. E. Jamieson 

H. C. Shotwell has been appointed 
managing director of the C. E. Jamieson 
& Co. Ltd. whose laboratory is at Walker- 
ville, Ontario. He is well known to the 





H. C. Shotwell 


Canadian trade having spent eleven years 
with a large pharmaceutical house in 
Windsor, Ont. before going with Mr. 
Jamieson to help him organize the 
Detroit company. 

Quarters with 100°, additional floor 


space have already been leased. 


Strauss Joins Blackman & Blackman 

William T. Strauss, formerly sales 
manager and vice-president, Lehn & Fink, 
Inc., has been appointed executive sales 
manager, Blackman & Blackman, Inc., 
New York, pharmaceuticals. 


Wafer Returning to Industrial 

Joseph M. Wafer, who has been serving 
as sales manager of the Rossville Commer- 
cial Alcohol & Chemical Corp., since 
June, has announced that he will return to 
the Industrial Chemical Sales Co., New 
York, as sales manager. He has been 
associated with the latter company since 
1924, except for one previous period when 
he went with the Rossville company when 
that company purchased the alcohol de- 
partment of Industrial Chemical Sales Co. 


J. A. Smith Joins Inter. Mate 

James A. Smith, for a number of years 
vice-president and general manager of 
Dorothy Gray, has been elected President 
of the International Mate Co., Inc., New 
York, importer of Joyz Mate. 


Gray Quits Pease Labs. 


Philip P. Gray announces that he has 


resigned his position with Pease Labora- 
tories, Inc., New York, as of January 1. 
On that date he assumed a similar po- 
sition with the Wallerstein Laboratories, 
that city. 


72 


Rosenthal Joins Marie Earl 

Herbert D. Rosenthal, former repre- 
sentative of Coty, Inc., and later as- 
sistant sales manager for Marly, has 
been appointed manager of the sales de- 
partment of Marie Earle, New York, 
cosmetics. He has been engaged in the 
toilet goods industry since 1925 and early 
in 1933 was elected president of the 
National Association of Toilet Goods 
Salesmen. His new position includes the 
managership of the Rallet Corp., and 
allied organization of Marie Earle. 


J. Mahlon Buck Named President 

J. Mahlon Buck has been elected presi- 
dent and general manager of Smith, 
Kline & French, Inc., Philadelphia, to 
succeed the late Walter V. Smith. At the 
same time C. Mahlon Kline was reelected 
chairman of the board. Other officers 
elected include vice-presidents, Grant R. 
Graham, J. F. G. Breen, and J. Mervin 
Rosenberger; secretary, Howard E. Smith; 
treasurer, J. L. McCurdy. 


Dr. Scoville Retires from P. D. 

Wilbur L. Scoville, who has been for 
many years a member of the technical 
staff of Parke, Davis & Co., Detroit, has 





Wilbur L. Scoville 


gone on the retired list as of January 1. 
Most of his time in the near future will be 
devoted to his work on U.S. P. and N. F. 
revision and his book on compounding. 


Powers and Teeter Advanced by 
Pfizer 

At the annual meeting of the directors 
of Charles Pfizer & Co., New York, held 
January 3, John J. Powers was elected a 
Vice-president, and Albert A. Teeter was 
elected Secretary of the Company. Other 
officers remained unchanged. 


Thomas Lewis Quits Arden 

Thomas Lewis, formerly in charge of the 
wholesale division of Elizabeth Arden, 
New York, has severed all connections 
with that company leaving Elizabeth 
Arden, president and owner, in complete 
charge of all divisions of the business. 
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Sterz Retires from Pfizer 

Waiter Sterz, having reached _ his 
seventieth year, has retired from active 
service with Charles Pfizer & Co., New 
York. He had spent thirty-nine years with 
the house in the domestic and export sales 
department. As a compliment to Mr. 
Sterz, the board of directors of Pfizer & 
Co. entertained him at luncheon, De- 
cember 27, in the Drug and Chemical 


Club, New York. 


Marsek Representative on Coast 

F. A. Marsek, Hollywood, Calif., is now 
representing Belmay, Inc., F. N. Burt 
Co., Ltd., and National Collapsible Tube 
Co., in the Pacific Coast territory. 


Lee Bristol in Executives Club 

Lee H. Bristol, vice-president, Bristol- 
Myers Co., New York, has been admitted 
to membership in the Sales Executives’ 
Club of New York. 


John G. Searle on Vacation 

John G. Searle, vice-president and 
treasurer of G. D. Searle & Co., Chicago, 
and Mrs. Searle, are enjoying a short 
winter vacation in Panama, the West 
Indies and South America. They left 





John G. Searle 


Chicago January 1, motoring to New 
York, sailing from that point January 5, 
and will return via California. Mr. and 
Mrs. Searle will complete the trip from 
California by driving the Southern route 
to Chicago as they have taken their car 
with them on the journey. 


Mathis Quits Huisking 

Cyril F. Mathis has resigned his posi- 
tion with Charles L. Huisking & Co., Ine., 
chemical merchants, this city, to return to 
his native land—British Guiana—where 
he will enter the import and export field 
under his own name. He has been con- 
nected with the Huisking firm for fifteen 
years. He expects to be in a position to 
offer attractively British Guiana products 
and will represent a few foreign manufac- 


turers. 
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ormulas 


We recently published three new booklets containing formulas and suggested procedure for 
the use of TEGIN, PROTEGIN and EMULSIFIER 157 in cosmetics. These three products are 
ready bases for the various types of cosmetic creams, lotions and ointments. 

We will gladly supply any manufacturer with any one or all of these booklets. Simply write 
us specifying those you desire. There is no charge and no obligation. 





PRESERVATIVES and ANTISEPTICS 


NIPAGIN M and NIPASOL M._ Phenol coefficients: 3 and 17. Neutral, odorless and 
non-irritating. 

Recommended for their high efficiency in agar emulsions, gum solutions, eye washes, hair waving 
preparations, vaginal douches, vegetable oil emulsions, skin creams, and in any products which 
require an antiseptic or preservative. Samples and complete particulars will be sent upon request. 


Th.Goldschmidt Corp 


70 Pine Street New York 
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*ea¢ ~— 7 MYSORE GOVERNMENT 


MILK o ~ Sandalwood 
MAGNESIA ~~ Oil ~~ 


@ @ @ You recognize a superlative grade of 


Milk of Magnesia by its smooth texture, 

















fine suspension, pleasant taste, excellent ot? 

color and uniformity. Allofthese qualities Distilled from 

may be easily obtained in your Milk of 

Magnesia through the use of “*Pattison’s” Santalum Album 
LEVISSIMA, Oxide of Magnesia, U.S.P. 

Its extremely fine particle size, intense INSIST ON ORIGINAL 
whiteness, physical and chemical purity, 

and chemical reactivity make it par- CANS AND CASES 
ticularly suitable for the manufacture of 

the finest quality Milk of Magnesia . Send Agents for the 


for samples and prices. 


REE er ee United States and Canada 


Technical, powder and blocks, and Mag- W J BI IS] i & CO 
nesium Hydrate, Pharmaceutical. ° e 2 


® @ @ 
(Incorporated) | | | | 


Essential Oils 


ScHOFIELD-Dona.Lp Co., INC. a aa 


154 Nassau St. New York Chicago National City, Calif. Montreal 
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Noonan Heads Committee 

American Pharmaceutical Manufac- 
turers Association has appointed the fol- 
lowing committee to acquaint new mem- 





Harry Noonan 


bers with the various association activities 
and services: Harry Noonan, American 
Druggists Syndicate, chairman; R. Lincoln 
McNeil, McNeil Laboratories; and 
Clarence W. Warner, Maltbie Chemical 
Co. 


Montgomery on Flavors 

Fritzsche Bros., New York, has pub- 
lished a reprint of a paper by John H. 
Montgomery of that company, entitled, 
“Use and Misuse of Flavors’’. It includes 
a very valuable table on how flavors are 


used. Copies may be obtained upon 


request. 


Von Salis Retires 

Dr. Emanuel von Salis, who inaugu- 
rated the production of aspirin in the 
United States, has retired as_ technical 
manager for the Bayer Company at 
Rensselaer, N. Y. He has been sue- 
ceeded by Dr. William Hiemenz, who 
has been his colleague and assistant 
during the past ten years. Dr. von Salis 
was connected with the Bayer Company 
and its predecessors for thirty-five years. 

Dr. von Salis was born in Switzerland. 
He came to the United States from 
England in 1898 and became associated 
with the Hudson River Aniline Company. 
This business was bought by the Ernest 
Selbach Company, New York agent for 
the German firm of Friederich Bayer in 
1913, and Dr. von Salis became plant 
manager. He retained this position in 
1918 when the Bayer business was sold 
by the Alien Property Custodian to 
Sterling Products, Inc. 

When the Bayer business was split and 


the dye plant was acquired by the Grasselli 
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Index Available 
The Index for Volume XXIII, 
July-December, 1933, of THE 
DRUG & COSMETIC INDUS- 
TRY is now being printed and 
is available to subscribers upon 
request. 











Chemical Company, Dr. von Salis man- 
aged both lines of production. In 1924, he 
relinquished the Grasselli connection. 


Companies 


United Drug Buys Liggett 

United Drug Company’s bid for the 
business and assets of the Louis k. Liggett 
Company, chain drug stores operator, was 
formally ordered accepted December 30 
by John E. Joyce, referee in bankruptcy. 
following the failure of Jay  Kasler, 
Toronto capitalist, to submit an expected 
formal bid for the property and which bid 
had been expected to surmount that of the 
United company. Mr. Kasler sent a 
telegram to the hearing to the effect that 
on further investigation he was unprepared 
to submit a definite bid for the properties 
without first taking an independent audit 
which would probably require about forty 
days. 

The bid of the United company which 
was accepted, was for a total of $9,915,863 
under which offer $7,300,000 was to be 
paid in cash and the remainder to be 
assumed in the form of trustees’ liabilities 
amounting to $2,615,863. The properties 
are to be taken over as of October 31 after 
an audit to fix the amount of settlement 
between the trustees in bankruptcy and 
United Drug Company for the period 


which has since elapsed. 


Katz Drug Sued Under Code 


Chicago Flexible Shaft Co. filed suit 
January 5 in Federal court against the 


katz Drug Company of Kansas City, 
alleging unfair competition and action con- 
trary to the NRA code for retail dealers. 

The Flexible Shaft Company manufac- 
turers a household food mixer and sells its 
product only to distributors. 

The bill of complaint says the defendant 
company, operator of drug stores in the 
Middle West, attempted to purchase a 
quantity of the mixers both from the dis- 
tributors and the manufacturer, but the 
purchase was refused. The bill contends 
the Katz company then purchased the 
mixers as best it could and sold them below 
the usual retail price. 

Distributors for the Flexible Shaft Com- 
pany, the bill added, then believed the 
Katz company purchased the mixers from 
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the manufacturer, and several canceled 
their orders. 

The Chicago firm asks a permanent 
injunction restraining the Katz company 
from selling the mixers below the price 


charged by retailers. 


Squibb Entertains ‘‘Go-Getters”’ 

In accordance with its annual custom, 
E. R. Squibb & Sons, during the first week 
of the year, entertained in New York the 
winners of gold-star honors of the “Squibb 
Go-Getter Club” for 1933. 

They were Pacific Coast sales manager 
Ralph W. Keim of San Francisco, and the 
following Representatives: C. A. Mooney, 
Los Angeles; N. L. Rogers, Bridgeport; 
D. A. Atkinson, St. Louis; R. L. Felt, 
Spokane; F. E. Thomas, Denver; T. I. 





J. C. Hearn 


MeGuire, Portland, Ore.; A. H. Taylor, 
Chicago; G. G. Johnson, San Jose, Calif.; 
J. T. MeAloon, Omaha; T. C. Horn- 
buckle, Houston; F. H. Lowe, New 
Orleans; P. W. Macker, Los Angeles 
The Pacific Coast established a new club 
record by winning the divisional cham 
pionship two years in succession. 

The closing event of the celebration was 
the annual banquet of the “Squibb Go- 
Getter Club” at the New York Athletic 
Club on January 6, when the speakers 
were Carleton H. Palmer, president; 
Theodore Weicker, executive vice-presi- 
dent; Dr. J. F. Anderson, second vice- 
president; F. W. Nitardy, vice-president 
in charge of manufacturing and R. D. 
Keim, vice-president-director of — sales. 
General sales manager J. C. Hearn was 


toastmaster. 


Kolynos Sales Corp. 

Kolynos Sales Corp., newly incorporated 
affiliate of Kolynos Co., tooth paste, 
cosmetics, etc., has been organized in New 
Haven with the following officers: — presi- 
dent, C. W. Tarber; vice-president, Ran- 
dall Nauman; secretary, Ira D. Joel; 


treasurer, John F. Murray. 
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GeorcE Luepers & Co. 


(Established 1885) 
427-429 Washington St., NEW YORK 


Branches: 


CHICAGO SAN FRANCISCO MONTREAL 
Factory; BROOKLYN 


Manufacturers, importers and dealers in 


ESSENTIAL OILS 
and 


SYNTHETIC AROMATIC 
CHEMICALS 


Our Specialty 


Perfumery Compounds for 
Cosmetics and Toilet Articles 
in General 


With our long and varied experi- 
ence we may be in position to 
assist you, or to solve one or 
another of your problems if you 
will consult with us. 











ZINC STEARATE 
CALCIUM STEARATE 
ALUMINUM STEARATE 
MAGNESIUM STEARATE 


Stearate of Magnesia 
Light. Great Adhesiveness. Pure White. Immeasur- 
able Fineness. Heavy if desired. Dusts out under 
the puff like the finest pollen 





Stearate of Zinc 
Odorless. Impalpable. Pure White. Water Resisting. 
Great Adhesiveness. Light or Heavy as desired. 


We are manufacturing the foregoing on a large scale. De- 
liveries in any quantity from one barrel to a carload. 
Prompt shipments. 


STOCKS CARRIED: Chicago, St. Louis, San Francisco, 
Los Angeles, Kansas City, Mo., Des Moines, New Orleans 


FRANKS CHEMICAL PRODUCTS CO im. 


BROOKLYN,N.Y. 


55 — 33 *° STREET 


BUSH TERMINAL BLOG. NO,9 
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The flavor of a Kresh-cut 





THE FLAVOR and 
aroma of Exchange 
Oil of Lemon more 
nearly resemble those 
of a fresh-cut lemon than 
any other lemon oil. This 
superiority in flavor and 
aroma has resulted from 
special processes per- 
fected in Exchange Lab- 
oratories. 

Exchange Cold Press- 
ed Oil of Lemon is COLD 


PRESSED in every sense 
of the word. No heat 


is applied to the 
lemon oil or to the 
fruit from which it is 
made. This is abso- 
lutely necessary to the 
retention of the valuable 
flavoring constituents 
so characteristically 
lemon. 

Try it, and note the 
improved flavor in your 
goods. Then compare 
price and note your sav- 
ings with this genuinely 
superior Oil of Lemon. 


CNow it’s CLARIFIED 


Facts Important To 
YOU 

1. Flavor that suggests a 
freshly-cut lemon 

2. Finer Aroma 

3. Deep natural Color 

4. Stable in your fin- 
ished product 

5. Uniform Performance 


6. Lower Cost per unit 
of flavor 
AND NOW... 
7. CLARIFIED. No sedi- 


ment. Nocloud. No 
filtration. No waste. 
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OIL OF LEMON 





TO LEMON EXTRACT 
MANUFACTURERS — Add 
95% alcohol to Exchange Brand 
Oilof Lemon and getimmediately 
a clear lemon extract. No cloud. 
No delay. No waste. A 5% by 
volume solution in alcohol con- 
forms to the U. S. Government's 
definition of lemon extract. 








Made with Made with 
Exchange Another Brand 
Cold Pressed Bought on the 
OilofLemon Open Market 


Unfiltered 5% (by Volume) 
Extracts of Oil of Lemon in 95% 
Alcohol 














Sold to the American market exclusively by 


FRITZSCHE BROTHERS, INC. 
78-84 Beekman St., New York City 


DODGE & OLCOTT COMPANY 
180 Varick Street, New York City 


Distributors for 
CALIFORNIA FRUIT GROWERS EXCHANGE 


Products Department, Ontario, California 


Producing Pl 


lant: EXCHANGE LEMON PRODUCTS CoO., Corona, Calif. 





Copr., 1934, Products Department, California Fruit Growers Exchange 
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Searle Advances Spalding 

G. D. Searle & Co., 
elected the following officers: 
Dr; C.. i: vice-president and 
treasurer, John G. Searle; vice-president, 
Howard B. Searle; vice-president in 
charge of sales, R. F. Spalding; secretary, 
T. L. MeMonies; assistant treasurer, 
P. E. Tillman. 

Mr. Spalding has served in the capacity 
of general sales manager for the past eight 
years, and Mr. Tillman during his two 
years with the company has been closely 
associated with Mr. J. G. Searle in hand- 


ling financial matters and purchases. 


Chicago, has 
president, 
Searle; 


Colgate Moves to Jersey City 

Colgate-Palmolive-Peet Co., has an- 
nounced that its general and executive 
offices are to be moved from Chicago to 
Jersey City. The company’s Jersey City 
building is being extensively remodeled to 
provide additional office space for the 
Chicago executives and staff. 

Chicago records disclose the transfer of 
title to the thirty-seven-story Palmolive 
Building, at North Michigan Avenue and 
East Walton Place, from the Palmolive 
Building Corp., of which Charles 8S. Pearce 

u 5 } 
is president, to the Colgate-Palmolive- 
Peet Co. The consideration on the deed 
was $10, but there were revenue stamps 


indicating that $2,765.500 was paid. 


Abbott Men in New York 

Abbott Laboratories sales representa- 
tives in North Atlantic States met in 
the Chemists’ Club, New York, Decem- 
ber 28 for a discussion of 1931 sales plans. 
S. DeWitt 


They were addressed by 

Clough, president; R. M. Cain, sales 
executive, vice-president; R. S. Drake, 
assistant sales manager; and E. L. Shat- 


tuck, manager of the New York branch. 


Parke, Davis on Calif. Fair Trade 
Parke, Davis & Co.’s California branch 
located in San Francisco, has_ notified 
dealers throughout the state that its 
merchandise will only be supplied those 
entering into a resale price contract with 
the company under the terms of the 
California Fair Trade Act. A schedule of 
minimum resale prices has been sent to the 


retailers. 


Deodorant Sales Up in Winter 
Rising sales of “Mum” during the 
winter months has lead the Bristol-Myers 
Co., New York, to increase its advertising 
on this product so that increased em- 
phasis may be placed upon it during those 
months. In checking retail sales the com- 
pany discovered that the demand during 
winter months had been rising steadily in 
relation to summer sales, shifting from a 
previous 70-30 relationship to 60-40. 
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Plough’s 25th Anniversary 

In celebration of its twenty-fifth anni- 
versary, Plough, Inc., Memphis, Tenn.., 
has published a handsomely illustrated 
booklet entitled, ““A Romance of Modern 


Business.”” This gives the history of the 





Abe Plough 


company’s progress since its organization 
in 1908, pictures of the plant, production 
units, packages, executives, etc., and a 
rehearsal of its merchandising program 
and policies. Copies may be obtained 


upon request. 


Van Brunt Chemical Co. 

Van Brunt Chemical Co., New York, 
has secured a plant at Farmingdale, L. L., 
and will engage in the manufacture of 
aromatic chemicals. The company was 
organized May 5, 1933 with J. M. Wenneis, 
who has been engaged in business in the 
synthetic aromatic field since 1907, as 
president. Other officers are R. G. Smith, 
vice-president and secretary, and John 


Beach, treasurer. 


New Chlorine Antiseptic 
A new chlorine compound that kills 
disease germs and other micro-organisms 
in the presence of certain living tissues 
was reported by Dr. Franz C. Schmelkes 
and his Henry C. Marks, 
Isabelle B. Romans, Elizabeth S. Horning 
and Albert F. Guiteras, of the Wallace & 
Tiernan Products Research Laboratories, 
Belleville, N. J., December 28, at the 
meeting of American 
Bacteriologists, in Philadelphia. 


product is called azochlora- 


associates, 


the Society of 


The new 
mid—short for N-N-dichloroazodicarbon- 
amidine. 

One big advantage of the compound is 
said to be that, unlike other germicides, 
it does not rapidly break down chemically 
and lose its effectiveness in the presence 
of organic material, milk and such body 
fluids as serum and pleural exudate. In- 
dications are that the new compound may 
prove a better germicide and disinfectant 
under these conditions than iodine or 
Dakin’s solution. 

A further desirable property of the new 
germicide is its bright yellow color, which 


The Drug and Cosmetic Industry 


persists as long as the compound is active. 
Azochloramid is also substantially odor- 
less and tasteless. 
Another important 
azochloramid is its ability to kill germs 
without seriously injuring body tissues. 


characteristic of 


Mont-Rex Wants Agencies 

Mont-Rex 
interested in obtaining the sales agency 
for Canada of a line of American drug 


Drug Co., Montreal, is 


products. 


More Ads for Squibb Aspirin 

EK. R. Squibb & Sons has extended its 
advertising campaign on its new type 
package to the eastern and 
Atlantic states. The successful 


aspiring 
middle 
campaign in the New York territory on 
the new tin will be followed by an educa- 
tional campaign on the way in which 
aspirin takes effect. 


Junis Program on Air 

Pepsodent Co., Chicago, has added a 
third radio program to its schedule. The 
features Eddie Duchins 
orchestra and is in behalf of ‘‘Junis”’ 
cream. It is heard twice weekly, while the 


new pre eTamM 


other two programs continue five nights 


a week over NBC, 


Removals 


DUBOREL LABORATORIES 

Duborel Laboratories, tooth powders, 
has announced the removal of its head- 
quarters from Jersey City to 14441 Charle- 


voix ave., Detroit. 


LUCIEN LELONG 

Lucien Lelong, Inc., has moved its New 
York offices to new and larger quarters at 
La Maison Francaise, Rockefeller Center, 
that city. 


A. €. DRURY & CO. 

A. C. Drury & Co., Inc., Chicago, has 
moved its offices and warehouse to larger 
quarters at 219 KE. North Water st., 
that city. 

ERTEL ENGINEERING CO. 

The rapidly expanding business of Ertel 
Engineering Co., New York, has made it 
necessary for this firm to move three times 
within a short while. [t now occupies 
much larger quarters comprising the 
entire third floor at 105 East 16th st., 
that city. 


AMERICAN PHARMACEUTICAL 
ASSN. 

The office of E. F. Kelly, secretary of 
the American Pharmaceutical Associa- 
tion, and that of E. G. Eberle, editor of 
the association’s journal, previously lo- 
cated in Baltimore, has been moved to 
2215 Constitution ave., Washington. 
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B-W Lanolin USP Guaranteed is a Superior Product 
to a Coined Name Base used as a Substitute 


B-W LANOLIN das 10 equal as a base 





Science has proven conclusively that for penetrating, healing, 





WE DO OUR PART 


softening and building up the skin tissues nothing compares 
with Lanolin, so why change to a base substitute that does 
not come under the regulation and specifications of the United 


States Pharmacopoeia. 


Use the unsurpassed, exclusive processed, B-W Lanolin. 


BoPF-WHITTAM CORPORATION 


SALES OFFICE 


EMPIRE STATE BLDG. 


NEW YORK, N. Y. 


First American Manufacturer of 
Refined Lanolin, Hydrous and Anhydrous 


Established 1914 


MAIN OFFICE 
and PLANT 


WESTFIELD, N. J. 
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ABBOTT Quality 
DRUGS AND 





heey 


CHEMICALS 


= ANESTHETICS J 
Procaine Hydrochloride . . . Benzocaine 


= ANALGESICS 
Cinchophen . . . Neocinchophen 


"ANTISEPTICS 


Acriflavine ... Chloramine 


"HYPNOTICS 


Barbital . . . Phenobarbital 


= ALKALOIDS AND DRUG EXTRACTIVES 
Berberine ... Colchicine . . . Ephedrine 
... Hydrastine 


LR 
For Quotations Address: WV 
Cer 


CHEMICAL SALES DEPARTMENT = 


ABBOTT LABORATORIES, North Chicago, Ill. 











We’re wrong. . 


if personal service doesn’t count 
. . « but we have found that it 
does make a difference to buyers 


All inguiries handled personally 
by our officers. 


~ 
For quick action, high quality, 


reasonable prices, try us. 


F 


WE DO OUR PART 


W. BENKERT & CO. 


INCORPORATED 
Crude Drugs « Cosmetic Crudes 
100 Gold Street New York City 


Other Offices: DETROIT— CHICAGO—ST. LOUIS— BALTIMORE 
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Chase Closure Division 

Chase Brass & Copper Co., Inc., has 
announced that the container and closure 
business of the Consolidated Safety Pin 
Co. will be operated as a separate division 
of the Chase Brass & Copper Co., Inc., and 
the production of these products trans- 
ferred to the Waterbury factory. The 
change is effective January Ist, 1934, and 
applies only to containers and closures. 
The Consolidated Safety Pin Co. will con- 
tinue to manufacture and sell its pins as 
before. 

The new set-up has been arranged be- 
cause of the increasing use of metal con- 
tainers and closures. Through the change, 
the large manufacturing facilities of the 





A. |. Quackenbush 


Chase factory at Waterbury are made 
available. This is one of the most modern 
brass cutting-up plants in the country, 
and enables the new Container and 
Closure Division to manufacture prac- 
tically any type of metal container or 
closure. 

Expert designers of Chase brass, copper 
and chromium giftware—whose practical 
vision of the needs and appeals of today 
have made these articles so universally 
popular—will be at the service of manu- 
facturers, to redesign or suggest new con- 
tainers and closures. 

There will be no change in personnel. 
A. I. Quackenbush, who has been respon- 
sible for the sale of containers and closures 
of the Consolidated Safety Pin Co., will be 
in charge of sales of the new Chase Con- 
tainer and Closure Division. New York 
offices and exhibition rooms are at 200 


Fifth Avenue. 


New Products 

LIQUID MENTHOLATUM 
Mentholatum Co., Wichita, Kan., has 

introduced a liquid form of its product 

designed for use in an atomizer or as 


nose drops. 


NEW SIZE VAPO RUB 

Vick Chemical Co., Greensboro, N. C., 
has introduced a larger ‘“‘medium size” 
tube of its ““Vapo Rub” in stainless form. 
This is to retail for 75 cents. 
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Treating Common Cold 

The persistent head cold, a common 
ailment which long has baffled physicians, 
may at last have met its match. 

A new treatment, which has proved 
effective in from 74 to 78 per cent of the 
cases in which it was tried, was announced 
December 22 by the Journal of the Ameri- 
can Medical Association and Dr. Harold 
S. Diehl of the University of Minnesota, 
its creator. 

Evolved in efforts to cut down loss of 
time among students at the university who 
suffered from colds and used for a year in 
treatment of more than 1,000, the remedy, 
Dr. Diehl said, brought ‘definite im- 
provement” in more than three-quarters 
of the cases. 


i 





Dr. Harold S. Diehl 


The drug used is a combination of 
codeine and papaverine, two practically 
harmless opium derivatives, and has estab- 
lished a record, physicians said, matched 
by no other cold treatment. 

Students treated for acute head colds 
with the medicine, patented by the Uni- 
versity of Minnesota, lost an average of 
one-half day from their college work, as 
compared to a day and a half lost by 
students to whom other remedies were 
given in an experiment, Dr. Diehl said. 

“In rating the results in our experi- 
ment,” he said, ** ‘definite improvement’ 
means complete relief or distinct improve- 
ment of symptoms within a day or two 
after beginning medication.” 

“It seems quite definite,’ he continued, 
“from the results of this study that 
opium and the major alkaloids derived 
from it are of distinct value in treatment 
of acute coryza (the medical name for 
colds.) The chief result observed is a 
marked decrease or complete disappear- 
ance of nasal congestion and discharge. 

“This effect occurs promptly and is 
usually prolonged or permanent. Rest or 
sweating is not a factor, although it is 
reasonable to suppose that secondary in- 
fections are less likely to develop if gen- 


eral hygienic measures are followed.” 
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A.M. A. Accepts 
ANTIPNEUMOCOCCUS SERUM 
CONTAINING TYPE II ANTIBODIES 

In 1924 the Council omitted all anti- 
pneumococcus serums containing type II 
antibodies, on the ground that the thera- 
peutic efficacy of this organism had not 
been demonstrated. Preparations con- 
taining type I antibodies have been re- 
tained since that time. Recently there 
has been brought to the Council’s atten- 
tion evidence that with improved prepara- 
tions and technic the experimental use 
of type II antibodies or of preparations 
containing this antibody in combination 
with type I is justified. The Council 
therefore voted to consider the acceptance 
of brands of antipneumococcus serum 
containing type Il and voted to inform 
firms manufacturing the antipneumococcus 
serum of this decision. 

As a result of this decision, serums 
manufactured by Lederle Laboratories, 
Inc., Pearl Riber, N. Y., and by E. R. 
Squibb & Sons, New York, have since 
been accepted by the Council. 

These are prepared by immunizing 
horses with intravenous injections of cul- 
tures of type I and type II pneumococci. 
When test bleedings show the serum to 
have reached a sufficient degree of potency 
for types I and II pneumococci, the horses 
are bled aseptically and the serum is 
refined and concentrated by the method 
described by Lloyd D. Felton (J. Infect. 
Dis., December, 1928, p. 543). The 
usual sterility and safety tests are made 
by injection into white mice and guinea- 
pigs. The potency of the product is ex- 
pressed in terms of the unit described by 
Felton (Boston M. § S. J., May 15, 1924, 
p. 819; J. Infect. Dis., September, 1925, 
p. 199; October, 1925, p. 309) and used by 
Park. While the unit originally was in- 
tended to be the amount of antibody that 
will protect against one million fatal doses 
of culture, it has lately been taken to be 
1/200 ce. of the control serum (F 146) 
distributed by Dr. Felton. 


MULFORD SERUM 

Antimeningococcus Serum, manufac- 
tured by Mulford Biological Laboratories, 
Sharp & Dohme, Philadelphia. 


MEAD HALIBUT OIL 
Mead’s Halibut Liver Oil with Viosterol 
250D, manufactured by Mead, Johnson 


Company. 


A. M. A. Omits 


PYRIDIUM 

The Council voted to reaffirm its pre- 
vious decision to omit Pyridium from New 
and Non-Official Remedies as a local, gen- 
eral or urinary antiseptic, because claims 
for its therapeutic usefulness are not 
warranted by the accumulated evidence. 
It pointed out that this report is made 
without prejudice to future reconsidera- 
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CREOSOTE 
CREOSOTE CARBONATE 
GUAIACOL 
GUAIACOL CARBONATE 
POTASSIUM GUAIACOL SULPHONATE 





Acetyl Salicylic Acid Benzoate of Soda 
Salicylic Acid Benzoic Acid 
Sodium Salicylate Benzaldehyde 
Methyl Salicylate Benzyl Chloride 
Minor Salicylates Glycerophosphates 


Formaldehyde 
Para Formaldehyde 
Hexamethylenetetramine 
Bromides Silver Salts 
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tion of Pyridium. This product is manu- 
factured by Merck & Co., Rahway, N. J. 
AZOPHENE 

Azophene, manufactured by Mallin- 
ckrodt Chemical Works, St. Louis, was 
rejected on similar grounds. 


A. D. A. Accepts 

DI & TRI-CALCIUM PHOSPHATE 
Dicalcium-phosphate-Victor and Tri- 

calcium phosphate-Victor, manufactured 

by Victor Chemical Works, Chicago, III. 


PROCAINE BORATE & BISMUTH 
SODIUM TARTRATE 

PROCAINE  borate-Searle and Bis- 
muth sodium tartrate-Searle, manufac- 
tured by G. D. Searle & Co., Chicago. 


DENTALINE TOOTH POWDER 
Dentaline Tooth Powder, manufactured 
by Ransom & Randolph Co., Toledo. 


Monsanto Moves Schuler to N. Y. 


E. Schuler of Monsanto Chemical Co. 
has been transferred from the Sales De- 





E. Schuler 


partment in St. Louis to the Eastern 


district sales office of the company in New 


York as assistant manager. 


Bristol-Myers Buys Minit-Rub 


sristol-Myers Co. has acquired Minit- 


Rub Co., St. Louis. 


Huisking Company Expands 

Charles L. Huisking & Co., Inc. and 
Conti Products Corp. have jointly leased 
the building adjoining the one which they 
now occupy, and after alterations are 
completed, these two companies will oc- 
cupy the entire premises of 119 to 155 
Varick st., New York. The additional 
space is necessitated by the increase in 
business of both companies during the 
past year. 

Mr. Charles L. Huisking, president of 
both companies, sailed for Eurepe Jan. 17, 
to visit some of his foreign associates. 
-Mr. Huisking’s main objective is Norway, 


80 


as the cod fishing season is now progress- 
ing and Mr. Huisking will investigate the 





Charles L. Huisking 


present situation in an attempt to de- 
termine the prospects for the coming 
season, particularly in view of the very 
extensive increase in cod liver oil imports 


during the past year. 


Paris Medicine Earnings Up 

Paris Medicine Co., St. Louis, has 
declared an extra dividend of 50°. The 
company has been regularly paying 100% 
a quarter and for the final quarter of the 
year an extra dividend of 50°, making a 
total of 450% for the year 1933. 

In his report to the directors, vice- 
president and general manager H. B. 
Goldsmith, pointed out that despite the 
substantial gains in sales and_ profits 





H. B. Goldsmith 


made in the past eighteen months the 
company could look forward to even 
greater progress. The company has plans 
not only for the increase of business on 
‘Bromo Quinine” and all their other old 
items but also for the introduction of 
several new products. One of the new 
items, ““Grove’s Emulsified Nose Drops,” 
has already been put on the market and, 
according to latest reports is meeting with 
considerable success. Ten newspaper and 
five radio tests have developed an ad- 
vertising appeal which will be adopted 


nationally. 
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Obituaries 
S. G. Tinsley 


S. G. Tinsley, vice-president of F. W. 
Berk & Co., dealers in chemicals, New 
York, was found dead in the Adelphia 
Hotel, Philadelphia, December 21. 


Edward S. Humphrey 


Edward S. Humphrey, owner of a pro- 
prietary medicine business in Newark, 
N. J., which was founded by his father, 
the late Dr. W. P. Humphrey, died De- 
cember 25 in a hospital in Elizabeth, 
N. J., after a brief illness. His home was 
in Fortescue, N. J. 


Barnett Miller 

Barnett Miller, secretary of the Ormont 
Drug and Chemical Co., Long Island City, 
died January 3 at his home in New York 
of injuries sustained in an automobile 
accident December 5. He was sixty-one 
years old and a native of Russia, coming 


to this country as a boy. 


Rice S. Eubank 
Rice S. Eubank, president, Nulife 
Remedy Co., Lexington, Ky., died at his 


home in that city, December 22, aged 60. 


Norwich Offers Graduates 

Norwich Pharmacal Co. has _ offered 
during January and February free to 
druggists a set five Kimble Glass Exax 
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Blue Line graduates. These graduates 
are cone shape, double scale, the markings 
being etched into the glass. Kimble Exax 
graduates are recognized as_ standard 
throughout the world. 
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by the Exchange Lemon Products Company of Corona, 
California. Backed by the Sunkist group of 13,200 


citrus growers—-largest in the world. 


Immediate shipments from warehouse stocks in New 
York, Chicago and Philadelphia. For prices 
on kegs, barrels or carloads, consult any of the 


following distributors: WE DO OUR PART 








DISTRIBUTED EAST OF THE ROCKIES BY 
Selindés 7 CHEMICAL WORKS, Philadelphia, New SWANN CHEMICAL COMPANY, Birmingham, Alabama. 


York, Chicago. r 5 ‘ ] ly ; 
J. T. BAKER CHEMICAL COMPANY, Phillipsburg. New Tt IE HARS IAW CI IEMICAL COMPANY, Cleveland. Ohio. 
Jersey. STICKNEY & POOR SPICE CO., P. O. Box 5277, Boston, 
DODGE & OLCOTT COMPANY, 180 Varick Street, New York. Massachusetts. 
NEW YORK QUININE & CHEMICAL WORKS, 101 North CALVERT ANILINE & CHEMICAL CO., 225 Walnut Street, 
llth Street, Brooklyn, New York. Cincinnati, Ohio. 


PACIFIC COAST SERVED BY 
Products Department—-CALIFORNIA FRUIT GROWERS EXCHANGE, Ontario. California 
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Group packaging N.Y .Q. products in New York Quinine and Chemical Works Plant 


Manufacturers of 


Bismuth Subcarbonate Codeine Alkaloid Opium Gum 
Bismuth Subgallate Codeine Phosphate (Gran. and Powd.) 
Bismuth Subnitrate Codeine Sulphate Potassium Iodide 
eT oem a oe a adie aialmauaiss 

. : Quinine Sulphate 
Brucine Alkaloid lodoform lait 

; Menthol-Y and other Quinine Salts 
Brucine Sulphate — ; ‘ Strychnine Alkaloid 
All Salts of Morphine Alkaloid Strychnine Sulphate 

Cinchona Alkaloids Morphine Sulphate Thymol Iodide 


Specify N. Y. Q. on your orders 


THENEW YORK QUININE & CHEMICAL works 


GENERAL OFFICES 
99-117 North Eleventh Street, New York, Borough of Brooklyn 











ST. LOUIS DEPOT, 403 NORTH FIRST ST., ST. LOUIS, MO. 
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RAW MATERIAL MARKETS 


Pj Stead 50 Raw Materials—Weighted Index 

rices oteady 1925 Average Prices Equal 100 
The beginning of the new year 
was marked by slackening of 1926 1927 1928 1929 1930 1931 1932 1933 
activity in drug and _ cosmetic 
markets, along with a certain hesi- 120 
tation brought about by uncertainty | 
as to the temper of the new | 
| 








Congress. 

The composite index of 50 com- 
modities registered a small net 
increase, from 62.7 in December to 
62.9 in January. 

Medicinal chemicals were some- 
what lower in price, the index 
declining from 65.7 in December to 
65.3 in January. Changes occurred 
in quotations for cod liver oil, from 
$29.00 in December to $27.50 in 
January; iodine remained at the 
same sterling quotation of 15s 1d. 
but exchange caused a change 
from $1.77 in December to $1.74 
in January; potassium bromide de- 
clined to 35 cents in January from 
36 cents in the previous month; 
mercury dropped to $67.50 in Jan- 
uary from $68.00 in December. 

The essential oil index also moved 




















little, increasing 0.4 to 53.6 in Jan- 15 Medicinal Chemicals—Weighted Index 
uary. Changes occurred in berga- 1995 Average Prices Equal 100 


mot which dropped from $1.85 to 

$1.75; lavender continued its up- 

ward rush, moving from $2.75 fo 1926 1927 1928 1929 1930 1931 1932 1933 

$3.20; lime oil dropped from $10.50 

to $9.50 and peppermint oil rose 120 | 

5 cents to $2.45. | 
Botanicals sagged a trifle, from 














71.6 to 71.5 in January. Aloes lost 100 | 
a quarter of a cent to return to T | 
10 cents; digitalis continued its 

upward trend, moving from 32 80 


cents in December to 38 cents in 
January; ipecac dropped 5 cents to 
70 cents. 60 | 

The cosmetic raw material index air | 
increased from 66.0 to 66.3. Gum 
arabic and balsam peru were higher. 40 

Adjusted quantities of botanical 
imports for October 1933 increased 
to 140.2 from 120.0 in the previous 20 
month. Values also increased from 
63.5 in September to 80.3 in Octo- | 
ber. Essential oil imports increased 0 | 
from 131.0 to 140.2 in quantity and 
from 66.3 to 70.6 in value. 


























. . 15 Essential Oils—Weighted Index 
Fine Chemicals 1995 Average Prices Equal 100 


The market opened the new year in a 


firm position as a whole, with compara- 1926 1927 1928 1929 1930 1931 1932 1933 


tively few price changes noted. Demand 120 





was well up to expectations for this time 
of year and compared favorably with the 


similar period of last year. This was an 100 || | I sens 
encouraging factor in view of the inven- 

tory period which usually slows down 80 

buying to some extent. t | | Fh Pee hbo te te oe ee DT 4 


Aloin 60 
Strong undertones surged through this 
market during the past month. Spot 40 
prices were marked up sharply to the 








basis of from 90e to 95e per pound. This 20 

was due to the strength in raw material 8 ee Bae od bs 

and the almost certain advance in price | 
during the weeksahead. Demand was good. 0 ! 
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Menthol Crop Huge 


The largest crop of Japanese pepper- 
mint oil in many years is the feature of the 
menthol market. The Hokkaido crop is 
reported at 1,500,000,000 kin, with Sambi 
producing 250,000 kin, being a total of 
1,750,000 kin or approximately 2,350,000 
pounds. This sum exceeds the most 
optimistic predictions made earlier in the 
year. With peppermint oil averaging 40 
per cent. menthol content this would be 
equivalent to 910,000 pounds of menthol 
15,700 
Stocks of peppermint 
oil on September 30, 1933, before the 
addition of the heavy Hokkaido produc- 


or approximately cases at 60 


pounds to the case. 


tion, were placed at 650,000 pounds. 
Total exports of menthol from Japan 
past’ three were re- 
spectively— 1932, 571,000 pounds— 1931, 
193,800 pounds and 1930, 519,060 pounds. 
Exports of menthol crystals for the first 


during the years 


979 


9 months of 1933 were 372,000 pounds. 
The above figures would indicate that 
there will be a considerable surplus of 
menthol available for the world’s markets 
In spite of this fact the 
month has 


during this year. 
c.i.f. price during the past 
advanced and at present writing is quite 
firm. 

This situation, being contrary to the 
statistical position of this item, is due 
both to speculation in Japan and Govern- 
ment support. 

A tendency seems to prevail in Japan at 
the present time to put money into raw 
materials as a better and safer investment 
It is said that 
this speculation in raw materials has re- 
sulted in literally thousands of individuals 


than the currency itself. 


purchasing peppermint oil—usually in one 


or two drum lots—purely in the specula- 
tive mood. These outside interests have 
already purchased some 100,000 kin of oil. 
The Hokkaido Syndicate, operating simi- 
lar to the Agricultural Adjustment Ad- 
ministration in the United States, has also 
purchased some 200,000 kin of oil’ Various 
refiners took 460,000 kin, making a total 
of 1,060,000 kin of peppermint oil that 
has already been taken out of the market. 
This speculation and Government sup- 
port has resulted in a considerably active 
market in the producing regions and has 
been a temporary stimulant that has over- 
shadowed the true statistical position. It 
must be brought to mind, however, that 
the larger part of the above mentioned 
purchases—namely that by individual out- 
side speculators and also the Hokkaido 
Syndicates, is not going into consuming 
channels but must eventually appear on 
the market at some future date. 
However, in view of the present primary 
position of recovery in shipment prices, 
the spot market, which declined to a low 
of $2.35 per pound here for a very short 
while, quickly advanced again, first to 
$2.40 and then back to the previously 
‘quoted price of $2.50 for case lots. Al- 


84 


York market is quiet 


leading con- 


though the New 
from a demand standpoint 
sumers being well covered on their future 
requirements—it should be brought to 
mind that irrespective of the future trend 
menthol at $2.50 per pound is still an 


attractive price. 

Alcohol Prices Strong 

the opening of the new year 
firm. Of 
course it is quite natural to expect that 


grain alcohol would be firm for the reason 


With 


alcohol appears exceedingly 


that prohibition repeal has released an 
enormous demand for this grade. But as 
a matter of fact the various grades of 
denatured alcohol made from molasses 
are also in a very firm position and at this 
time it appears as though higher prices are 
a certainty for the spring. 

The reason for the firmness of denatured 
alcohol lies in the present strength of the 
market for blackstrap molasses. Priced 
last year at an average price of about 
molasses is today 


3 cents per gallon, 


quoted at 6 to 6!2 cents per gallon. How- 
ever, prices quoted on denatured alcohol 
for the first three months of 1934 are the 
same as they were for the last period of 
1933. This is largely due to the fact that 


distillers are in possession of fairly large 


stocks of molasses bought at the lower 
It is also due in some 


prices during 1933. 
measure to the fact that distillers have 
been very busy caring for the sudden 
demand for beverage alcohol, and they 
wanted to do anything in a 


market 


have not 
hurry regarding the industrial 
which they might regret later on. 

The price of grain alcohol prior to last 
September—when prices were withdrawn 


made only against con- 


cents per gallon without 


and shipment 
tracts—was 35% 
the tax. 


cents per gallon. 


Today this price is quoted at 95 
This price increase does 
not entirely represent increased profit to 
the distillers for the reason that under 
agreement with the Agricultural Adjust- 
ment Administration, the distillers must 


pay pre-war parity for their corn in return 


for a license to manufacture beverage 
spirits. Pre-war parity for corn is placed 


at 75 cents per bushel, and this is the 
price which must be paid by the distillers 
even though the open market price might 
be 30 cents. Then again there is the fact 
that the heads and tails which are sepa- 
rated when the alcohol is distilled from 
the corn must be thrown in with the com- 
pletely denatured alcohol and sold at the 


price of molasses alcohol. 


15 Botanicals—Weighted Index 
1925 Average Prices Equal 100 
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1929 


1930 1931 1932 1933 














25 Cosmetic Raw Materials—Unweighted Index 
1925 Average Prices Equal 100 


1926 1927 1928 


1929 


1930 1931 1932 1933 








20 


0 








The Drug and Cosmetic Industry 


Jan. 34: XXXIV, 1 

















VISCOSITY---Our U. S. P. medicinal 
oils have a viscosity range from 


sO) « moO mo 


COLD TEST---Extremely low cold 
WHITE OILS tests on our technical oils---as 








low as 40° below zero. 


U. S. P. MEDICINALSE Genuine Russian Imported White Oils. 
TECHNICAL OILS: For all Industrial Purposes. Cold Cream Oils, 


Textile Oils, Refrigerator Oils, etc. 


Represented in Boston, Philadelphia, Baltimore, Los Angeles and San Francisco. 


Direct shipment from Refinery to all ports. 


S. SCHWABACHER & CO., Inc. 


59 PEARL STREET NEW YORK, N. Y. 


Telephone: WHitehall 4-5367 




















CAMPHOR 
MADE FROM AMERICAN TURPENTINE 
% dd Menthol Crystals Thymol, U. S. P. 


£& R SYNTHETIC PRIME WHITE CRYSTALS 
a 


: Terpin Hydrate, C. P. Urethane, U. S. P. 
a bt sal 
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Urea 


CHEMICALLY PURE e TECHNICALLY PURE 













PRODUCTS OF SCHERING-KAHLBAUM, A. G., BERLIN 












CULDVA (AIC : ING e 
TORN VACA LIV 
75 WEST STREET - NEW YORK 
TELEPHONE - BOWLING GREEN 9-7482 
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Cod Liver Oil Easy 

With ample supplies of cod liver oil 
available on spot and the new fishing 
season just getting under way, certain 
factors have thought it advisable to 
limit their holdings, with the result that 
in some quarters oil was available as low 
as $27.00 per barrel. Other factors quoted 
from $29.00 to $30.00 with the range 
therefore being from $27.00 to $30.00 as 
to brand and quantity. It was said that 
this is a usual occurrance during the 
period in which the fishing boats start out 
as there is always the element of un- 
certainty prevailing. 

Imports of cod liver oil into the United 
States are once more assuming importance, 
states a report from the Department of 
Commerce. The quantity imported during 
1933 was the greatest in the past 11 years. 
The declared import value per gallon, 
however, was perhaps the lowest ever 
recorded. 

Imports of cod liver oil into the United 
States have steadily decreased during the 
1 years, 1929 to 1932, the 1932 tonnage 
being less than one-half of that of 1929. 
The decrease in the dollar value is most 
marked, having declined from $2,448,000 
in 1929 to $804,000 in 1932, the lowest 
since 1914. 

The following table shows the quantity 
and value of cod liver oil imports for the 
past 10 years and the first 10 months 
of 1933. 





Year Gallons Dollars 

1923. 531,015 360,862 
1924 930,931 631,546 
1925. 1,220,440 1,005,914 
1926. 1,921,422 1,615,967 
1927.. 2,375,297 2,231,032 
1928 571,936 672 
1929.. 2,860,728 162 
1930 1,287,106 949,301 
1931 1,737,207 1,311,831 
1932 1,248,000 804,000 


2,927,000 1,394,000 


Unrevised statistics of cod liver oil 
exports from Newfoundland indicate an 
increase for the period from August | 
to October 31, 1933, to 115,538 Imperial 
gallons from 115,089 gallons for the like 
period in 1932. 


Iron and Ammonium Citrate 
As a result of keener competition, lead- 
ing producers reduced prices 5c per pound 
and now quote a range of from 52c to 53c 
per pound as to quantity. 


Potassium lodide 


As a result of lower crude material costs, 
this item was preduced 15c a pound, now 
being offered at $2.00 a pound. The basic 
price of crude material was unchanged but 
lower in terms of sterling and dollar 


exchange. 


Bismuth Salts 
Quite firm reflecting the current strength 
of the metal. Trading was spotty, but in 
fair volume for this season of the year. 
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Essential Oils 


The essential oil market opened the new 
year with most dealers reporting an active 
demand in spite of the inventory period 
which usually has the tendency to slow 


With the 


foreign exchange situation restricted to 


consumer request for a while. 


more narrow limits throughout the past 
month there has been more stability in the 
cost to replace stocks of imported mer- 
chandise, hence there has been compara- 
tively few price changes during recent 
trading. 


Peppermint Oil 

A firm market prevailed with natural 
oil selling at from $2.45 to $2.75 per 
pound as to quantity and redistilled at 
from $2.75 to $3.00. This item had been 
quiet from a demand _ standpoint for 
several months but dealers now report an 
increased interest on the part of manufac- 
turing consumers with the result that a 
satisfactory volume of business is being 
transacted. The primary market con- 
tinued firm. 


Spearmint Oil 
There was no new development in this 
oil, the price being well maintained in line 
with the mint oils generally. 


Wormseed Oil 


This was one of the few oils that ex- 
perience a decline in late trading. Spot 
price was put at from $2.10 to $2.25 per 
pound as to quantity. Very little business 
was done in this oil of late and hence the 
market undertones softened. The prin- 
cipal consuming outlet for wormseed is as 
an anti-vermifuge, it being said that pro- 
ducers of hogs, etc. could not afford to 


use the oil as extensively as heretofore. 


Angelica Oil 

Due to the scarcity of this item on spot 
and the fact that there is little or no oil 
available at the source, prices are prac- 
tically nominal, although a little oil is 
still offered at levels that ranged from 
$78 to $80 per pound, good quality, root 
oil. The oil from seed is even scarcer and 
was quoted up to as high as $190 per 


pound. 


Juniper Oil 


High quality oil was in good demand 
from those consumers making a flavoring 
for gin. This consuming outlet was re- 
sponsible for the very firm prices that 
prevailed. Prices ranged from $1.45 to 
$3.50 as to seller and quality. 


Geranium Oil 

These oils as a group are in a_par- 
ticularly firm position. Based on the 
present cost to replace stocks there is 
every indications that an advance would 
not come upon the market unexpectedly. 
African oil sold at from $6.75 to $7.50 per 
pound with the Bourbon oil at from $5.75 


to $6.75. 
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Lavender Scarce 


Good quality oil lavender continued to 
be extremely scarce on spot. The price 
was quoted up to $6.00 per pound. The 
30 per cent ester material sold for $3.20. 
There was also some material quoted at 
below the official minimum, the very wide 
spread in prices being representative of as 
No relief 
from present prices can be expected for 
many months yet as the recent crop was a 


equal a wide range of quality. 


failure and a new crop must first be col- 
lected before stocks here and abroad can 
be brought more in line with the require- 
ments of trade. 

According to the trade press the 
“Esperis’”” Company of Milan, Via Bollo 4, 
has perfected and developed its plants in 
the valley of the Roja at Briga Marittima, 
in Piedmont, for the improved steam dis- 
tillation of essential oil of lavender. The 
distillery now has a capacity of about 
10 tons of lavender flowers daily. A few 
years ago the firm did not produce more 
than 30 kilos of lavender oil annually, 
while its present output is around 800 
kilos. The steam-distilled oil is superior to 
the lavender oil obtained by other means, 
and is said to have exceptional aromatic 
qualities. In fact, it is stated that French 
producers are making an effort to buy 
this special Italian steam-distilled lavender 
to cut lavender oils with less powerful 
aromatic properties. | (Trade Commis- 
sioner Elizabeth Humes, Rome). 


Botanicals 


The feature of the crude drug market 
was the tendency of practically all items 
to advance. Stocks in the spot market 
were never before known to be so low. 
This is true also of the primary markets. 
Collections during the last season were 
uniformly smaller and in some instances 
far below average. Holdings were so con- 
servative as to make it virtually a cer- 
tainty that the advancing tendency that 
has been displayed over the past several 
months will be continued into the new year 
and until additional crops can be gathered. 
The exchange situation also played an 
important part in strengthening prices on 
such raw materials as are obtained only in 
foreign countries. 


Digitalis Leaves 


Continued to meet with a good inquiry, 
and because of the limited quantities 
available on spot and the depleted stocks 
at source of supply, leading importers 
raised the price 6c per pound to the basis 
of from 38c to 40c. 


Stramonium Leaves 


This article also felt the pinch of small 
spot stocks and the difficulty in obtaining 
replacements. Many of the Central Euro- 
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Ozokerite 
Ceresines 


Mineral Jellies 


Special Oils for 
Refrigeration 
Fruit Spray 

Oil Treated Papers 
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||| BECAUSE: 
| 


A l BINO is Genuine Russian 
. GermanRefined 
Al BINO is of particularly high viscosity and re- 
fined to an unsurpassed degree of purity 
| 
(HHII| | A I BINO | is odorless, tasteless and colorless, and answers 
| in all respects to the U.S.P.X requirements 
| 


‘suppuzrs or ®MERCURY« MINERAL WHITE OILS 


Hy] (Genuine Russian German Refined) 
tH . ~ . 

HL for Pharmaceutical and Cosmetic Purposes 
| 


MT Importers: 
Hl SCHLIEMANN COMPANIES INC., Woolworth Bldg., NEW YORK 
A CHAS. ALBERT SMITH LTD., 68 King St. East, TORONTO 2, CAN. 


WTI 
Wl Distributors: A. C. Drury & Co., Chicago — Moore & Co. Inc., Worcester, Mass. 
HH F. G. Slagel (Fedders Manufacturing Co., Los Angeles) 








OF IMPORTANCE TO 
Books wz DRUG AND COSMETIC 
MANUFACTURERS 


Chemistry of Essential Oils and Artificial Pharmaceutical Recipe Book............ $5.00 
Perfumes (Parry) fVol. |.............. $12.00 ; 
> a es 8.00 Remington's Practice of Pharmacy........ 10.00 
on Ss ee re 3.50 Scientific American Cyclopedia of Formulas 5.50 
Twentieth Cent Book of Recipes, 
Perfumes and Cosmetics (Askinson)....... 6.00 isin aa “hadi ¥ . a eis 4.00 
Perfumes, Cosmetics, and Soaps (Poucher) U.S. Dispensatory XXI...........0.000- 15.00 
Fourth Eaition [Vol bis es. <. 00 veces 6.50 | 
i i ee 9.00 Psyllium Seed—The Latest Laxative (Mon- 
tague) isle eck ee a ee ee eae eee 9.00 


Manufacturers’ Practical Recipes (Jameson) 10.00 


Preparation of Perfumes and Cosmetics 


eS re Soltek tha tah 8.00 and Richard L. Sutton, Jr., A.M., M.D. 5.00 
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An Introduction to Dermatology (Richard L. 
Sutton M.D., Sc. D., LL.D., F.R.S. (Edin.) 
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pean crops were underproduced last: year 
due to general economic conditions and 
the very low prices paid to collectors. 
Dealers in New York raised their price 4c 
per pound and are now asking from 


19¢ to 2le. 


Belgium Valerian Root 


Prices on spot advanced to Ivc_ per 
pound and as high as 20c was asked in 
some quarters. Shipment prices have 
been advancing steadily so that the above 
prices are said to be still too close to 


import costs. 


Balsams 


This group as a whole has been ad- 
vancing steadily throughout the past 
several months and in late trading the 
tendency was continued. Small spot 
stocks both here and in the primary 
accounts for the strength. Copaiba Para 
was up to 35c, South American 38c and 


Peru $1.35 per pound respectively. 


Psyllium Seed in Decline 

Psyllium seed appears to have passed its 
peak and in a rather serious case of decline. 
Undoubtedly it will settle rather rapidly 
for a time and then continue to sell at a 
sharply lower rate with the decline be- 
coming more gradual as time goes on. 

The main difficulty with psyllium seed 
seems to be that it has passed the specialty 
stage quite definitely. The price of one of 
the original brands of black seed is not 49c 
at retail, whereas it was formerly $1.00. 
One of the leading brands of a psyllium 
seed mixture extensively advertised to the 
public in the East has been reduced from 
$3.50 for a five pound package to 98 cents 
for the same package. The $1.50 package 
of this same item now sells for 65 cents. 
Under these conditions it is obvious that 
psyllium will not stand the heavy expendi- 
tures for advertising and detailing which 
‘it once carried lightly. And failure to be 
able to bear a fairly good sized advertising 
budget means that the business will go to 
the advertised laxatives that are still able 
to bear the load. 

The market for psyllium seed is weak 
and importers state that the demand is at 
a standstill. French seed is offered for 
import at 11 cents per pound with the 
spot market slightly higher. The blonde 
Indian seed is much lower in price than 
the French, being quoted for import at 
21% cents per pound, and at about 5 cents 
per pound on spot. 

Imports of psyllium seed reached their 
peak in 1932 at a total of 5,299,773 pounds, 
of which 2,397,572 pounds came from 
France, and 2,401,691 pounds came from 
India. This compared with a total for 
1931 of 4,850,500 pounds. Imports for the 
first nine months of 1933 were 3,950,000 
pounds, indicating that the total imports 
for 1933 were somewhat less than for the 


‘record year of 1932. 


88 


Vanilla Beans Firmer 

The vanilla bean market opened the 
new year with a good run of business and 
in a firmer position. Demand, however, 
was confined mostly to the Bourbon 
grades. The lower price Bourbons were 
advanced 10c¢ per pound to the basis of 
90c, with the range being to $1.10 for the 
best grade prime beans. 

The recent advance in Bourbons was 
pointed out as being due to a higher franc 
price and not to the exchange situation 
which accounted for most of the recent 
price advances in imported raw materials. 
This has created the impression among 
importers that the primary market posi- 
tion is basically improved and in view of 
this there has been a tendency to restrict 
the period at which these importers are 
willing to accept contracts. Living costs 
have been advancing in France so that 
prices have had to go up from the very 
low levels that previously prevailed in 
order to show even a small margin of 
profit to producers. 

There are no new developments as 
regards the Mexican beans. The fact that 
prices are still considerably out of line 
with the Bourbons makes this market a 
quiet one. The range for whole beans 
remains at from $3.00 to $4.00 with cuts 
at from $2.10 to $2.60 per pound. 


Gums 


Sandarac 

Thespot market was firmat from 48c to 
50c per pound. The replacement market 
was such as to make these prices very 
attractive. Leading importers stated that 
even a moderate improvement in demand 
would immediately be reflected in quota- 
tions. Consul Parker W. Buhrman, Casa- 
blanca, reports that the total crop in 
Morocco for 1933 will be approximately 
50 metric tons. This shortage is attrib- 
uted to the fact that prices were so low 
in 1932 that the natives were not en- 
couraged to produce the gum. Weather 
conditions also influenced the low crop, as 
native producers of the gum devoted their 
time principally to the cultivation of their 
field crops. Of the total estimated pro- 
duction of 50 metric tons, 30 metric tons 
were exported up to the end of November. 


Camphor 

This item continued in moderate supply 
on spot and although there was no open 
price changes the situation was one of 
firmness. Slabs were 55c to 56c with de- 
mand very encouraging. Camphor im- 
ports from Germany in the first 10 months 
of 1933 aggregated 605,983 pounds valued 
at 143,133, compared with 1,172,449 
pounds (value $326,386) during the cor- 
responding period of 1932. Imports from 
Japan in the January-October 1933 and 
1932 periods were, respectively: 2,981,989 
pounds, value $732,411 (crude—1,757,674 
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pounds and $357,704; refined—1,224,315 

S3TL707 and 2,632,809 
pounds, value $813,978 (crude—1,752,905 
refined 879,904 


pounds — and 


pounds and $500,873; 
pounds and $313,105). 


Aloes 


Remained on the firm side throughout 
the recent trading period. Prices tended 


upward but were without open change. 


Asafoetida 


In irregular request at unchanged prices. 
Powdered from 35c to 37¢ per pound was 


generally quoted. 


Arabic 


This item was advanced to a position 
that more nearly reflected the import 
position. Amber sorts for a long time now 
sold at prices that did not show a profit 
From 8%c to 9e 


now being quoted represented an advance 


to anyone involved. 
of 2c per pound. One factor wanted 9c 
per pound. The higher quality gums were 
also put up le per pound to the basis of 
from 17c to 18¢ for number 1 white and 
from 15c to 16c for seconds. One quarter 
quoted Ile to Lle for powder while others 
wanted from 13c to 15e. 


W axes 


Carnauba 


Spot market continued strong but un- 
changed from previous price of 3le to 32¢ 
per pound. Warehouse stocks are limited 
and difficulty still continued to be ex- 
perienced in obtaining replacement in the 
primary market. 

Beeswax 

Stocks on spot were somewhat im- 
proved by recent arrivals but much of this 
material went directly into consuming 
channels so that prices in all respects con- 
tinued firm throughout the past month. 
White refined ranged from 33c to 36c per 
pound. 


Candelilla Wax 


The close of the year found this item 
in a very firm position. Little or no 
material is being offered from the primary 
market. When compared to carnauba 
wax, for which it is often substituted, the 
price of from 1lc to 12c per pound is very 
attractive. The production of candelilla 
in Mexico is confined to the States of 
Coahuila, Nuevo Leon, and San Potosi. 
It is estimated that Coahuila, the largest 
State for supplies, produces about 1,150 
tons yearly, and Neuvo Leon approxi- 
mately 150 tons. 


Japan 
This item tended toward the weak side 
as the lack of demand tended to increase 
the competitive factor. Prices ranged 
from 7%c to 7c per pound. 
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oF Mey Wap This 
Finer Oil of Orange 


SIX-POINT A= in your own products will 
SUPERIORITY prove that Exchange Brand 
‘ 2 Oil of Orange U. S. P. gives im- 

. Finer Flavoring 
Value proved results at lower cost. Cold 
2. Uniform De- Pressed from rich California Oranges 

pendability : 

by an exclusive Exchange process, 





w 


. Superior Aroma : 
. Truer Color it gives you six quality advantages 
. Stability in Your noted at the left. Try it. 

Product - ‘ 
‘Mattie Mabie Note the improvement it | 
Lower Cost makes in your goods. 


Then check your savings. 


wa 














CALIFORNIA COLD PRESSED 


Oil of Oran cu. P 





Sold to the American market exclusively through: 

FRITZSCHE BROTHERS, Inc. DODGE & OLCOTT COMPANY 

78-84 Beekman St., New York City 180 Varick St., New York City 
Distributors for] 

ODUCTS DEPARTMENT 

CALIFORNIA FRUITS GROWERS EXCHANGE, ONTARIO, CALIF. 
Producing Plant 

THE EXCHANGE ORANGE PRODUCTS CO., ONTARIO, CALIF. 
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BILE SALTS 
CHOLESTERIN 
IRON PEPTONATE 
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| 4221 So. Western Ave., Chicago, III. 
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a 816 First Ave., New York 2 
| 24 Oregon Ave., Philadelphia : 
; 869 Folsom St., San Francisco 
: 1807 E. 9th St., Los Angeles _ 
: 826 Clark Ave., St. Louis : 
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Menthol 
Cod Liver Oil 


(all grades) 


Agar Agar 


all grades) 


Direct Importers 


CONSUMERS IMPORT CO., Inc. 
115 Broad Street New York, N. Y. 














GUMS 


KARAYA (Indian Gum) 
TRAGACANTH ARABIC 


PAUL A. DUNKEL & CO., Ine. 


82 Wall Street New York, N. Y. 























ERanol 


U.S. F 
Superior Quality 


Manufactured by 


AMERICAN LANOLIN 
CORPORATION 





Massachusetts 


Lawrence kamen 











| 
Just Published! 
AN INTRODUCTION TO DERMATOLOGY | 
by 
RICHARD L. SUTTON M.D., Sc. D., LL. D., F. R. S. (Edin.) | 
Professor of Diseases of the Skin, University of Kansas School of Medicine | 
and 
RICHARD L. SUTTON, Jr., A.M., M.D. 
Visiting Dermatologist to the Kansas City General Hospital 
565 pages, 514 x 814, 183 Illustrations 
Price, Cloth, $5.00 


| 

jas ; | 
This book was written expressly for the use of the | 
general medical man and the student. 

| 

| 

| 

| 

} 


THE DRUG AND COSMETIC INDUSTRY 
101 West 31st Street Book ssi New York City 
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Absorption Bases........... lb. 
er Ib. 
eg, ST Ib. 
Acetophenone C P...........1b. 
Acetophenetidin............. Ib 
Acetylsalicylic Acid.......... Ib 
Aicomits TRRGC.... occ evcssevees lb 
Agar Agar, No. l......... Ib. 
PS OS Sr eee Ib. 
+, See mee Ib 
PAs os iswose waa lb. 
Ciz .lb 
ALCOHOL 
Denatured No. | Spec... gal. 
Denatured No. 5 Comp .gal. 
Denatured 23a, Spec... .gal. 
Denatured 39b, Spec... .gal. 
Denatured 40m, Spec. . .gal 
Ethyl USP 190 pr...... gal 
ee ES "eee -gal. 
Pure Tax free ethyl gal. 
Pure Tax free grain..... gal. 
oe | Oe Se eee Ib 
CH Cty). ccccvcccces lb. 
C9 (Nonyl) penviad aesie Ib. 
oY | eee Ib. 
ey eRe Ib. 
Ciz \ ee | spend 
Acetic) . lb 
ASEM ee BGG bis nic nieeleters lb. 
& | Ee ae ee lb. 
er .Ib 
Almond Meal............ Ib. 
Almond Oil, Bitter lb 
Sweet lb 
Aloes, Curacao Ib 
Aloin ‘ , Ib. 
Amaranth No. 107... lb 
Amber Oil, Rectified. . Ib 
Liquid Ib 
Ambergris. . oz 
Amidopryrine.... Ib 
Ammonium Borate lb 
Bromide Ib 
Carbonate. . lb 
Citrate. . Ib 
Ichthyolate lb 
Sh ee ae ee lb 
Salicylate..... lb 
Valerate...... lb 
Amyl Acetate lb 
Butyrate Ib. 
Cinmamate.......<.0.. Ib 
Cinnamic Aldehyde. lb. 
Formate Ib. 
Phenyl Acetate. . Ib 
Salicylate. .Ib 
Anethol pia tater Ib. 
Angostura Bark....... Ib 
Anise Seed Star Ib. 
Spanish Sateen lb 
Anise Oil, USP..... .lb 
Anisic Aldehyde............ lb 
Antipyrine. Ib 
Apomorphine I Iydre chloride. .oz 
Apricot Kernel Oil... . , Ib 
Arabic Gum, Powd., USP. Ib 
Seconds ee ccecece Ib 
Sorts, Amber.. Ib 
White No] | Ib 
Arnica Flowers Ib 
Arrowroot lb 
Asafoetida ~<a Ib 
Atropine Alk....... oz 
Atropine Sulfate oz 
Balsam Copaiba Para.. lb 
Balsam Peru.... ; ere 
Balsam So. Amer., USP. . lb. 
Balsam Tolu... lb. 
Barberry Bark Ib 
Barbital... Ib 
Bay Oil rue Ib 
Bay Oil, Terpeneless lb 
Bay Rum gal 
Beeswax, White Ib 
Belladonna Leaves .lb 
Benzaldehyde. lb. 
Benzocaine lb 
Benzoic Acid Ib. 
Benzoin Gum, Siam. Ib 
Benzoin Gum, Sumatra lb 
Benzonaphthol Ib 
Benzophenone lb 
Benzol Chloride. ae re Ib 
Benzyl! Acetate. ; Ib 
Alcohol Ib 
Benzoate Ib 
Cinnamate Ib 
Formate Ib 
Propionate Ib 
Salicylate Ib 
Succin. ate Ib 
Bergamot Oil Ib 
Terpeneless Ib 
Birch Oil, Southern Ib 
Sweet, Northern Ib 
Birch Tar, Oil Ib 
—— Ammonium Citrate .Ib 
Chloride Ib 
Citrate Ib 
Nitrate wIb 
Oxychloride Ib 
Subcarbonate ‘ Ib 
Subgallate, USP.. Ib 
Subiodide Ib 
Subnitrate Ib 
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Bismuth 
Subsalicylate 





Salicylate Ik 
lannate Ib 

Bois de Rose, Brazilian lb 
Cayenne Ib 
Borax s lb 
Boric Acid Ib 
ec Ib 

te Ib 

Brilliant ive FCI Ib 
lb 

| lb 

Buchu i eaves, long Ib 
Shert lb 
Bucktho rn Bark lb 
Burdock Ri wot Ib 
Buty! Anthranilate Ib 
Cade Oil lb 
Caffeine Alkaloid lb 
Cafteine Citrated Ib 
Caffeine Salicylate lb 
Cajuput Oil lb 
Calamus Oil Ib 
( ar Bromide Ib 
arbonate Ib 

E semonete Ib 

pr msinaser s Ib 
Hypophosphite Ib 
-actate lb 
Sulfide Ib 
Camphor, Japanese Ib 
Camphor Oil Sassafrassy Ib 
White Ib 
Cananga Oil, Native lb 
Rectified Ib 
Candelilla Wax Ib 
Cannabis Ib 
Cantharides, Chinese Ib 
Caraway Oil Ib 
Cardamon Oil lb 
Carnauba Wax No. | Ib 
Carvol lb 
Cascara Amarga Ib 
Cascara Sagrada Ib 
Cascarilla Bark lb 
Cascarilla Oil lb 
Casein, edible Ib 
Cassia Oil, Redist Ib 
Castor Oil, Odorless Ib 
Cedar Leaf Oil Ib 
Cedar Wood Oil lb 
Celery Oil lb 
Ceresin Wax Ib 
Chalk, Eng. light lb 
Chalk, heavy : lb 
Chalk, Precip., light Ib 
Chamomile Flowers, Hungarian 
os lb 

Roman.. Ib 
Chaulmoogra Oil........ lb 
Chloral Hydrate....... Ib. 
Chloroform, USP.. lb 
Chlorophyll Ib 
Cholesterin lb 
CCRPYSAPOOIN: ooo <55ic sos sees Ib 
Cinchonidine Sulfate. . oz 
Cinchonine Alkaloid. oz 
Cinchonine Sulfate oz. 
Cinchophen. . lb. 
Cinnamic Acid. Ib 
Cinnamic Alcohol. lb. 
Cinnamic Aldehyde lb 
Cinnamon lb 
Cinnamyl Acetate lb 
Proprionate.. ee Ib 
Citral ce Egat tee lb 
AUTRE AI ee io... ciete sae wre ee Ib 
Citronella Oil, ¢ eylon. lb 
te ney Ib 
Citronellol. .. lb. 
Citronelyl Acetate. . lb 
Ren Se cene .OZ 
Clove Oil... Ib 
Cocaine Alkaloid ° Oz 
Cocaine Hydrochloride .OZ 
Cocoa Butter lb 
Codeine Alkaloid... oz 
{ydrobromide oz 
Hydrochloride oz 
Nitrate perenne oz 
Phosphate. . oz 
Salicylate oz 
Sulfate .OZ 
Cod Liver Oil drs 
Cohosh Root. Ib 
Colchicine Alkaloid. oz 
Colchicine Salicylate. oz 
Collodion Ib 
Calocunth Puls... ..066.5.4% lb. 
Coltstfoot Leaves Ib 
Coriander Oil Ib 
Coumarin Ib 
Cream Tartar lb. 
Creosote, USP Ib 
( resol l SP lb 
Cubebs Ib 
Culvers Root Ib 
Cumin Ib 
Cumin seed, Morocco lb. 
Damiana Leaves Ib 
Dandelion Root. Ib 
Deer Tongue Leaves Ib 
Digitalis Leaves Ib 
Dill Oil lb 
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Dimethyl Anthranilate.......lb 
Benzyl Carbinol......... lb 
Hydroquinone.......... Ib 

Dever's Powder... Ib 

Ducdenal substance b 

I Ib 

El lb 

I Ib 

Ets Ib 

Er z 

I Ib 

Ey oz 

i 100 Ib 

I ) Ib 

Erigeron Beso, 

Erythrosine No. 517 pr |. 

Eserine Alkaloid oz 

Eserine, Salicylate Oz 

Ether, SP : Ib 

Ethyl Acetate . lb 
Anthranilate Pe |o. 
Benzoate : er 
Butyrate aes Ib 
Caproate : aS) | 2. 
Chloride Ib 
Cinnamate Ib 
Formate lb 
Phenyl Acetate Ib 
Salicylate Ib 
Valerate : lb 

Eucalyptol lb 

Eucalyptus Leaves Ib 

Eucalyptus Oil... Ib 

Eugenol Ib 

PTI os occu as ateasa waniceaioe Ib. 

Formalc ichyde, oS See Ib 

alban: GUM, 61666650846 0:0 lb. 
Call PRI i iocccactcewenwas Ib. 

Gambkx ge ee re lb. 

CMRI FRG cc cv ca ced vcs Ib. 

RMIT hii eritaltaveetisis) ha! o tee Ib. 

Geranium Oil, African. ...... lb 

BOUrDOM. «5 sc 50030 544 lb. 

Geranyl ACRtGRE. 6.66 6ccces ne Ib. 
RARMUEH EE oo Sigs eeroa’ lb. 
Formate MOP Ae lb. 

Gingergrass Oil <eavene 

— Oil Sea c ee 

Glycerin, CP «iD; 

Pk eabighe spheric Acid 25% Ib 

Golden Seal Root aloe Ib 

Grape Fruit Oil ae 

Guaiac Gum. . re | 2) 

Haarlem Oil gross 

Heliotropin Sans Sac vince aot Ib 

Hellebore Root, Black saa: 

hite ia ac Ib 

Helonias Root; .. .. 0. is.csss Ib 

Hemlock Oil ae eta lb. 

Henbane Leaves, USP.......1b 

Henna Leaves..... pe se 

Hexamet hylenetetramine.....Ib 

Horehound Herb..... ee 

Fiydrangea Root... ... 0605+. lb 

Hydrastine Alkak jid.........02 
Fiydrochlioride.......06... Oz 
a Ce Ca ER eae »OZ> 

Hydrastinine Hydrochloride. oz. 

Hydrogen Peroxide, USP... ..lb 

Hydroscine Hydrobrom, USP. oz 

Hydroxycitronellal : lb. 

Iceland Moss Se agiacel 

Indol hae «eae ee 

lodine, crude... .......-0+0- Ib 

Resublimed........... Ib 
Tincture gal. 
Ionone. Pe Cer rey ee Oe lb. 
Alpha lb. 
BIE ornare. aR Ib 
cot Ne re lb. 

lodoform, powd.... Pn | e 

Ipecac Root i wake Coma eae Ib 

NOS ee rr Ib 


Iron & Ammonium Citrate . . . Ib. 


Iron Chloride, USP, sind oo 
Citrate. Seer 
I {ypophosphite. . ic ce ae 
Phosphate..... ‘ Ib 
Potassium Oxalate.......1b 
Pyrophosphate, USP.....lb 
& Sodium Oxalate.......Ib 
Sulfate Ib. 
Sulfate Ferrous, dried... .lb 
Iso Butyl Benzoate Sin 
Iso Eugenol .. Ib 
Iso Safrol lb 
Isopr ypyl Alcohol .gal 
Jaborandi Leaves.... ose tO 
Jalap Resin....... a | > 
Jalap Root..... ow woe 
Japan Wax sa Ib 
Juniper Berry Oil...........1b 
Juniper Wood Oil ree. 
Kaolin eer | 
Kaolin, Colloidal ee 
Kamala ; ah 
Pree GAM. wisn cas cs ences Ib 
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BOTANICAL PRODUCTS 


(DRUGS AND ALLIED MATERIALS) 
Over 800 Varieties 


The largest stocks of Botanical products 
in the world 





Laboratory Controlled Quality 


assures the Manufacturer in every 
line the highest quality material 


Producers of EVENIZED highest 
quality Powders of: 
TRAGACANTH 
KARAYA ARABIC 








Our NEW PRICE LIST JUST ISSUED 
comprising over 800 Crude Botanical 
items is available upon request 


§.B. Penick & Company 


132 Nassau Street NEW YORK, N. Y. 








tt lt OO Si ERC. SNES EIEN EG i IE i! MME LEE Se i 


GUM TRAGACANTH) 


VANILLA BEANS 


GUM ARABIC 


GUM KARAYA 


THURSTON & BRAIDICH 
55 Vandam St., New York, N.Y. 











GIESE’S FILTERING MATERIALS ARE THE BeEsT 


FILTER PAPER 


(Rapid Heavy Linen) 


Kieselguhr Asbestos 


Filtermasse 


AUGUST GIESE & SON 


Importers 
300 Fourth Ave. NEW YORK 


ESTABLISHED 1870 


Buy direct from the Importer and save money. 














rea olaniolat 


awaits you e 


at Hotel A aie 


No matter what brings you to Phila 
delphia— business, pleasure or a tour 
of America’s historic landmarks —you 
will do well to stay at Hotel Adelphia 
Close to all attractions —with every 
comfort and luxury at low cost. Finest 
food deftly served in the French Res- 
taurant, Coffee Grill and Roof Garden. 


400 ROOMS with BATH 
from $3. single from $5. double 


ADELPHIA HOTEL COMPANY 
David B. Provan, Managing Director 










a 


PHILADELPHIA 
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CHESTNUT AT 13TH STREET 


IA 








CRUDE DRUGS 


WHOLE AND MILLED 


COSMETIC RAW MATERIALS 
BIaN NAL TAACTAGUN In 
QUINCE SEED — KARAYA 


lt a a OO) 9 


100 Gold Street NEW YORK, N. Y. 


LIVE 
MODERNLY 


ECENT room improvements costing 
over $100,000 make the Harrington Se 
one of Washington's most modern hotels. mple Rooms 
Rooms $2.00 up single. . . $3.00 up double. Largest selection in city at 
reasonable rates .. . Sales- 
men have used Harrington 
Sample Rooms for years... 


HARRINGTON 


ELEVENTH AND “E” STREETS NORTHWEST 
WASHINGTON, D. C. 


Harrincton Mitts, President 


Dovuctas C. SHAFFER, Manager 
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Labdanum Oil , 
Lactic Acid, USP 3 + 2. 6.00 > 
: A0lin “ 55 57 Src 
cavender Oil Ib 13 é ae Pure 1 Dd. 
: a Ait ; - powdere : 1.90 
| avender Spike Oil >. 20 6.00 en a-Aldehyde a lb 2.50 2.c0 Sassafras Oil Artificial 
I re teagan’ ib 78 1.25 Pen acresol Methyl Ether » 46 "50 altel Oil ess Ib 284 
ecithin, animal I 103 113 Arlee i Aparate b 4 25 4°50 aag Leaves lb 1.85. = 
Eeeraiie Ib 16.00 20'00° ara Cymene Ib 5.50 5°75 Saw Palmetto Berrie lb 06 
Lemon Oil, Cal k 1.00 1 5 Paraffin Wa gal De aie Scammo ‘ = lb 
alifornia : 50 ax oe 50 ny Resin 06 
I Italian iz 5 y Oil Ib 053.005 ee Root -++ lb 1.30 l 
emon Grass Oil 1.25 1.40 A n Flower Ib 7.25 750 eidlitz Mixture a |, 06 
emon Peel 1.10 1.40 Soe uli Leaves lb 053 Oot Senega Root Ib 103 
icorice Compound Powder 09 10 Patchouli Oil Ib 15° eke less ent, Alex Ib 40° 
on aiaas Win... 11 13 Pennyroyal Herb Ib. 3.50 4°25 Senna Half Leat : Ib 20 
icorice Root 19 1) . Leaves Ib 08 "09 Senna Tinnevelly, Bold . Ib 08 
Lime Oil distillec 1 12 15 Pe nnyroyal Oil Ib 12 13 Silver Nitrate ib Ib 11 
I =xpressed 6.75 7 35 Pet »per Black Ib 1.70 200 Nucleinate Oz 323 
inal e Ol Nex 9 50 1150 Peppermit ne Oil Na Ib a+ Proteinate oz 3 
Linal 1. 4¢ Peppermint Oil. R a al Ib 2.45 7 ue Skatol Oz 29 
+ 5 i +U ec S - } 
Linaly! Acetate 2.00 4.00 > in, USP Ib. 2.75 3 00 ap Bark, crushed Ib. 4.50 
— vate 2.00 3 5) pee ‘ Ib 2.25 6 50 aoe Bark. cut Ib 15 
” ormate 13.00 1400 etit Grain Oil. S. A Ib 125 SOAP Ib 073 
ithium Carbonate 10.50 12.00 French Ib 1.30 1 40 Castile i 
I Citrate ! 25 135 | Italian Ib 4.50 5 00 Green Ib 25 
phe Extract 1-20. it 1.40 1.50 Lily whit Ib 2.20 > 30 ; Neutral powd Ib 073 
se beline Sulfate tb. 5.75 Snow aay ire Ib O85 “99 Sodium Benzoate is Ib 18} 
ycopodium ee 8.75 4 rbital : 2 09 10: Bromide Ib 47 
“ 32 34 henoly iithaieic USP Ib 5.50 6.00. {itrate Ib 5 
+ PI SI } di OO 
; — iphthalein, Yellow lb 5? ah Glycerophosphate Ib 
Mace Oil, distilled | igi rage aldehyde ; Ib 47 Hypophosphite Ib 1.27 ] 
Magnesium Carbonat 1.30 1.35 Phe nylacetic Acid Ib 4.50 4.75 Phosph ; - ov 
Glycerophosphate 053 09 wal Diacetate = : 65 2.90 Sane phate ip ot : 
Hypophosphit« Ib. 3.20 3.25 hy! Acetate oz. 3.00 3.25 Phosphate Di Sodiu » 28 
Oxide ates 1D 1.10 is Ethyl Alcohol Ib 8.25 8.75 Pyroph main Ib. 073 
i 2 5 > 7c 2 
. Stearate Ib 35 45 | thy! Butyrat« i rf D> 4.00 ey Ib 
falva Flowers, blue Ib 18 10 thyl Formate ed 15.00 lo .00 ec. Sul foce Ib 
Mandarin Oil Ib 5 60 BE hyl Propionate Ib 19.00 21.00 c rtein Sul Ib 
Manganese Glyceroph tee Ib 2 75 400 thyl Vale b 10.00 12.00 oy i int 02 48 
Manganese lodid phosphate. Ib 2 60 aie Methy | 14.00 1500 Spermacet! Ib 1.15 I 
Reina Aare ae Ib. 5.30 | Met Ib 10.00 pa Oil Ib 0 
VERT Ib 00 nh Pr 1050 pues Acid. TP Ib 75 
Mastic Gum Ib 70 75 Ph Propy as 00 adeeenrth wat Leaves = Ig 
Menthol Ib 37 40) p 1osphoric Acid ' 12.00 re ontium Bromide b 18 
Synthetic Ib. 2.50 170 same cet Hydrochlorid Ib 14 15 Strychnine Alkaloid Ib 52 
Mier aaionionde Ib 3°25 rae Rorwaeag Nitrate de oz 2.50 2°75 Glycerophosphite oz 
Bisulfate o Ib .82 | 97 Bibel Berry Oil ng 2.40 2.65 Hypophosphite i 
Calom lb. imento Leaf Oil Ib 3.00 3 1 Phosphate : oz 
el 1.48 Pp > il 10 - 
lodide Ib 1.23 Pint Needle Oil Ib iPae 1.30 s Sulfate ae 
Red Precip. Powd Ib 3.00 2 OS rior, So soe Oil .. lb 90 105 ee ee USP oe 
Salicylate sess lb dais spa Sylvestris Oil Ib. 2.00 105 rie ies Liquid, Artificial > 38 
{ White Precip Ib ) +5 igplente f Ib, 1.40 ? 00 earache Acid ore Ib 26 
Methyl Acetophenone Ib ae Pituitary Substance, , ” 8.00 Sugar of Milk > l 
phnenone 1.41 hole Sulfur Ik 
Sniheaniate. . De ee | 2.00 215 Bi Anterior Lobe 32°50) Sulfurous Acid i. 18 
Benzoate. .. Ib. 2.15 2°25 ewe Seed, Blonde lb -., 36.50 b- 05 
Cinnamate ; Ib 1.25 1.35 P ee 3R No. 56 93% O06 Talc, F 
Heptenone me »+ lb a. 35 4.( Px dophyllin vee lb. 9.75 6.00 te, en F 
“enema Ib 3 50) 4 re popey Flowers Ib 2.50 9°55 Tar Italian pe 45.00 50 
Phenvlacetat lb. 4.50 4 ) otassium Acetate Fe |) 265 40 7 BDSy Oil “sy 60.00 75 
Salicylate Porte Ib 2.50 7 By Bicarbonate Ib 26 30 Tart er ae ; 2.00 2 
Nainersl Gl_R i. 40 Lud? Bromide Ib 071 artar Emetic : ioe Ib ge} ] 
M , Kussian 43 ( lb ee og | Jartaric A ee) |. 2 
Mineral Oil. White. ..... . gal 70 1.65 ipheee 35 36 | c Acid ; Ik ri 
Oahan Wer e ..gal “56 ct Guaiacol Sulfonate. .. Ib 38 42 Late azine No. 94 : 25 
Morphine Alkaloid . Ib 10 I iypopis sphite ; 3 1.65 170 Tere Ye ~ hve = 80 5 
Acetate ~eeOz. 1.35: 1 odide > 65 - plc 2 65 
s 11.20 : ; 0 Ter oa ra 
Ethyl Hydrochlorid ees: Oy 8.85 ane 4 2.00 Terie Hyde nye ib 37 
ne, fara ra de oz. 10.55 10 60 ermangan > on Th pny \cetate iD 50 
“EST anes FRAO Pa os RLas 2 Phosphate Dibasi Ib 183 19 1 eobromine Alkaloid... 85 
Sulfate de ae 8 °R5 8 80 Salicylate asic Ib . asd Oil, red NF Ib 1.80 ] 
— Flowers 02 8.75 8 i. — ib 1.18 Then Oil. white NF...... ib. = 
Mulle > : . Sulfoc > °) 3 . no a D .80 
Mi — Leaves “4 1.00 105 ; cyanide ib Bb 15 Rasmol loc Rane eta | s 176 1 
usk Ambrette : 07 073 | P eareciey 50 Ch od Ib = 3 
Musk Ketone . Ib 6.00 6 fh Rascats Ask Bark... Ib 65 Fr vr id, US seh wee 3.85 3 
Musk Root Ib vba 7 30 Ra Ash Berries Ib 12 15 ee Beans, Angostura ey 2 tae 3 
Musk Tonquin eee | 06 0 >syllium Seed, Black Ib 20 7 Breer heaters 2.50 2 
Musk X ees Oz 8 07 Pyrethrum F aa Ib 3 15 . Surinar +00 65 
ylene 18.00 20.00 | a Flowers 15. | Tolyl — I : 
Mustard Oil coi in: 205-2 ae Ib 26 28 Tr: yl Aldehyde -eeeeetb. 1.50 1 
Artificial cae lb. 8.50 9.00 ragacanth Gum No. 1. ib er 2 
Myrrh Gum cab: 1385 10 Quince Seed, P. a ee ; Ib. 1.00 1 
Ib f 1.95 Seed, Persian.... : ParmeniciontaleGey. Ib 90 
25 i oe soli. 85 1.25 “y be aco aad — 
Z u ‘ ae 2 sae adra a > 
: oo Alkaloid : = -60 65 Turpentine Atif seve lb. ‘06- 
Naphthalene Flake Pe sc ee 0 1.02. | Lurpentine, USP. icial........Ib, 15 
eo-cinchophe vee Ib 043 : Quinine Bisulfate Pages 67 Turp we tteeees b 47 
phen. > 05 pentine Vi : 
Nerolin ne lb. 15.00 18.06 Citrate fe : 6! enice True......lb 35 
—o Oil. Artificial . _.Ib. 1.40 ; a eee . oz ; 8] y : 
— Oil. Bigarade Ib a 00 15.00 Seren oe oz 84 aac Root.... 
Neroli Oil Petale Ib. 70.00 100.00 3 cms... tw 84 anilla Beans, Bourbon..... Ib 17 
Noes Oil lb. 90.00 100.00 a see Oe 123 ex. Cuts eee ©. 90 1 
ux-Vomica Buttons Ib 1.25 1.30 hosphate f ep 1.01 Mex. Whole i Ib 2.40 2 
: Ib 05 FA Salicylate : pe ae : 92 Vanillin Se Ib 3.00 4 
” 6 Sulfate ; . .OZ - Q> Veratrine Alkaloid.... Ib 4.25 4 
ag Aspidum Ik aa 1 ol Vet resangy nea 2 
-apsicum . a) " etribert Oil, . ° oe ‘ > 
Cubeb : lb 2 30 1 = Rennet Indian Bourbon. ay Ib 8.75 9 
Ginger lb 2.30 5 an Resorcinol : _.Ib — Java : . Sie eis wee lb. 22.00 5 
eee Ib. 2.00 2.50 Rhatany Root Ib. 1.57 165 bdr Root. ++. etb. 18.00 19 
en Vanilla... lb. 12.00 1500 Rhodinol Ib 1 es etiveryl Freese eee Ib 20 
ibanum Gum, siftings lb 3.20 4°00 Rhubarb Root HD Ib 5°75 Br Acetate pe eraearees lb. 19.50 20 
ears, N — . + Ib. 07 Rice Starck Ib 25 “7 iii: ag aie ae lb. 22.00 2 
Olive Oil. Edible 1 extra Ib 19 074 Rochelle Sal Saaetlbs 59 20 | w y : 
Orange Oil a gal < 21 Rose meat ; Ib 10 ‘ahoo Bark of R 
ge Oil, Americ : 1.45 ° emary O a1 oot. 
erican, cold 1.65 il 124 3 Wahoo Bz { AOOL..-..- ab 
. pressed a Rose Oil, Bulg . lb 38 es White P ark of Tree... ib = 
f ¥ es ae > Fis ao . Z , a : e Fine be ; 10 
American dist ib 1.10 Rise French oz. 7.50 15.00 White Popl ark, Roseed. ... . Ib 054 
sitter... gc ue Herb Ib. 14.00 bd W plar Bark. . Ik 
Ind tree Ib. 1.30 | ; Rue Oil Seb 16 17.00 ba Hazel Bark Da Sasa -06 
Italian..... Ib 2. $5 5 45 Ib 2 95 18 itch Hazel Extra vee lb 053 
oO i . a 2.65 2.2) ? Witch } act....... al 
rchic Substance (1 -lb 1.50 1.7 2.50 W ch Hazel Leaves ga 60 
Origanum Oil esticular) . Ib : 70 Stradilia Seed W ia (Gherry Bark (Green. . 4 06 
Orris, Oil Ce anit... Ib 25 /2 Saccharin ‘ : 22h <— W ild Cherry, Rossed ball b. 06 
Orris Root, Fl t€......2.+-02 2 5 4 Saffron F coe 5 28 ine Oil heavy s....[b. 09 
) feat 00 0 4.0 yn Flowers 1.70 1/8 Winterg . It s 
Verona ; Ib 10 0 Saffron Valenci Ib 17 A W tergreen Oil. Ib ie l 
Ovarian Residue. . Ib 07 i Safrol ee Ib. 11.50 19 We ormseed, American vs ae ib 8.00 10 
Ovarian ey Pa Ib 10 Sage Oil, Dalmatiz Ib 35 11.75 Wy ormseed Oil eae 06 
xgall Powder role. Ib “ 00 Saleviie Acid atian Ib s 40 . 34 W. ormwood Rieck. RAG |. 2.10 4 
oxgall Purified Ib 1 25 ealol os lb. 40 o iciattnisi ib - 
ea . C 25 ns : a 4 
—— USP Extract lb 2.00 > 50 Sandalwood Oil Ib 00 be ¥ . 3.00 3 
Xyquinoline Sulfate Ib 1.80 aon Santonin Ib. 5.95 > lang Ylang Oil ; 
O 1.90 6 Bourb 
zokers Wax, Green, hard ib 3.50 3.75 a nin ... lb. 47.00 55 “4 ecuieiral 6.00 7 
Vhire ard. .Ib oe 7 oer eae 00 |Z a . 
x Hes Ib He 42 7 hee Root, Honduras ib vee 1.25 Zine Carbonate 
ellow : 28 40 < fexican 50 ee Zinc Chloride . . lb 28 
> 22 38 Sassafras Bark lb 13 14 Zinc lodide . lb. 24 
Sassafras Oil. Ib 08 Zinc Oxide Ib. 4.2 
Ik ) 10 4 ide =s 20 4 
> 90 1.05 cine Stearate nics Pep) 13 
Zinc Sulfate ; 7 lb. 18 
; ‘ e+e. lb. .08 


92 ek D: d C. ° 
he ru an szosme S 
Fe tic Industt Vv 4 \ 
J Jan. 1S b. &, 8.4 | é 








_C 3 x © 
A-~A BRAND 
Finest cMedleinal Luality 


| The recognized standard, known 
for its high vitamin contents. Guar- 
|| anteed the finest Norwegian non- 
i freezing medicinal cod liver oil. 


POULTRY GRADES 


i For animal and poultry feeding 
| Highest vitamin potency 


| | Packed in barrels or drums 


Write us for quotations 
For Spot Delivery or direct shipment from Norway 


BRODR. AARSAETHER *. 
AALESUND , NORWAY 


P.R. DREYER Inc. 
Sole Representative in the United States 
12 EAST 12th STREET 
NEW YORK, N. Y. 



































CHICAGO PHILADELPHIA KANSAS CITY 
BALTIMORE ST. LOUIS CINCINNATI 
LOS ANGELES SAN FRANCISCO DETROIT 








COSMETIC R 
CERTIFIED a 
& VEGETABLE wi na 


COLORS 


Saponine—Chlorophyll 
INTERSTATE COLOR CO., INC 


7 Beekman Street New York City 











PRIVATE FORMULA WORK 


Cosmetics 
Suppositories 
Vaginal Jelly 
Pharmaceutical Preparations 
Manufacture and Distribution 
Also headquarters for Drugs, Chemicals, Essential 
Oils and Allied Products 


EHRMANN-STRAUSS CO., INC. 
203 West Houston St., New York 
“IF IT’S A DRUG—WE HAVE IT’”’ 














PRS WounasNew YOny 
we 2b 
eAvs | 
HOTEL - TAXI 
‘ MEALS 
ER ER THEATRE 
PERSON ENTERTAINMENT 
bverything Inckuded / 
First Day — Taxi to the hotel — 
Choice, comfortable room and bath— 
Dinner—then to a Broadway Show, 
not a movie. 
Seconp Day—Two appetizing meals 


' : at the Hotel, dinner and entertain- 
ment at the Quaint Village Barn. 


Select any two days 
COME ANYTIME YOU CHOOSE 


HOTEL BROZTELL 


FIFTH AVENUE ond 27% STREET 
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GERANIOL 


for Soap 


In various grades to meet every 
requirement as to price. 


A. M. TODD COMPANY 
KALAMAZOO MICHIGAN 
Business Established in 1869 








For INFORMATION on--- 


Machinery 

Containers 

Chemicals 

Essential Oils 

Raw Materials, etc. 
Write to 


THE DRUG AND COSMETIC INDUSTRY 
101 West 31st Street New York 
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Professional Service 


Professional Service 


Classified 





FOOD RESEARCH 
LABORATORIES, Inc. 


Dr. Philip B. Hawk, President 
BIOCHEMISTS 
SpEcIALISTs IN ViTaMIN Assays 


FORMULATION AND STANDARDIZATION 
or MepIcinaL oR CosMETIC 
PREPARATIONS 


114 Bast 320d Street, New York 


Member Ass'n Consulting Chemists and 
Chemical Engineers 


Se | 
Harris Research Institute 


Cosmetic and Consulting Chemists 
Specializing in Modern Formulas 
for 
Treatment line cosmetics 

( etar emedaies 
Proprietary R 1 
Beverages and Flavoring Extracts 
Compound Oils for soap, perfume 
creams and hair preparations 


20 years experience--Legal testimony, labels 
and packages designed, sales plans developed 


Laboratories 
1720 First Ave., Birmingham, Ala. 


TELEPHONE 7-1885 





LAWALL & HARRISSON 
Charles H. LaWall Jos. W E. Harrisson 
Analytical and Consulting Chemists 
Pharmaceutical and Chemical Research 
Process and Formula Development 
Food, Drug and Water Analyses 
Legal Testimony 
214 South 12th Street Philadelphia, Pa. 











H. A. Sem, Ph. D. E. B. Purr, Ph. C., B. Se. 


SEIL, PUTT & RUSBY, Inc. 


Analytical and Consulting Chemists 
Formerly Experts for U.S. Dept. of Agriculture 
Analyses Made Formulas Developed 

Research Investigations Conducted 

Specialists in the Analysis of 
Beverages Essential Oils 
Flavoring Extracts Toilet Preparations 
Foods Spices rugs 
Proprietary Medicines Special Formulas 

Pyrethrum Insecticides 
16 East 34th St. New York, N. Y. 
Telephone: AShland 4-4343 


Lab's: 











Patents 





. 








Z.H,POLACHEK 


ATE 


ore Tae 
TRADE-MARK sy Redekaa eas 
REG. PATENT ATTORNEY PROF ENGINEER 
WHAT IS YOUR INVENTION? 
Send me a simple sketch or a model for 
Confidential Advice—Do It Now! 














Business Opportunities 





Independent American commercial repre- 
sentative visiting British Industries Fairs 
in England during February to foster 
trade, desires several additional clients, 
preferably importers, exporters or manu- 
facturers. Cost will be relatively small. 
Reply promptly to Box 907, THE DRUG 
AND COSMETIC INDUSTRY. 








saan 








oe oe 
Ashe PO eaten 


‘Che ST. CHARLES 


7 : Tr) 
ae An Ontire LBlock on the ) SA a 


= : ————————————S+ 
| An up-to-date and practical 


guide- 


Business Opportunities 





MARVELL PHARMACAL CO., Inc. (Member of 
A.P.M.A.) 55 W. 16th St., New York. Pharmacal, 
Cosmetic, Face Powders, Private Formulas. 
Formulas and Processes Developed. Colloid Mill 
used in making Toilet Creams and Ointments. 


Correspondence solicited. 





SUPPOSITORIES, rectal, vaginal Feminine 
Hygiene Jellies. Private formula. Private label 
Free Catalog. Southport Chemical Co., 261 Green- 
wich St., New York. 








Vienna physician of repute, engaged in the 
distribution of pharmaceutical and cosmetic prepa- 
rations in Austria and other countries, wishes to 
connect with a firm in the U. S. A. interested in 
testimonials or researches. Write to—Annoncen— 
Expedition M. Dukes Nachf. A. G. “‘Konjunktur 
and Erfolg Nr. 6222” Wien I., Austria. 





Situations Wanted 





CHEMIST, Ph. D., German-American, experi- 
enced in cosmetics, food and pharmaceutical 
preparations, flavors, beverages, many household 
preparations and any kind of analytical and 
control work, desires connection as research and 
control chemist. Box 905, THE DRUG AND 
COSMETIC INDUSTRY. 





SALESMAN, young, married, twelve years ex- 
perience calling on wholesale drug, department 
and chain store trade throughout South, desires a 
connection Hard worker and good _ references 
Box 906, THE DRUG AND COSMETIC IN- 
DUSTRY 





CHEMIST—Production man—complete charge in 
production of creams, powders and lotions and wide 
experience in developing new products. Box 894, 
THE DRUG AND COSMETIC INDUSTRY. 





Graduate pharmacist, experienced in selling, cor- 
respondence, detailing and promotional work, de- 
sires connection in drug, chemical or cosmetic field 
where future is dependent on production and ability. 
Recently sold nationally advertised product. 
Box 908, THE DRUG AND COSMETIC IN- 
DUSTRY. 





book for manufacturers 








uy 





| MANUFACTURERS’ 
_ PRACTICAL RECIPES 





By 
LEWIS JAMESON 


Containing 5,000 recipes for Manufacturers 
in all industries, including 


ATLANTIC CITY 
A Smart Hotel in America’s Smartest Resort | 


Pharmaceutical and Toilet Preparations 


Preparations—for the Hair—Shampoos and Hair Soaps—Massage 
A T Lotions—Mouth Washes—Perfume Compounds—for ter Washes— 
j j Brilliantine Perfumes—Hair Oil Perfumes—Compound Perfumes for 
score u C appointed iad hote | Pomades—Dentifrice Essence FRceengice dl for Skin a es, 
sat isi ar i Shampoo Powders—Brilliantines and Lustralines—Hair ils—Hair 
xcellent aSne catalan | | Pomades—Depilatory Preparations—Shaving Specialties—Titanium | 
sunny, cheerful rooms . 


The home- | Oxide Toilet Powders—Face and Skin Powders—Dental Goods—_ | 
“ae Antiseptic Mouth Washes—Foaming Dentifrices—Mouth Wash | 
like atmosphere of the St. Charles Essences—Dentifrice Creams—Tooth Pastes—Tooth Powders—Tooth 
Soaps—Mouth Wash Tablets—Toilet Creams—Lotions, Ete.—Vege- 
make the days spent there a | table Milks—Preparations for the Hands—Vanishing Creams—Cold 
} Creams—Chemists’ Sweets. 
delightful memory.... — 
Golf . . . Horseback Riding 
Sailing...Dancing 


Spacious Solarium | 
| THE DRUG and COSMETIC INDUSTRY 


101 West 31st St. Book Dept. New York City | 





597 Pp. BEAUTIFULLYJBOUND . .¢ Price $10.00 


IDEAL CONVENTION FACILITIES 
RATES GREATLY REDUCED 
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PLYMOUTH 


RAW MATERIALS 















@ The Standard of Excellence 


for more than 30 years 







FOR TOILET POWDERS 


Zinc Stearate, U. S. P. 
Magnesium Stearate 
Rice Starch (Java) 

Zine Oxide, U. S. P. 
Magnesium Carbonate, U. S. P. 
Kaolin 
Italian Tale 












FOR TOILET CREAMS 


Turtle Oil 
Crystal ““E” Cream Oil 


Beeswax, white, U. S. P. Stearol 
Lanolin (Anhydrous) Spermaceti 
Petrolatum (Solid) Ozokerites 
Paraffin Wax Cirine Wax 










Thoreps—The New Absorption Base 


FOR SHAMPOOS 
Soluble Olive Oil 
and 
Soluble Castor Oil 






M. W. PARSONS 


Imports 
and 








es A. M. Kalamazoo, BD cccaeeseveewens 98 Plymouth Organic Laboratories, Inc. 
vere c oO ew RS oa & & Ge oha. wy elaie wm aad ene ela ee ré 
J.$. Bottlers Machinery Co., Chicago...... Insert bet. 32 & 33 | 55 ANN STREET NEW YORK, N. Y. 
U S. Industrial Alcohol Co., New York. .....Insert bet. 64 & 65 
Verley, Inc., Albert, Chic ago, Ill. : Insert facing 8 
Wilson L aboratories, Cc ‘hicago, | || aera RP Sree Sarena ee paris 89 
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WHITE OILS 
and PETROLATUMS 


For Pharmaceutical and Cosmetic Purposes 





@ WHITE MINERAL OILS 


KAYDOL ORZOL PURITAN 
S.P. Heavy U.S.P. Heavy U.S.P. Heavy 


ERVOL BLANDOL 
U.S.P. Light U.S.P. Light 


CARNATION KLEAROL 


@ PETROLATUMS 


“DAUGHERTY” BRAND (ALL USP Grapes) 
AMBER LILY WHITE 
EXTRA LIGHT AMBER SNOW WHITE 
CREAM WHITE ALBA WHITE 

ALSO CERTAIN SPECIAL GRADES 


FONOLINE 
Soft consistency USP Petrolatums, YELLOW or WHITE 


@ SPECIALTIES 
SONO-JELL—Base for liquefying cleansing creams, pomades, 


ointments, etc. 


TRI-OL (Sulfonol Concentrate) —Base for soapless oil 


shampoos. 


DEO-BASE—dorless base for insecticides. 





L. SONNEBORN SONS, Inc. 


Refiners of White Oils and Petrolatums 


New York Office a (Petrolia, Pa. Chicago Office 
88 Lexington Avenue " \Erenldin, Pa. 820 Tower Court 


7st UGES CAHRETED IN PRINCIPAL ~ttteo 
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